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You  can't  judge  a  galenical 


by  its  gallipot 


If  you  want  to  be  sure  about  the  quality  and  performance 
of  a  galenical,  you  need  to  know  something  about  its  background.  When 
you  buy  drugs  and  galenicals  from  Ransom's,  you  have  the  assurance  that  all 
the  Company's  products  conform  to  the  highest  possible  standards  of 
excellence.  With  over  a  century's  experience  behind  it,  the  name 
Ransom  is  synonymous  with  quality  throughout  the  world. 

Extracts,  Tinctures,  Essential  Oils,  Infusions,  Syrups,  Resins,  Oleo-Resins 
Actual  growers  of  Peppermint,  Lavender,  Chamomile 

William  Ransom  &  Son  Ltd. 

EST  A  BUSHED  1846      Bg^^fs^a     Manufacturing  Chemists  and  Growers  of  Medicinal  Plants  for  over  a  Century 

Hitchin        *        Hertfordshire        '  England 
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Some  solutions  to  pain  from  I 
mouth  ulcers  are  more  drastic 
than  others.  But  with  Medijel,  yoilj 
can  promise  your  customer  the 
dramatic  result  he's  seeking.  Pain| 
relief  in  seconds. 


Tell  him  about  Medijel-please!! 


Medijel  is  soft.  Soft  enough  ti 
be  placed  right  on  the  point  of  the 
pain.  The  local  anaesthetic, 
lignocaine  hydrochloride,  can 
then  start  working  immediately  -I 
whilst  emollient  and  antibacteria 
agents  help  promote  rapid  healin 

So  if  your  customer  has  a 
sore  mouth,  tell  him  about 
Medijel.  He'll  thank  you  for  it. 


Further  information,  includii 
data  sheets,  is  available  from 
Dendron  Ltd.,  94  Rickmansworth 
Road,  Watford,  Herts  WDl  7JJ- 
Tel.(0923)  29251. 


Medijel 


Soft  pastilles  and  soothing  gel 
for  mouth  ulcers 
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Maintaining  options 

Last  week  we  pointed  out  that  many  retail  pharmacists 
are  reluctant  to  lose  their  option  on  the  services  of 
a  number  of  wholesalers  because  usually  no  single 
source  provides  everything  they  require.  We  were 
prompted  to  comment  in  that  way  after  Mr  A.  Richie, 
chairman  of  Macarthys,  had  predicted  a  necessary 
fall  in  the  number  of  wholesale  depots  over  the  next 
five  years. 

That  fall  is  occasioned,  of  course,  by  the  lower 
margins  available  to  wholesalers  since  competitive 
discounting  started,  and  where  there  is  an  excess  of 
depots  and  service  it  is  right  that  the  wholesalers  should 
seek  first  to  finance  the  discounts  through  improved 
efficiency.  However,  despite  regular  denials  that  services 
need  be  hit,  C&D  has  received  a  steady  stream  of 
intelligence  about  cut-backs  over  the  past  few  months. 

They  range  from  minimum  drugs  and  minimum  account 
values  to  reduced  discounts  on  OTCs  and  threats  of 
services  being  totally  curtailed.  Sometimes  on 
investigation  we  have  discovered  hidden  wrangles 
between  the  parties — things  that  could  be  overlooked  in 
more  profitable  (for  both)  days,  a  sure  indication  that 
the  discount  war  has  soured  relationships.  And  even 
the  handful  of  chemists  who  have  brought  their 
problem  direct  to  C&D  have  preferred  not  to  be 
identified  for  fear  of  losing  even  more — can  a  Numark 
wholesaler  whose  minimum  "ethicals"  demand  is  not 
being  met  be  relied  upon  to  continue  supply  of  NPA 
products,  for  example? 

In  the  larger  towns  and  cities  many  chemists  have 
only  themselves  to  blame  if  they  lose  the  services  of  a 
wholesaler  they  use  as  a  "convenience"  while  giving  all 
their  profitable  business  to  the  best  discounter.  But  what 
of  rural  areas  where  pharmacies  may  be  small,  dispensing 
volume  low  through  doctor  competition,  and  wholesaler 
transport  costs  disproportionately  high?  Already  there 
seems  some  evidence  that  these  could  be  the  first  areas 
in  which  the  service  to  the  patient  is  put  in  real  jeopardy. 

Yet  it  is  not  in  the  long-term  interest  of  wholesalers 
that  retail  pharmacists  should  lose  their  ability  to  provide 
a  full  and  prompt  pharmaceutical  service — wherever  they 
may  be  situated.  If  the  NHS  and  the  patient  are  forced  to 
rely  on  alternative  sources — perhaps  the  hospital 
service — who  is  to  say  that  the  rot  will  stop  at  the 
edges  of  the  conurbations?  Somehow  wholesalers,  as  a 
group  ensure  that  they,  through  the  chemist,  supply  all 
patient's  needs,  or  they  could  forfeit  the  right  to  supply 
any  patients'  needs. 

Given  time,  market  forces  might  resolve  the  problems, 
but  there  may  be  no  time  for  "evolution".  What  is  needed 
urgently  is  a  look  at  how  the  wholesaler-retailer 
relationship  can  survive  in  the  absence  of  RPM,  if  RPM 
really  be  dead.  Numark's  Arthur  Trotman  predicted  just 
a  year  ago  {C&D  September  16,  1978)  that  there  would 
eventually  be  three  kinds  of  wholesaler — those 
demanding  "loyalty"  trading  but  offering  a  comprehensive 
service;  those  offering  a  "short  line"  service  on 
"ethicals"  at  high  discount,  and  those  offering 
emergency  back-up  with  high-frequency  deliveries — at  a 
price. 

The  first  two  already  seem  to  be  differentiating,  but 
where  services  lost  are  not  duplications,  as  in  rural 
areas,  the  chemist  urgently  needs  the  latter  option — not 
from  a  "new"  source  but  from  the  wholesalers  he 
already  knows.  Perhaps  it  is  time  for  the  Department  of 
Health  to  consider  paying,  on  invoice,  an  urgent- 
delivery  surcharge. 
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Boots  Piccadilly 
stop  24hr  service 


Price  List  delays 
due  to  post 

Postal  delays  appear  to  Have  held 
up  delivery  of  the  October  C&D 
Price  List  in  some  areas.  All  copies 
of  the  List  were  despatched  by  the 
printers  at  Colchester  on  or  before 
September  28,  and  subscribers  are 
therefore  asked  to  contact  their 
local  head  Postmaster  in  the  event 
of  non-delivery. 


Boots  are  to  discontinue  the  24-hour 
service  at  Piccadilly  Circus,  London, 
which  has  been  provided  at  branc'h  1000 
for  the  past  54  years.  The  existing  busi- 
ness will  transfer  to  new  premises  next 
month  (planned  for  November  8)  and 
give  service: — Monday  to  Friday,  8.30 
am-8.00  pm  and  Saturday  9.00  am-8.00 
pm  (closed  Sunday). 

In  deciding  to  discontinue  the  24-hour 
service  Boots  say  they  have  considered 
security,  staff,  profitability,  demand,  and 
"professional  problems".  Because  of  the 
nature  of  the  sales  area  and  the  position 
of  staircases  it  has  been  necessary  to 
locate  the  dispensary  towards  the  rear 
to  avoid  congestion.  It  is  extremely  dif- 
ficult to  segregate  the  dispensary  and 
chemist  counter  area  securely  when 
other  departments  are  closed. 

The  company  has  found  it  increasingly 
difficult  to  obtain  staff  who  are  prepared 
to  work  throughout  the  night  in  central 
London.  "Dangers  of  armed  robbery, 
assault  and  mugging  are  well  known.  The 
pharmacist  staff  have  become  increasing- 
ly female.  Transport  problems  in  the 
suburbs  make  it  impossible  for  staff  to 
travel  home  at  a  late  hour.  Pafking  of 
staff  private  cars  and  the  cost  of  fuel 
make  the  use  of  private  transport  pro- 
hibitive. Extremely  high  salaries  are  de- 
manded  by  staff  considering  working 


unsocial  hours  in  central  London." 

On  profits,  Boots  say  that:  over  the 
years  the  cost  of  providing  the  late 
service  has  been  met  by  subsidy  from 
normal  hours.  "The  average  value  of  an 
NHS  prescription  is  now  £2.50  paid  by 
Government  of  which  42-Vp  represents 
gross  profit  out  of  which  all  labour  and 
overhead  costs  have  to  be  met." 

As  doctors  have  increasingly  adopted 
an  appointments  system  in  surgery,  the 
number  of  prescriptions  issued  urgently 
at  a  late  hour  has  diminished.  "Doctors 
can  supply  urgent  medicines  from  their 
bags  and  usually  there  is  an  out-of-hours 
service  available  from  local  pharmacies 
for  prescriptions  marked  urgent.  The 
demand  for  a  late  service  centrally  has 
been  reducing  also  as  a  result  of  the  high 
cost  of  transport  from  the  outer  London 
suburbs.  Prescriptions  are  seldom  for 
urgent  medicines  as  is  also  the  case  for 
sales  of  over-the-counter  medicines 
which  are  frequently  for  preparations 
such  as  vitamins." 

Boots  give  as  their  final  reason  for 
ending  the  service:  "We  are  required  to 
dheck  the  authenticity  of  a  prescription 
when  the  prescriber  is  not  known  to  the 
pharmacy  and  this  is  almost  impossible 
late  at  night.  Forgeries  are  now  com- 
monplace as  is  abuse  which  we  find 
difficult  to  control." 


Squatters  invade 
Bloomsbury  Square 

Forty  squatters  have  moved  into  17 
Bloomsbury  Square,  formerly  the  head- 
quarters of  the  Pharmaceutical  Society. 
The  offices,  vacated  for  larger  premises 
when  permission  to  extend  the  building 
was  refused,  have  been  in  the  hands  of 
the  Environment  Department  and  re- 
mained empty  ever  since. 

A  spokesman  for  the  Department, 
which  initially  purchased  the  premises  to 
house  the  National  Library,  admits  there 
are  no  plans  for  the  empty  building  and 
that  most  of  the  site  acquired  is  now  up 
for  sale.  Meanwhile  the  squatters  are  in 
residence  and  are  promising  to  preserve 
the  splendour  of  the  Georgian  building. 

Armed  drugs  raid 
flashed  on  Prestel 

Two  gunmen  escaped  with  what  was  be- 
lieved to  be  20  different  drugs  after  an 
armed  raid  on  a  Birmingham  pharmacy. 

The  drugs,  including  cocaine,  mor- 
phine, heroin  and  opium  were  seized  on 
Friday  evening  just  before  closing  time 
after  the  staff  of  Askers  Pharmacy, 
Birmingham,  had  been  forced  at  gun- 
point to  open  the  Controlled  Drugs 
cabinet. 

A  recent  clearance  by  the  police  meant 
that  the  stock  in  the  cabinet  was  minimal. 
A  police  spokesman  stressed  that  the 
national  campaign  against  drug  running 
is  evidence  of  how  prone  pharmacies  are 
to  such  attacks.  News  of  the  raid  was 
flashed  on  Prestel  the  Post  Office  view- 
data system. 

ASA  warning 

Retailers  are  warned  this  week  to  beware 
of  on-pack  consumer  offers  when  pur- 
chasing bankrupt  or  job-lot  stock. 

The  Advertising  Standards  Authority, 
which  keeps  watch  on  consumer  promo- 
tions by  means  of  regular  monitoring, 
points  out  that  usually  neither  the  whole- 
saler, distributor  or  retailer  is  in  a  posi- 
tion to  fulfil  the  offer.  Generally,  retailers 
and  wholesalers  are  advised  to  protect 
themselves  and  their  customers  by  either 
removing  or  obliterating  the  labelling. 
"Where  this  is  not  possible,  clear  signs 
should  be  displayed  at  the  point-of-sale 
to  notify  shoppers,  and  sales  staff  should 
be  alerted  to  warn  them  again  when  the 
item  is  purchased,"  says  the  ASA. 
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"And  these  are  for  cloudy  days" 
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Mr  J.  W.  Chapman  of  Taunton,  one  of 
the  judges  in  the  South  West  regional 
final  congratulating  the  winner,  Mrs  Betty 
Greening 


C  D 

1979 

CHEMIST 
ASSISTANT 
OF  THE  YEAR 


Celebrated  sportswoman,  Sonia 
Lannerman  is  seen  here  with  the  only 
male  regional  finalist  who  has  won 
through  to  the  grand  final  in  London.  He 
is  Mr  Chris  Johnson,  East  Midlands 


Remuneration 
for  rural 
dispensing 
changes 

The  Department  of  Health  is  to  be  ap- 
proached on  the  question  of  remunera- 
tion for  pharmacy  owners  affected  by  a 
change  in  dispensing  arrangements 
approved  by  the  National  Joint  Com- 
mittee on  Rural  Dispensing. 

The  Pharmaceutical  Society's  Council 
agreed  last  month  that  the  Society  and 
Pharmaceutical  Services  Negotiating 
Committee  should  ask  the  Department 
for  a  meeting  to  discuss  the  matter.  The 
Council  also  agreed  to  the  PSNC's 
recommendation  that  the  General 
Medical  Services  Committee  should  be 
asked  to  prepare  proposals  for  discussion 
within  three  months. 

Council  agreed  that  a  meeting  should 
be  sought  with  the  Department  to  discuss 
the  proposal  that  local  medical  and 
pharmaceutical  committees  should  be 
informed  of  changes  in  prescribing  and 
dispensing  lists  by  means  of  a  monthly 
list  from  administrators  of  family  prac- 
titioner committees.  The  discussions 
should  also  cover  the  effect  of  health 
centres  on  branch  surgeries,  it  was 
agreed. 

Representatives  of  the  Central  Joint 
Committee  on  Rural  Dispensing  are  to 
approach  Mr  Patrick  Jenkin,  Secretary 
for  Social  Services,  to  explain  that  regu- 
lations on  rural  dispensing  must  be 
introduced  otherwise  the  "standstill" 
would  break  down.  The  Society's  Prac- 
tice Committee  had  expressed  concern 
about  the  Secretary's  comments,  at  the 
British  Pharmaceutical  Conference  in 
Exeter,  that  he  was  reluctant  to  propose 
regulations  but  would  rather  rely  on  the 
goodwill  of  the  professions. 

AHA  tier  likely 
to  be  abolished 

Area  health  authorities  are  almost  cer- 
tain to  be  the  NHS  administrative  tier 
abolished  by  the  Government,  Dr  Gerard 
Vaughan,  Minister  for  Health,  told  the 
Conservative  Party  conference  this  week. 
Dr  Vaughan  also  suggested  that  the  NHS 
may  be  permitted  to  raise  funds  through 
lotteries. 

Changes  in 
employment  law 

Changes  in  employment  law  affecting 
unfair  dismissal  come  into  force  on  Oc- 
tober 1  and  November  30  respectively. 
The  qualifying  period  of  employment 
before  a  complaint  of  unfair  dismissal 
can  be  made  has  been  increased  from  26 
to  52  weeks  and  the  time  required  for 
consultation  on  redundancies  involving 
between  10  and  99  employees  will  be 
reduced  from  60  to  30  days. 
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A  man  wins  through 

Another  four  regional  finalists  have  won 
their  way  to  the  last  stage  of  the  Chemist 
&  Druggist  Chemist  Assistant  of  the 
Year  Competition,  sponsored  jointly  by 
C&D  and  NPA  Products.  Each  has 
already  won  a  cheque  for  £100,  with  £50 
and  £25  for  the  second  and  third 
runners-up.  Now  the  first  prize  winners 
will  compete  for  £1,000  and  the  title  in 
the  London  grand  final  on  November  29. 
The  placings  were  as  follows:  — 
East  Midlands:  1.  Mr  Chris  Johnson  of 
Beirne  &  Watts  (Chemists),  39  Barrack 
Road,  Northampton.  2.  Mrs  Elaine 
Miller  of  G.  Walker,  MPS,  Hall  Place, 
Spalding,  Lines.  3.  Mrs  Phyllis  Berman 
of  Berman  (Chemist)  Ltd,  14  Allandale 
Road,  Leicester. 

East  Anglia:  1.  Miss  Patrice  Pipe  of  C.  F. 
Bull,  MPS,  93  High  Street,  Hadleigh, 
Ipswich.  2.  Mrs  Irene  Jackson  of  J.  M. 
Brunt.  MPS,  1  High  Street,  Brandon. 
Suffolk.  3.  Miss  Christine  Collins  of 
A.  Imrie,  FPS.  G.  A.  Gardiner  Ltd,  3 
High  Street.  Ely,  Cambs. 
South  West:  1.  Mrs  Betty  Greening  of 
M.  T.  Foster  Ltd.  Cullompton,  Devon. 


Miss  Amanda  Reeson,  winner  of  the 
London  &  Home  Counties  regional  final, 
flourishing  her  £100  cheque  with  pride 


2.  Miss  Lynn  Scholey  of  A.  C.  Woods, 
MPS,  5  Broad  Street,  Modbury, 
S.  Devon.  3.  Miss  Debbie  Chugg  of 
N.  Ashcroft,  MPS,  58  Queen  Street, 
Newton  Abbot.  S.  Devon. 
London  and  Home  Counties:  1.  Miss 
Amanda  Reeson  of  G.  Ormay,  MPS, 
18  Bexley  Road.  Erith.  Kent.  2.  Mrs 
Hilary  Cooper  of  Tillott  &  Tongue  Ltd., 
242  Upper  Richmond  Road,  London 
SW14.  3.  Mrs  Anne  Petrie  of  B.  Coombe, 
MPS.  41  Bradmore  Green.  Brookmans 
Park,  Hatfield,  Herts. 


The  group  of  finalists  from  the  South  West  regional  heat  including  the  winner, 

Mrs  Betty  Greening  (third  from  left),  second  prize  winner,  Miss  Lynn  Scholey  (centre) 

and  runner  up,  Miss  Debbie  Chugg  (far  right) 
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New  first-aid 
law  proposals 
for  work 

Proposals  for  new  and  comprehensive 
first  aid  legislation  covering  virtually  all 
workpeople  in  Great  Britain  have  been 
published  in  a  consultative  document  by 
the  Health  and  Safety  Commission. 

The  proposals  (First  Aid  at  Work, 
£0.50,  HSE,  Baynards  House,  1  Chepstow 
Place,  London  W2  4TF)  are  designed 
to;  up-date  existing  first  aid  require- 
ments, and  set  across-the-board  stan- 
dards. The  draft  regulations  place  a 
general  duty  on  all  employers  to  make 
adequate  and  appropriate  first  aid  im- 
provements. Practical  guidance  on  how 
this  should  be  achieved  is  contained  in 
a  draft  approved  code  of  practice  and 
guidance  notes  (all  in  the  one  document). 

First  aider  training 

Under  the  proposals,  for  the  first  time, 
any  organisation  or  individual  employer 
may,  subject  to  approval  by  the  HSE, 
train  first  aiders  or  occupational  first 
aiders  (who  have  to  undergo  a  wider 
course  of  training  than  first  aiders)  and 
examine  and  award  first  aid  certificates. 

The  Commission  stresses  two  features 
of  the  proposals.  They  have  been 
designed  to  meet  the  needs  and  require- 
ments of  employers  whose  establishments 
differ  in  size  and  activity  and  enable 
each  employer  to  make  first  aid  provision 
appropriate  to  his  own  particular  cir- 
cumstances. For  example,  the  code  of 
practice  and  guidance  notes  stress  that 
in  many  small  establishments  simple 
provision  will  be  appropriate.  The  pro- 
posals also  simplify  and  reduce  the 
existing  first  aid  legislation  at  present 
contained  in  four  Acts  and  38  pieces  of 
subordinate  legislation.  The  draft  regula- 
tions are  brief  and  general. 

The  closing  date  for  comments  on  the 
consultative  document  is  the  last  day  of 
February  1980.  Comments  should  be  sent 
to  Mr  K.  C.  G.  White,  Health  and  Safety 
Executive,  EMAS  A4,  25  Chapel  Street, 
London  NW1  5DT. 

Under  the  proposed  regulations  a  duty 
would  be  placed  on  each  employer  to 
provide  or  ensure  that  there  is  sufficient 
first  aid  equipment,  facilities  and  suitably 
trained  personnel  as  is  adequate  and 
appropriate  in  the  circumstances  to  give 
first  aid  in  the  event  of  an  accident  or 
illness  at  work. 

The  employer  would  also  have  a  duty 
to  inform  his  employees  and  other  people 
who  work  on  his  premises  what  the 
arrangements  are.  It  would  be  established 
that  the  Health  and  Safety  Executive 
must  approve  the  training  and  qualifica- 
tions of  first  aiders  and  occupational  first 
aiders. 

The  draft  code  gives  practical  guidance 
on  how  to  apply  the  regulations.  Equip- 
ment may  vary  from  a  small  travelling 
first  aid  kit  to  a  fully  equipped  first  aid 
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room.  The  guidance  notes  cover  the 
contents  of  first  aid  kits  and  supplemen- 
tary equipment,  first  aid  rooms,  the 
recruitment  and  selection  of  first  aiders 
and  the  procedure  to  be  followed  when 
employees  are  working  on  premises 
under  the  control  of  another  employer. 

Safety-first  in  shops 
and  offices 

Being  a  manager  in  charge  of  an  office 
or  a  shop  can  be  hazardous  business 
under  the  Health  and  Safety  regulations. 
The  manager  may  be  responsible  if  a 
window  cleaner  falls  because  his  own 
ladder  breaks,  or  if  an  employee  cuts  a 
finger  off  in  the  office  guillotine  without 
being  trained,  or  even  if  "Billy  Blunders" 
is  a  member  of  staff  and  is  knowingly 
let  loose  in  a  van.  Such  examples  were 
given  at  a  recent  Industrial  Society 
seminar  called  "Fire  and  safety  in  offices 
and  shops".  The  message  seemed  to  be: 
put  work  into  safety,  because  if  you 
don't  you  may  be  sorry. 

It  may  be  hard  to  get  home  to  em- 
ployees that  they  now  have  a  legal 
responsibility  to  look  after  themselves, 
but  it  is  still  up  to  the  manager  to  com- 
municate the  safety  policy,  because  if  he 
doesn't  he  will  be  the  one  prosecuted. 
Mr  John  Aitken  of  Marks  and  Spencer 
explained  his  company's  safety  policy. 
The  43,000  staff  are  non-unionised  so 
safety  representatives  are  not  compulsory 
but  the  management  strongly  believes  in 
having  a  safety  officer  in  each  store, 
"an  extra  pair  of  eyes  for  the  manager, 
and  a  focal  point  for  the  staff  to  go  to". 
Each  store  doctor  is  trained  to  watch 
for  safety  and  health  hazards,  and 
booklets  are  provided  for  staff  and 
managers. 

In  a  survey,  Marks  and  Spencer  dis- 


covered that  half  their  accidents  were 
caused  by  blows:  knocking  into  store 
room  trolleys  left  in  the  way;  falling 
boxes  stacked  too  high;  trying  to  reach  a 
high  shelf  standing  on  a  stool  or  chair. 
Most  of  them  happened  between  10am 
and  2pm,  suggesting  fatigue  and  pressure 
are  as  important  in  shops  and  offices  as 
in  industry. 

The  figures  were  borne  out  by  Adeline 
Kay,  one  of  the  City  of  Westminster's 
environmental  health  inspectors.  Her 
statistics  showed  that  falls,  tripping, 
untidiness  and  lifting  caused  most  acci- 
dents. Particular  shop  hazards  were  stock 
boxes  left  lying  around,  unsafe  ladders, 
and  store  displays  that  obstruct  stair- 
ways. 

Adeline  Kay  outlined  some  ways  that 
managers  could  protect  themselves 
against  prosecution:  accident  records 
kept  up  to  date;  training  records  main- 
tained; manufacturer's  instructions  for 
using  equipment  or  substances  displayed 
and  observed;  a  good  safety  policy. 

The  information  department  of  the 
Industrial  Society  has  collected  samples 
of  good  safety  policies  and  recent  case 
histories  of  prosecutions  under  the  Act. 
It  will  give  free  advice,  but  the  rules 
remain — never  be  complacent;  safety  re- 
quires continual  training  and  memory- 
jogging  for  everyone. 

Recent  increase 
in  pharmacies 

There  was  a  net  gain  of  eleven  pharm- 
acies to  the  Register  in  September.  In 
England  28  opened  up,  of  which  four 
were  in  London  and  19  closed  down  (one 
in  London).  Four  opened  up  in  Wales 
with  only  one  closing  down  and  three 
closed  down  in  Scotland  with  only  two 
opening  up. 


Ernie  Wise  with  the  prizewinners  at  the  National  Dental  Health  Action  Campaign  Awards 
held  in  London  late  last  month.  The  posters,  designed  and  executed  by  schoolchildren, 
aim  to  encourage  other  children  to  take  better  care  of  their  teeth.  The  campaign  is 
supported  by  dental  organisations  and  manufacturers  (C&D,  July  28  1979,  p1 19) 
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Fantastic  Olympic 
Holiday  Competition 

Prizes  Galore  for  Numark  Chemists  and  Customers! 


During  October  and  November  all 
customers  for  Numark  Chemists  can  enter  our 
great  Olympics  competition  absolutely  free  with 
thousands  of  pounds  worth  of  prizes,  including 
a  15  day  holiday  to  see  the  1980  Moscow 
Olympic  Games. 

Numark  Chemists  cash  in  with  extra 


customers  plus  the  chance  of  a  lifetime  to  win 
their  own  holiday  for  two  to  see  the  Olympics. 
That's  the  first  prize  in  the  retailer  competition, 
and  it  will  be  awarded  to  the  Numark  Chemist 
issuing  the  winning  consumer  entry  form.  And 
there  are  lots  of  other  prizes  to  be  won. 


1st  Prize 

9  days  holiday  for  two  in  Russia,  visiting 
Leningrad  and  Moscow  with  3  days  at  the 
Olympic  Games.  Plus  £200  spending  money. 


2nd  Prize 

18"  Sony  Trinitron  Colour  TV. 


Plus 

15  Runner  up  prizes  of  £20  vouchers. 


First  off  the  mark  for  value 

To  go  with  our  Olympic  Winners 
competition,  we've  got  together  two  very  special 
teams  of  top  brands.  And  every  one's  a  winner 
on  value. 

The  first  lap  of  the  promotion  will  be  in 
store  8th  to  27th  October,  the  second  from 
October  29th  to  November  17th. 

Winning  display  materials 
and  advertising 

There's  a  great  line  up  of  colourful  display 
materials  to  bring  in  extra  customers  plus  a 
heavyweight  national  advertising  campaign  in 


the  Daily  Mirror,  TV  Times,  Women's  Own, 
Woman's  Weekly,  Woman's  Realm  and  Sunday 
Post. 

Top  products,  strong  advertising  plus  two 
great  competitions  to  make  this  major  feature 
promotion  another  winner  from  Numark. 

If  you  would  like  to  be  part  of  the  Numark 
success  story  contact  Charles  Morris-Cox, 
Independent  Chemists  Marketing  Ltd., 
51  Boreham  Road,  Wilts  BA12  9JU. 
Tel:  0985  215555. 


NUMARK 


JCHEMIST, 

The  National  Trading  Group  for  Independent  Chemists, 
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philips 


We've  re-designed  our  three  headed 
Philishave  to  be  as  close  to  perfection  as 
today's  technology  will  allow. 

The  angle  of  the  famous  floating  hea 
has  been  altered  to  give  an  even  closer  sha^ 
and  the  body  ergonomically  re-designed 
to  make  it  superbly  comfortable  to  hold. 

We're  running  the  biggest  ever  electr 
shaver  T.V  campaign  screened  in  the  UK 
to  make  the  new  Philishave  a  star. 


PHILIPS 


er  stars  in 


You'll  see  it  in  the  award  winning 
ioat'  commercial,  Airport' and  a  brand  new 
le  called  'Embassy  Reception' 

The  campaign  starts  on  October  8  th, 
id  for  the  next  10  weeks  there  will  be  a 
lilishave  commercial  on  T.V  six  nights 
week.  Plus,  for  the  first  time  we're  getting 
to  movies.  From  October  8th  we'll  be 
filing  Philishave  to  the  youth  market  with 
weeks  of  advertising. 


All  this  activity  should  guarantee  that 
your  customers  will  be  well  aware  of 
Philishave's  place  as  the  No.  1  shaver  when 
they  come  to  write  their  Christmas  lists. 

Our  star  will  be  in  great  demand.  We'd 
hate  you  to  have  a  close  shave 
when  the  rush  comes,  so  may  we 
suggest  you  order  now? 

Simply  years  ahead. 


Blisteze:  a  proven  seller  for  sore  lips 
and  cold  sores 

Blisteze  cream  continues  to  be  the  most 
popular  treatment  for  cold  sores  and  chapped 
lips.  Customers  know  that  its  gentle,  medicated 
action  means  effective  relief  for  sore  lips. 
Backed  by  heavy  national  advertising,  Blisteze 
is  available  in  display  outers  of  24.  Make  sure 
you  have  enough  to  meet  demand. 


New  Blistik  for  dry  lips 

Sensitive  lips  are  very  often  affected  by  extreme  weather 
conditions.  To  prevent  this,  Dendron  have  introduced 
Blistik.  Available  in  a  handy  stick  on  a  colourful  blister- 
packed  card,  Blistik  will  soothe  dry  lips.  Together  Blisteze 
and  Blistik  cover  all  manner  of  lip  problems.  And  when 
ordered  together,  an  extra  discount  is  available 
to  you.  Contact  Dendron  today. 


Blisteze  and  Blistik  from  Dendron 

Dendron  Ltd.,  94  Rickmansworth  Road,  Watford, 
Herts.  WDl  7JJ.  Tel.  (0923)  29251. 
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PEOPLE 


Dorothy  Shiddell,  has  been  appointed 
director  in  charge  of  the  Yardley 
World  Creative  centre.  This  centre  is 
the  culmination  of  the  company's  aim 
to  co-ordinate  its  research  and  develop- 
ment, packaging,  advertising  and  mer- 
chandising throughout  the  world.  It 
will  be  responsible  for  new  product 
development,  advertising  concept  work, 
brand  and  marketing  strategies.  Over- 
seas markets  will  be  able  to  feed  in  ideas, 
but  the  centre  will  suggest  to  senior 
management  where  the  company  should 
be  going  and  how  it  should  be  done. 

Dorothy  Shiddell  joined  Yardley  in 
1974  as  international  product  manager. 
Previously  she  was  with  Beechams,  Eve 
of  Roma,  and  Avon.  Born  in  Edinburgh, 
she  was  educated  in  Liverpool  and  at 
Birmingham  University  where  she  ob- 
tained a  BSc  (Hons)  in  microbiology. 
Dr  B.  A.  Wills,  FPS,  has  been  appointed 
visiting  professor  of  pharmaceutical 
analysis  to  the  school  of  pharmacy  and 
pharmacology  in  the  University  of  Bath. 
Chief  pharmacist  in  the  Department  of 
Health,  and  formerly  head  of  the  control 
division,  Allen  and  Hanbury  Ltd,  Dr 
Wills  will  give  a  final  year  course  on 
quality  assurance.  Dr  Harold  W.  Fowler, 
FPS,  on  sabbatical  leave  from  University 
College,  Swansea,  is  spending  six  months 
at  the  university  studying  the  interactions 
between  pharmacy  and  chemical  engin- 
eering. Dr  A.  F.  Casey,  FPS,  has  joined 
the  pharmaceutical  chemistry  staff  at  the 
school  and  Professor  R.  T.  Parfitt  has 
been  awarded  a  grant  of  £23,024  by  the 
National  Research  Development  Corpor- 
ation for  pharmacological  investigations 
on  centrally-acting  tropanes  and  6,7- 
benzomorphans. 

Mr  Jim  Russell,  manager  of  Sangers 
Ltd,  Bristol  branch  for  the  past  15  years, 
has  retired.  He  joined  Sangers'  Belfast 
subsidiary  Thomas  McMullans  in  1934 
and  has  held  a  number  of  senior 
appointments  within  the  group.  Chem- 
ists in  the  Bristol  area  made  a  presen- 
tation to  Mr  Russell  and  his  wife  to 
mark  his  retirement. 

News  in  brief 

□  The  1979  Scottish  Drug  Tariff  has 
been  published  in  tab  index  form. 

□  Mrs  Barbara  Martins'  winning  slogan 
for  the  Cuxson  Gerrard  competition 
(C&D  October  6,  P508)  was  "Sweet 
selling  success"  and  not  as  printed. 


TOPICAL  REFLECTIONS 

by  Xrayser 

Nothing  is  for  free 

The  Pope  is  visiting  the  world  and  saying  things  so  contrary  to  our 
patterns  of  behaviour  that  one  would  expect  instant  rejection  of  such 
messages.  He  is  against  contraception.  He  is  against  divorce.  He  is 
against  abortion.  We,  who  accept  these  things,  must  be  for  them.  And 
yet  I  wonder  how  confident  are  we  as  the  implications  and  effects 
of  living  freed  from  the  restraints  and  consequences  of  normal 
biological  function  begin  to  show.  You  and  I  daily  dispense  to  any 
woman  who  presents  a  script,  tablets  which  prevent  conception. 
Virtually  any  child  past  puberty  has  access  to  supplies,  free  of  charge, 
while  for  years  we  have  sold  products  for  the  same  purpose  over  the 
counter.  We  all  know  women  who  have  had  abortions.  Divorce  is 
commonplace.  So  it  must  be  alright.  .  .  . 

Yet  do  you  see  our  society  as  happier  or  more  stable,  one  in  which 
children  feel  safe  and  loved  within  a  secure  family  unit?  Some  do,  but 
just  look  at  the  scripts  we  dispense  and  the  people  we  dispense  them 
for.  The  Valiums  for  the  girls  on  the  "pill",  for  the  single  parent  families, 
for  the  kids  who  reflect  the  stresses  of  the  parents.  Numb  the  brain, 
damp  the  conscience  but  don't,  whatever  you  do,  look  deeply  at  what 
we  have  become. 

Mary  Kenny,  who  writes  a  column  in  the  Sunday  Telegraph,  makes 
the  same  points.  Wild  undisciplined  children  are  now  the  despair  of 
parents  who  sought  to  please  them,  rather  than  give  firm  boundaries  of 
behaviour;  she  adds:  "We  know  what  problems  arise  when  contraception 
is  treated  as  a  casual  right  without  restraint .  .  .  the  corruption  of  the 
young,  the  rage  of  VD,  infertility,  and  personality  damage  in  women."  In 
other  words  "if  we  don't  respect  the  laws  of  nature  and  God  we  always 
end  up  getting  terribly  hurt." 

Such  stark  truths,  unpalatable,  strike  a  chord  deep  within  us,  for 
instinctively  we  feel  them  to  be  right.  The  trouble  with  man,  however,  is 
that  he  has  flowered  too  quickly,  like  an  over-sugared  yeast,  and  is  now 
spilling  past  the  capacity  of  the  vessel  he  is  placed  in.  Other  instincts  lurk, 
ever  ready  to  burst  out.  As  predatory  animals  we  know  the  latent,  deeply 
satisfying  violence  within  us  and  have  somehow  to  refine  and  contain  it. 
I  don't  really  believe  that  we  can  continue  to  breed  uninhibited,  unless 
we  are  also  prepared  to  accept  nature's  way  of  balancing  the 
overpopulation — famine,  pestilence  and  war.  It  may  be  true  that  the 
western  nations  particularly  may  have  become  decadent,  self-indulgent, 
spoiled,  but  contraception  as  a  conscious  choice  has  to  be  here  to  stay. 
The  cost  of  conscienceless  living  is  always  high  and  has  always  to  be 
paid.  But  that,  in  my  opinion,  is  another  matter  entirely. 

From  the  " other  side" 

In  "Open  Shop"  last  week  a  locum  wrote  on  the  problems  he  or  she  faces 
when  entering  a  strange  pharmacy.  Having  myself  spent  three  years  as  a 
full-time  locum  I  know  only  too  well  the  problems  some  pharmacists  find 
in  coping  with  the  organisation  of  their  dispensaries.  The  worst  I  ever 
struck  was  in  a  country  area  where  I  accepted  a  two-week  Stay  so  that  the 
owner  could  take  his  first  holiday  with  his  family  for  five  years.  What  he 
did  not  tell  me  was  that  his  family  (wife  and  two  daughters)  were  the  staff 
of  his  establishment,  and  that  in  their  place  he  had  recruited  a  family 
friend  and  16-year-old  school  leaver.  Worse  still  he  had  hundreds  of 
drawers  and  cupboards  stuffed  with  goods,  no  system,  no  index,  except 
a  note  left  for  me  saying  that  he  had  arranged  his  dispensary  so  that  the 
commonly-used  products  were  nearest  to  hand! 

From  my  side  of  the  fence  however  not  all  locums  are  ideal.  I 
remember  once  getting  a  phone  call  in  Cornwall  from  one  of  my  staff 
begging  me  to  come  back  "quick"  as  the  locum  only  turned  up  at  10.30 
am  and  expected  the  girls  to  do  all  the  dispensing  unchecked.  I  came 
back  and  must  admit  I  feel  bitter  that  when  we  install  a  locum  it  is  we 
who  have  to  bear  responsibility  for  what  happens  in  our  absence,  not 
him.  We  pay  them  enough.  In  any  new  contract  there  should  be  provision 
for  these  pharmacists  to  be  registered  as  "temporary  contractors"  and 
responsible  as  such.  Most  locums  would  welcome  it  too,  don't  you  think? 
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New  line  of  attack  on 
sanpro  market  from  Tampax 


Until  recent  years,  the  sanpro  market  in 
this  country  has  been  rather  traditional 
in  its  approach  to  marketing,  but  with 
new  forms  of  sanpro — press-on  towels 
and  minipads — and  much  more  market- 
ing push  from  the  companies  operating 
in  the  held,  things  have  been  much  more 
lively  of  late,  comment  Tampax  Ltd. 

Tampax  tampons  are  said  to  ibe  brand- 
leader  in  the  tampon  sector  with  a  63 
per  cent  share,  and  are  'also  claimed  to 
be  the  biggest  single  brand  in  the  entire 
£69  million  sanpro  market.  Until  recently, 
much  of  the  company's  advertising  has 
been  co-ordinated  internationally  from 
New  York  and  advertising  for  the  Tam- 
pax tampon  worldwide  has  usually  fol- 
lowed the  US  pattern.  However,  this 
year,  the  company  tells  us  that  it  was  felt 
there  was  the  opportunity  for  a  more 
aggressive  approach  to  the  UK  market, 
with  the  aim  off  consolidating  and  in- 
creasing the  brand  leadership. 

Alan  Thornton,  new  director  of  market- 
ing at  Tampax,  makes  the  following 
comment  on  the  situation:  "Tampax  Ltd 
has  consistently  out-spent  all  sanpro  com- 
petitors on  media  advertising  over  the 
years  and  although  the  pioneer — the 
company  created  the  tampon  market — 
still  retains  brand  leadership  by  a  hand- 
some margin.  Whilst  a  one  product  com- 
pany in  the  packaged  goods  field  is  rela- 
tively unusual,  it  has  in  our  case,  meant 
that  the  focus  of  attention  has  kept  our 
product  technically  up  to  the  mark,  and 
is  still  unequalled  in  its  consumer  per- 
formance.  Our  marketing  activity  this 


Beechams  record 

Beecham  Proprietaries  are  to  spend 
£2.4  million  this  winter  on  advertising 
their  cough  and  cold  remedies. 

Most  of  this  budget — £1.2m — will  go 
on  the  "Nurse"  campaign  with  Night 
Nurse  being  joined  by  the  national 
launch  of  Day  Nurse;  15  and  30  second 
television  commercials  are  planned. 
Beechams  powders,  Beechams  powders 
hot  lemon,  Veno's  and  Mac  lozenges 
will  also  receive  television  backing. 

Some  £90,000  each  will  be  spent  on 
Veno's  and  on  Beechams  powders  in 
the  national  Press.  Advertising  in  the 
Daily  Express,  Sun,  Daily  Mail,  Daily 
Record,  News  of  the  World,  Star,  Daily 
Mirror,  Sunday  People  and  Sunday 
Mirror  starts  on  November  5  for  six 
weeks. 

Other  products  will  switch  to  Press 
and  radio  campaigns  if  Independent 
Television  does  not  return  before  mid- 
winter. Beecham  Proprietaries,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex  TW8  9BD. 


year  is  entirely  geared  to  giving  us  a 
sound  spring-board  to  move  forward 
through  the  next  decade." 

A  research  project  has  been  run  across 
various  age  groups  of  girl.  The  power 
of  the  name  continues  to  come  across 
very  strongly  at  all  ages,  says  the  com- 
pany. "Overall,  the  imagery  of  the 
product  is  first  rate,  providing  confidence, 
comfort,  reliability  plus  a  freedom  which 
even  the  newest  external  sanpro  methods 
are  unable  to  offer."  However,  an  oppor- 
tunity was  identified  to  extend  the 
product  from  a  "girl  next  door"  associa- 
tion and  build  in  more  interest,  relevance 
and  excitement  for  todays'  girls. 

The  new  campaign  which  broke  late 
last  month  runs  in  three  categories: 
First  time  users — young  girls  who  need 
education  and  reassurance;  slightly  older 
girls  who  are  experimenting  with  the 
various  products;  and  existing  users  who 
need  to  feel  relaxed  that  they  have  made 
the  right  choice  of  product.  The  company 
also  say  that  the  unique  range  of 
of  women's  magazines  available  in  the 
UK  enables  the  advertising  to  be  directed 
very  specifically  at  these  separate  groups 
of  women,  depending  upon  their  age  and 
experience. 

Impact  is  gained  by  photography  by 
David  Montgomery  which  is  said  to 
capture  a  confident  yet  natural  look 
throughout  the  campaign,  underscoring 
the  theme:  "Be  sure — your  tampon  is 
Tampax."  Tampax  will  be  spending 
£680,000  on  the  campaign.  Tampax  Ltd, 
Dunsbury  Way,  Havant,  Hants. 


JL 


All-in-one-nappies 
from  Unichem 

Unichem's  own-brand  babycare  range  is 
being  strengthened  by  the  addition  of  a 
new  product  —  all-in-one-nappies  —  be- 
lieved to  be  the  first  own-name  product 
of  this  type  on  the  market. 

The  nappies  are  packaged  in  the  now- 
familiar,  "baby  blue"  pack,  common  to 
the  babycare  range,  allowing  the  product 
to  be  seen.  The  pack  contains  12  all-in- 
one-nappies  which  are  available  in  two 
sizes;  babies  (£1.15)  for  infants  up  to  251b 
in  weight  and  toddlers  (£1.44)  for  infants 
over  this  weight.  Clear  usage  instructions 
are  featured  on  the  back  of  the  pack. 
The  size  of  each  pack  is  approximately 
lOin  x  9.5in  x  5.5in;  delivery  to  the 
pharmacist  is  in  an  outer  containing  12 
packs.  Unichem  Ltd,  Crown  House, 
Morden,  Surrey. 

Scholl  on  TV 

In  order,  say  Scholl,  to  expand  the  san- 
dal market  through  chemists  the  1980 
range  will  be  promoted  with  an  inten- 
sive television  campaign — the  first  for 
many  years — backed  by  advertising  in 
national  women's  and  teenage  maga- 
zines. Advertising  starts  in  April  and 
continues  until  July,  and  is  said  to  be 
worth  £500,000. 

Classic  wooden  exercise  sandals  with 
navy  or  ivory  leather  uppers  are  now 
available  in  a  new  shade,  honey.  The 
leather-look  styles  continue  in  beige  or 
navy.  The  higher-heeled  leather-look 
sandals  now  come  in  four  colours:  dark 
blue,  light  grey,  stone  and  brick.  To 
meet  demand  for  this  best-selling  san- 
dal, quantities  of  this  style  available  to 
outlets  have  been  increased,  says  the 
company.  The  indoor  towelling  range 
features  apricot,  in  addition  to  peacock 
and  biscuit. 

Both  high  and  medium-heeled  sandals 
form  part  of  the  comfort  range,  designed 
to  appeal  to  various  age  groups.  There 
are  eight  styles  in  a  selection  of  pastel 
shades  ranging  from  flaxen  to  blue  and 
sage  green.  Following  fashion  trends, 
the  higher-heeled  wooden  sandal  has  a 
new  slimmer-waisted  heel  on  a  thinner 
base.  There  is  one  style  with  an  ankle 
strap. 

For  men,  the  black  leather-look  and 
wooden  wedge-based  Brazilia  sandal  are 
continued  alongside  the  flat  wooden 
children's  sandals  with  cherry  or  blue 
leather  uppers.  Distribution  of  free- 
standing units  that  both  display  and 
hold  stock  will  be  increased.  Sandal 
point-of-sale  material  will  include  a  new 
window  display  unit,  showcards  and  a 
new  vacuum-formed  tray  to  display  five 
styles.  Scholl  (UK)  Ltd,  182  St.  John 
Street,   London   EC1P  1DH. 
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NEXT  TIME  YOU'RE  ASKED 
PRACTICAL  ADVICE  ABOUT  ANYTHING 
FROM  A  SPRAINED  WRIST  TO  BACKACHE, 
YOU  CAN  ANSWER  IN  A  WORD... 

FUTURO 


HEALTH  SUPPORTS 


Futuro  is  a  complete  range  of  modern 
body  braces  and  support  hosiery  proven  in  use 
in  the  United  States,  and  already  successfully 
test-marketed  in  the  United  Kingdom. 

Each  product  is  scientifically  designed 
to  give  positive  support  while  being  lightweight 
and  comfortable  to  wear  during  normal, 
everyday  activity.  Futuro  can  be  the  simple 
answer  to  back  trouble,  hernia,  aches  and 
pains  in  elbows,  wrists,  knees  and  ankles  and 
varicose  veins. 

Futuro  Support  for  you,  too! 

In  order  to  bring  customers  to 
_  s,  your  shop  for  Futuro,  the 

Ijfi?  %  5'  ^tr^nf'  new  range  is  supported  by 
^  J  msW^      2^   heavy  advertising  during 

Autumn  and  nextSpring. 
Telling  ads  will  be  appearing 
17  in  leading  National 
newspapers,  RadioTimes  and 
women's  magazines. 

The  Futuro  range  comes 
complete  with  a  handsome 
display  stand  as  well  as  informative  leaflets. 
Depending  on  your  capacity  to  stock,  Futuro  is 
available  to  you  in  a  choice  of  three  introductory 
sales 'packages'. 


FUTURO 

health  suppotrre 

Support  where  you  need  «. 


Why  not  phone  Blyth  66771  for  more  details? 


ma 

FUTURO 

HEALTH  SUPPORTS 

Support  where  you  need  it. 

Futuroisdistributed  intheUKbyJackel  International  (UK)  Ltd.,Blyth,NorthumberlandNE244RG. 
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PHILIPS 


PHILIPS 


Recommended 
for  all  tired,  pale 
businesses 
everywhere. 

The  Philips  sun  range. 

Just  the  thing  for  brightening  up 
showroom  sales. 

WeVe  two  sunlamps  which  both 
happen  to  be  brand  leaders.  And  a 
stylish  solarium  (a  ceiling  mounted 
version,  too)  that's  a  shining  example 
to  every  other  solarium  around. 

They  all  come  with  goggles, 


distance  measures  and  full 
instructions. 

And,  of  course,  they're  all  BSI 
approved. 

This  winter,  try  taking  our  sun 
range  with  your  usual  orders.  You're 
bound  to  attract  some  healthy 
business. 


PHILIPS 


Simply  years  ahead.Xjp 
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Kodak  Ektra  camera  with 
integral  electronic  flash 


Kodak  have  introduced  an  inexpensive 
integral  electronic  flash  model  in  the 
Ektra  camera  range.  The  12  EF  has  the 
basic  features  of  the  Ektra  12  plus  flasn 
and  "extras,"  such  as  a  simple  exposure 
slider. 

The  flash  is  activated  by  the  "weather 
slider"  (marked  with  three  symbols  for 
flash,  cloud  and  sun)  and  this  selection 
automatically  sets  the  shutter  speed  at 
1/60  second.  A  red  light  on  top  of  the 
camera  blinks  when  the  flash  unit  is 
powered  for  use.  Guide  number  is  13 
(distance  in  metres)  with  100  ASA  film, 
26  with  400  ASA  film,  and  flash  duration 
is  1/1500  sec  and  colour  temperature 
approximately  6000  K.  Recycling  time  is 
about  10  seconds  with  fresh  batteries 
(two  AAA)  firing  about  120  flashes. 


The  Ektra  12-EF  is  available  in  an 
attractive  outfit  which  contains  the 
camera,  12-exposure  Kodacolor  400  film, 
batteries,  metal  snake-chain  wrist-strap, 
instruction  booklet  and  three-year  war- 
ranty card.  In  addition,  it  will  be 
wrapped  in  an  attractive  Christmas  gift 
sleeve  for  the  festive  season.  The  outfit 
is  expected  to  sell  at  around  £26. 

Kodak  have  also  given  their  ideal 
"first"  camera,  the  Pocket  A-l,  a  sea- 
sonal face  lift  to  make  it  more  attractive 
in  time  for  Christmas.  The  current 
yellow  shutter  button  has  been  replaced 
by  a  black-and-chrome  button  and 
there  is  now  an  attractive  chrome  -and- 
silvered  trim  around  the  lens.  The  outfit 
comes  in  a  new  gift  sleeve  Kodak  Ltd, 
PO  Box  66,  Hemel  Hempstead,  Herts. 


Complan  campaign 

A  £250,000  Press  advertising  campaign 
for  Complan  begins  this  month.  Four 
different  double-page  advertisements  will 
appear  over  the  next  six  months  in  such 
journals  as  Woman  and  Home,  Woman's 
Realm,  Woman's  Weekly,  Radio  Times, 
Readers'  Digest  and  My  Weekly.  They 
illustrate  the  use  of  Complan  in  varying 
situations  of  family  sickness  and  show 
how  the  product  can  maintain  adequate 
nourishment  even  when  the  sick  person 
cannot  face  food. 

The  campaign  is  a  direct  follow-up  to 
sampling  and  distribution  of  comprehen- 
sive literature  to  the  medical  profession. 
For  the  consumer  there  is  a  new  recipe 
guide  featuring  ways  of  adding  Complan 
to  favourite  dishes.  Complan  now  comes 
in  strawberry,  chocolate  and  butterscotch 
flavours,  as  well  as  the  original  plain. 
The  campaign  is  supported  by  new 
point-of-sale  material  which  includes 
shelf  strips  and  pack  crowners.  Farley 
Health  Products  Ltd,  Torr  Lane, 
Plymouth. 

Marigold  lotion 

LRC  are  adding  a  hand  lotion  product 
to  their  Marigold  range  (£0.75).  LRC 
Products  Ltd,  Sanitas  House,  Stockwell 
Green,  London  SW9  9JJ. 

Print  offer 
from  Daffodil 

Daffodil  toilet  rolls  are  currently  featur- 
ing an  on-pack  consumer  offer  of  ten 
different  block-mounted  prints  featuring 
the  work  of  three  artists — Lowry,  Con- 
stable and  Van  Gogh.  Consumers  can 
choose  any  four  titles  by  sending  in 


£4.49  plus  two  Daffodil  toilet  roll  labels. 
The  choice  offered  includes  popular  titles 
such  as  the  Haywain  by  Constable,  Sun- 
flowers by  Van  Gogh,  Coming  from  the 
Mill  by  Lowry.  The  offer  closes  at  the 
end  of  March  1980. 

Supporting  this  promotion  are  posters 
for  in-store  stack  displays,  an  explanatory 
leaflet  for  the  consumer  and  point  of 
sale  material.  "Daffodil's  marketing  pro- 
gramme now  involves  fewer  promotions 
but  each  is  designed  to  offer  consumers 
significant  savings  on  top-quality  mer- 
chandise. All  the  early  indications  from 
the  trade  are  that  the  promotion  will 
prove  to  be  exceptionally  popular,"  says 
the  company.  Modo  Consumer  Products 
Ltd,  Modo  House,  Chichester  Street, 
Chester  CHI  4BP. 

Virol  from  Optrex 

Optrex  Ltd  have  bought  Virol.  With  it 
comes  the  new  companion  product,  Virol 
malt  rusks,  recently  launched  nationally. 
Optrex  Ltd,  City  Wall  House,  Basing 
View,  Basingstoke,  Hampshire. 

Listermint  on  radio 
and  in  the  cinema 

The  television  commercial  for  Listermint 
antiseptic  mouthwash,  featuring  "the 
sloosh",  is  to  be  screened  during  the 
coming  months  in  cinemas  in  the  London 
and  Granada  regions.  There  will  also  be 
radio  advertising  to  counter  the  effects 
of  the  current  independent  television 
dispute.  Radio  advertising  is  currently 
running  in  Birmingham,  London,  Liver- 
pool and  Manchester  and  television 
advertising  will  resume  as  soon  as  the 
dispute  ends.  Halls  Hudnut,  Woodside 
Avenue,  Eastleigh,  Hants. 


November  offers 
from  ICML 

During  the  month  of  October,  ICML  are 
offering  the  consumer  the  following 
reductions  on  the  recommended  price  of 
NPA  products:  5p  off  Lotus  nail  polish 
remover  and  cleansing  cold  cream,  5p  off 
disposable  nappies.  4p  off  Nusoft  foam/ 
bubble  bath.  4p  off  Nusoft  cotton  buds, 
3p  off  Nuhome  aluminium  foil  and  the 
following  savings  off  Nusoft  cotton  puffs, 
pleats  and  nursery  wool — 2p  off  Nusoft 
cotton  puffs  (standard  white  and  col- 
oured), 3p  off  economy  white  and  col- 
oured, 3p  off  both  sizes  of  Nusoft  pleats 
and  2p  off  the  lOOgm  nursery  wool  and 
3p  off  the  250gm  size. 

In  the  case  of  Hanx,  there  will  be  a 
consumer  saving  of  5p  on  the  rsp, 
together  with  a  coupon  offering  5p  off 
the  next  purchase  of  a  box  of  Hanx. 
In  addition  to  the  bonuses  offered  to 
independent  chemists  on  all  these  pro- 
ducts there  will  also  be  bonuses  on 
Nuhome  liquids,  Nusoft  baby  pants, 
toothbrushes,  combs  and  NPA  and 
Numark  counter  and  prescription  bags. 

Nusoft  pull-on  plastic  baby  pants  (see 
above)  are  ICML's  newest  addition  to 
their  Nusoft  baby  range.  Nusoft  baby 
pants  are  made  from  the  finest  materials 
and  are  available  in  large  and  extra  large 
sizes,  these  being  the  two  popular  sizes 
accounting  for  over  75  per  cent  of  sales 
of  all  baby  pants.  Packed  three  pairs  in 
a  polybag  (£0.35),  they  are  attractively 
packaged,  using  the  nursery  rhyme 
theme.  ICML  are  offering  retailers  a  20p 
per  dozen  introductory  bonus  during  the 
month  of  November.  Independent  Chem- 
ists Marketing  Ltd,  51  Boreham  Road, 
Warminster,  Wilts  BA12  9JU. 

Shown  below  are  the  latest  point-of-sale 
items  from  Polaroid  featuring  Richard 
Briers 
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New  products,  advertising 
and  a  face  lift  from  Roc 


Despite  the  recent  severe  pruning  of 
non-pharmacy  Roc  outlets  the  consumer 
is  likely  to  be  seeing  much  more  of  this 
hypo-allergenic  range  of  skin  care 
products  and  cosmetics. 

Previously  distributed  by  Fontarel  the 
company  now  has  its  own  UK  sub- 
sidiary, run  from  a  London  office  by 
James  Pearcey.  Mr  Pearcey's  first  move 
was  to  close  126  non-pharmacy  outlets, 
reinforcing  the  belief  of  the  French 
parent  company  that  this  range  should 
only  be  sold  in  pharmacist  supervised 
premises.  Indeed,  the  only  department 
stores  now  stocking  the  range  are  Sel- 
fridges,  Harrods  and  John  Barker,  be- 
cause they  have  pharmacy  sections. 

This  month  three  new  products  are  be- 
ing added.  The  first  is  a  skin  care 
product,  an  eye  make-up  remover  lotion 
— a  deep  blue,  oil-free  preparation,  de- 
signed to  dissolve  eye  make-up  without 
irritation.  Its  pH  corresponds  to  that  of 
the  lacrymal  fluid  and  it  contains  azulene 
which  is  said  to  have  a  soothing  and 
decongestive  action. 


The  other  new  products  are  additions 
to  the  Roc  make-up  range — a  plum  shade 
of  the  cream  eye  shadow  and  a  new  eye 
pencil  in  hazel.  Roc  remind  us  that  all 
their  eye  products  are  deemed  suitable 
for  use  by  people  who  wear  contact 
lenses. 

Next  month  will  see  the  beginning  of 
Roc's  new  advertising  campaign  which 
has  the  headline  "Roc,  because  anyone 
can  have  a  bad  reaction  to  a  beauty 
product".  The  advertisement  points  out 
that  a  recent  French  survey  found  that 
"one  woman  in  three  had  experienced 
an  allergy  to  a  beauty  product"  and  ex- 
plains the  benefits  of  using  the  Roc 
range  of  skin  care  and  make-up  which 
is  hypo-allergenic  and  unperfumed. 

The  campaign,  which  will  be  in  both 
colour  and  black  and  white,  will  appear 
as  a  full  page  insertion  in  Woman  and 
Home,  Woman's  Journal,  Good  House- 
keeping, Vogue  and  Harper's  and 
Queen  from  October  through  to  Janu- 
ary. Laboratoires  Roc  (UK)  Ltd,  46 
Mount  Street,  London  Wl. 


Now  Ultrabrite 
relaunched 


"A  smile  so  ultra  white  it  gets  you 
noticed" — this  is  the  promise  made  by 
Colgate-Palmolive's  Miss  Ultra  Brite  for 
new,  improved  Ultra  Brite  toothpaste. 
New  Ultra  Brite  is  now  said  to  have  an 
improved  whitening  system;  "better  than 
ever  at  removing  stains." 

A  new  30-second  television  commercial 
will  be  screened  from  the  end  of  October 
(strike  permitting)  with  £750,000  being 
spent  nationally.  The  new  commercial 
features  the  brand's  "advertising  trade- 
mark"— Miss  Ultra  Brite  who  is  also 
featured  on  the  in-store  support  display 
material.  The  relaunch  package  is  com- 
plete with  a  range  of  pre-priced  promo- 
tional packs  all  carrying  the  new  pack 
design.  Colgate  Palmolive  Ltd,  76  Oxford 
Street,  London  W1A  1EN. 

Nailoid  colours 
in  fashion 

Nailoid  say  that  they  have  long  been 
aware  of  the  close  connection  between 
fashion  and  nail  colours — the  need  for  a 
completely  "finished"  look  from  top  to 
toe.  In  line  with  the  philosophy  that,  as 
far  as  possible,  the  first  priority  of  any 
nail  product  is  that  it  should  care  for  the 
nails,  Nailoid  are  launching  a  new  range 
of  polishes  (£0.79)  in  high  fashion  colours 
that  contain  protein.  The  range  includes 
26  new  colours;  14  pearl  and  12  creme 
and  they  have  chosen  to  complement  and 
highlight  the  new  season's  fashion  trends 
in  colour,  says  the  company. 

The  most  eyecatching  aspect  of  the 
range  is  the  new  container.  It  is  a  tri- 
angular bottle  with  a  long,  cone-shaped 
cap.  The  bottle  is  said  to  be  the  result  of 
intensive  market  research  during  which 
it  was  found  that  regular  nail  polish 
users  much  prefer  a  longer  cap,  with 
brush  attached,  because  it  is  easier  to 
handle.  The  new  bottle  is  claimed  to  help 
prevent  ingredient  separation  since  there 
are  no  "shoulders"  into  which  the  polish 
might  congeal,  as  sometimes  happens 
with  the  wider  bottles.  Richards  & 
Appleby  Ltd,  Gerrard  Place,  East  Gilli- 
brands,  Skelmersdale,  Lanes. 
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Two-test  pregnancy  kit 

Carter-Wallace  Feminine  Care  Labora- 
tories are  introducing  Discover-2  an  '"at- 
home  pregnancy  test  kit",  which  they  say 
can  be  used  from  five  days  after  a  missed 
period. 

The  product  (£4.95),  based  on  human 
chorionic  gonadotropin  analysis,  provides 
two  tests.  If  a  negative  result  is  obtained 
at  first,  the  second  test  may  be  performed 
seven  days  later  when,  during  pregnancy, 
a  higher  concentration  of  HCG  should 
have  developed.  Alternatively  the  second 
test  could  be  used  in  the  event  of  faulty 
technique  during  the  first  test. 

Presented  with  the  kit  is  a  comprehen- 
sive leaflet  giving  step-by-step  instructions 
on  use,  and  interpretation  of  results. 

The  company  says  Discover-2  is 
Britain's  only  'two-test  product,  although 
other  brands  recommend  a  second  test 
when  a  negative  result  is  obtained  and  the 
period  does  not  start  within  a  week.  The 
product  has  a  shelf-life  of  18  months. 

Carter-Wallace  claim  82  per  cent  of 
women  in  a  research  survey  preferred  the 
"greater  accuracy  of  results"  compared  to 
any  single  test.  They  claim  to  be  brand 
leader  with  the  product  in  Italy,  France 
and  Germany  and  to  have  a  major  share 
of  the  US  market  (37  per  cent)  where 
several  brands  are  available. 

Promotional  support  will  include  a 
£250,000  campaign  in  major  women's 
magazines  'during  December  and  point- 
of-sale  material.  An  introductory  bonus 
will  be  available  from  Carter-Wallace  re- 
presentatives in  Greater  London  or  the 


Vestric  sales  force  elsewhere.  The  pro- 
duct will  also  be  available  to  other  whole- 
salers. Carter-Wallace  Ltd,  Wear  Bay 
Road,  Folkestone,  Kent. 

Details  please  for 
on  TV  next  week 

Because  of  the  current  ITV  strike  C&D 
has  not  been  carrying  this  item.  We  hope 
to  re-instate  it  as  quickly  as  possible 
when  the  strike  is  over.  In  order  to  do 
this,  however,  we  require  information 
about  proposed  advertising  campaigns  as 
soon  as  they  have  been  formulated.  May 
we  ask  manufacturers,  their  advertising 
agents  or  their  PR  firms  to  supply  these 
details  as  a  matter  of  urgency.  Forms  are 
available  on  request. 
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Very  soon  lots  of  people 
will  be  in  asking 
for  your  Friends. 


Big  new  national  advertising  campaign 

starts  this  Autumn. 

More  and  more  people  are  discov-         Make  sure  you  cash  in  -  keep 
ering  Fisherman's  Friend,  the  first  choice    plenty  in  stoclc  Available  in  24  packet 
for  soothing  throats  and  clearing  heads,  outers. 

Also  available:  Fisherman's  Friend  Honey  Cough  Syrup  and  Fisherman's  Friend  Rubbing  Ointment. 

Lofthouse  of  Fleetwood  Limited,  DeptCD  Fleetwood,  Lanes  Tel:  Fleetwood  2435. 
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Wright's  vaporizer 
back  on  sale 


Wright's  vaporizer,  which  has  for  some 
time  been  unavailable,  will  once  again  be 
on  sale  to  the  trade  from  October  15. 
LRC  regret  that  production  bad  to  cease 
to  allow  the  company  to  implement  pack- 
aging improvements  and  install  further 
production  capacity. 

Production  facilities  have  been  in- 
creased to  meet  the  demand  expected 
in  the  peak  winter  period.  LRC  have 
also  taken  the  opportunity  to  incorpor- 
ate a  child-resistant  cap  to  further  im- 
prove the  safety  of  the  product. 

Wright's  vaporizer,  which  is  a  phar- 
macy-only product,  will  be  advertised  in 
the  medical  Press  in  November,  Decem- 
ber and  January.  The  journals  include 
Pulse,  General  Practitioner,  Geriatric 
Medicine,  Journal  of  Maternal  and  Child 
Health,  Health  Visitor  &  Midwife  and 
Health  Visitor.  LRC  Products  Ltd, 
Sanitas  House,  Stockwell  Green,  London 
SW9  9JJ. 

Ralgex  back  on 
television 

This  winter  LRC  will  once  again  be  sup- 
porting the  Ralgex  range  with  a  national 
television  campaign,  said  to  be  worth 
£120,000.  The  commercial  will  be  shown 
for  three  weeks  beginning  December  22. 

The  television  advertising  follows  on 
from  LRC's  first  Press  campaign  for  Ral- 
gex in  national  dailies  and  Sunday  papers 
during  August. 

The  company  estimates  that  when  the 
Press  and  television  advertising  is  com- 
pleted, 35  million  adults  will  have  had  the 
opportunity  to  see  the  product  advertised 
eight  times  on  average.  For  the  last  three 
years  volume  sales  of  Ralgex  are  said  to 
have  increased  by  15  per  cent  each  year. 
LRC  Products  Ltd,  Sanitas  House,  Stock- 
well  Green,  London  SW9  9JJ. 


PRESCRIPTION 
SPECIALITIES 

Ipral  promoted  for 
urinary  infections 

E.  R.  Squibb  and  Sons  Ltd  are  promot- 
ing Ipral  (trimethoprim  lOOmg)  for  the 
treatment  of  acute  urinary  tract  infec- 
tions as  well  as  for  the  long-term 
prophylaxis  of  these  conditions. 

Trimethoprim  alone  has  been  found 
as  effective  as  cotrimoxazole  in  treat- 
ing acute  urinary  tract  infections.  Pub- 
lished papers  report  on  a  total  of  510 
patients  who  were  treated  with  between 
150mg  and  250mg  trimethoprim  twice 
daily  for  7-14  days  (usually  10  days). 
An  overall  cure  rate  of  86  per  cent  was 
obtained.  Side  effects  are  reported  to 
be  fewer  than  with  cotrimoxazole  and 
resistance  is  considered  unlikely  to 
cause  problems. 

Berk  Pharmaceuticals  Ltd  recently 
introduced  Trimopan  (trimethoprim 
lOOmg)  for  the  long-term  prophylaxis 
of  urinary  tract  infections.  A  spokes- 
man told  C&D  that  there  were  no 
plans  yet  to  extend  the  indications. 

IPRAL  tablets 

Manufacturer  E.  R.  Squibb  and  Sons 
Ltd,  Reeds  Lane,  Moreton,  Merseyside 
L46  1QW 

Description  Round  white  tablet,  en- 
graved "Squibb"  and  "513",  containing 
trimethoprim  lOOmg 
Indications  Treatment  of  acute  and 
chronic  urinary  tract  infections;  pro- 
phylaxis in  patients  with  a  tendency  to 
recurrent  urinary  infections  and  those 
sensitive  to  sulphonamides 
Contraindications  Severe  renal  insuffici- 
ency where  blood  levels  cannot  be 
monitored  regularly.  Should  not  be 
given  to  pregnant  women,  premature 
infants  nor  during  the  first  few  weeks 
of  life 

Dosage  Acute  infections — two  tablets 
twice  daily.  Long-term  therapy — one 
twice  daily 

Precautions  Care  in  impaired  renal  func- 
tion. Regular  haematological  examin- 
ations should  be  performed  during  long- 
term  therapy.  Care  in  patients  predis- 
posed to  folate  deficiency.  Ipral  is 
excreted  in  breast  milk  but  this  should 
not  contraindicate  its  use  in  lactating 
women 

Side  effects  Gastro-intestinal  upset  and 
dermatological  reactions  have  been  re- 
ported. Given  over  prolonged  periods 
Ipral  may  depress  haemopoiesis  due  to 


an   effect   on   folic   acid  metabolism, 
reversed  by  im  calcium  folinate  3mg 
6mg  daily  for  five  to  seven  days 
Storage  In  a  closed  container  at  room 
temperature 

Packs  100  tablets  (£5.30  trade) 
Supply  restrictions  Prescription  only 
Issued  October  1979 

IONIL  T  shampoo 

Manufacturer  Alcon  Laboratories  (UK) 
Ltd,  Imperial  Way,  Watford,  Herts 
WD 2  4YR  (distributor,  Farillon  Ltd) 
Description  Clear  brown  liquid  shampoo 
with  slight  coal  tar  odour.  Contains 
salicylic  acid  2  per  cent,  benzalkonium 
chloride  0.2  per  cent,  coal  tar  solution 
4.25  per  cent  with  polyoxyethylene 
ethers  in  hydro-alcoholic  base 
Indications  Seborrhoeic  dermatitis  of 
scalp 

Administration  Massage  daily  into  wet 
hair  (foaming  is  low),  rinse  and  repeat 
allowing  contact  for  five  minutes  before 
rinsing 

Precautions  Avoid  contact  with  eyes — if 
contact  flush  with  water 
Storage  Away  from  internal  preparations 
and  foods 

Packs  120ml  (£1.05  trade),  240ml  (£1.64 
trade) 

Supply  restrictions  Pharmacy  Only 
Issued  October  1979 

IONAX  scrub 

Manufacturer  Alcon  Laboratories  (UK) 
Ltd,  Imperial  Way,  Watford,  Herts 
WD2  4YR  (distributor,  Farillon  Ltd) 
Description  Pale  yellow  semi-translucent 
abradant  gel  with  lemon  odour  for  ex- 
ternal application.  Contains  polyethylene 
granules  21.9  per  cent,  benzalkonium 
chloride  0.25  per  cent,  macrogol  (4) 
lauryl  ether  4.18  per  cent,  macrogol  (23) 
lauryl  ether  15.42  per  cent  and  alcohol 
10  per  cent 

Indications  Cleanser  for  acne  prior  to 
treatment 

Administration  Apply  to  wet  face,  mas- 
sage for  one  or  two  minutes  then  rinse 
thoroughly,  use  once  or  twice  daily 
Precautions  Avoid  contact  with  eyes — if 
contact  flush  with  water.  Discontinue 
temporarily  if  skin  too  dry  or  reddened 
Packs  2oz  (£1.15  trade),  4oz  (£1.86  trade) 
Supply  restrictions  Pharmacy  Only 
Issued  October  1979 

New  Tylan  packs 

Tylan  200  is  now  available  in  100ml 
vials  (£3.88  trade)  and  Tylan  50  in  50ml 
vials  (£1.76  trade).  The  existing  packs 
will  remain  until  lanuary  1980.  Elanco 
Products  Ltd,  Kingsclere  Road,  Basing- 
stoke, Hants  RG21  2XA. 
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THE  WAY 
BLUE  GUARD 

SELLS 
YOUD  THINK 

PEOPLE  WERE 
FLUSHING  FT 

DOWN  THE  LOO. 

In  the  fast  growing  toilet  Blue  market 
there's  one  brand  that's  growing  faster 
than  any  other.  And  that's  Blue  Guard. 

In  fact, when  all  the  leading  brands 
are  on  display  together,Blue  Guard  out- 
sells Blue  Flush! 

Now,  with  the  new  punchier  pack 
and  the  same  competitive  price, 
Blue  Guard  is  going  to  grow  even  faster. 

So  stock  up  with  Blue  Guard  now. 
Because  it  isn't  just  another  flush  in 
the  pan! 

BLUE  GUARD  FROM  AIRWICK 

Distributed  on  behalf  of  the  Airwick  Company  by  Beecham  Proprietaries  Ltd. 

'Independent  Research. 
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BUSINESS  MATTERS 

Compensation  for 
business  tenants 


by  Paul  Hilden* 

It  is  known  that  businesses  which  hold 
their  premises  on  a  lease,  do  have  cer- 
tain protections  and  a  degree  of  security 
of  tenure  when  their  leases  come  to  an 
end.  But  there  are  situations  that  arise 
where  it  is  possible  for  the  landlord  to 
obtain  possession.  Where  the  tenant  is  at 
fault  (eg  through  non-regular  payment 
of  rent)  then  if  the  landlord  succeds  in 
obtaining  possession,  no  compensation  is 
payable  to  the  business  concerned. 

However,  the  landlord  can  obtain  pos- 
session in  circumstances  where  the  tenant 
is  in  no  way  to  blame  and  where  the 
purpose  of  obtaining  possession  is  to 
benefit  the  landlord.  For  example  the 
landlord  may  wish  to  demolish  or  recon- 
struct the  premises.  Or  the  landlord 
may  require  the  premises  for  his  own 
business.  If  he  can  show  the  genuineness 
of  his  case,  he  could  get  possession  from 
the  courts. 

In  these  cases  compensation  is  payable 
to  the  business  tenant.  If  he  has  occupied 
the  premises  as  a  business  for  a  period 
of  at  least  14  years,  then  the  amount  of 
compensation  payable  by  the  landlord 
is  twice  the  rateable  value  of  the  premises 
concerned.  For  periods  of  less  than  14 
years,  the  straightforward  rateable  value 
is  paid.  The  amount  of  the  rateable  value 
is  taken  to  be  that  shown  on  the  valua- 
tion list  at  the  date  of  notice.  Any  dispute 
can  be  settled  by  a  valuation  officer 
although  there  is  a  right  of  appeal  from 
his  decision  to  the  Lands  Tribunal. 

In  addition,  compensation  can  be  given 
to  the  tenant  for  any  improvements  car- 
ried out  on  the  premises  with  the  consent 
of  the  landlord.  If  there  is  a  dispute  in 
relation  to  the  value  of  these  improve- 
ments, the  issue  can  usually  be  settled  by 
a  County  Court  although  in  the  case  of 
extremely  large  premises  where  several 
thousands  of  pounds  are  involved,  resort 
to  the  High  Court  may  be  necessary 
in  the  event  of  a  dispute.  The  calcula- 
tions and  the  method  of  operation  of 
these  provisions  can  be  complex,  in  addi- 
tion to  strict  limits  often  applying  in 
respect  of  notices  that  have  to  be  given, 
etc.  That  is  why  it  is  extremely  impor- 
tant to  seek  expert  advice  from  a  quali- 
fied surveyor  or  solicitor  at  an  early 
stage  in  the  proceedings. 

Employment  of  youngsters 

Employing  young  people  who  are  still  at 
school  can  be  fraught  with  difficulties 
since  as  well  as  the  general  law  of  the 
land,  local  authorities  have  powers  to 
make  further  regulations  to  apply  to 

*Pen  name  of  a  barrister 
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their  particular  areas.  However,  it  is 
important  to  understand  what  the  general 
law  says,  since  a  check  can  be  made 
with  the  local  authority  to  see  whether 
any  further  restrictions  or  modifications 
are  allowed  in  your  particular  locality. 
In  essence  it  is  illegal  to  employ  childern 
under  the  age  of  13.  The  only  modifica- 
tion allowed  to  local  authorities  is  to 
give  permission  for  younger  children  to 
be  employed  by  their  parents  on  light 
agricultural  or  horticultural  work — 
mainly  during  harvest  time.  Otherwise 
to  have  a  child  under  13  helping  out 
can  lead  to  a  fine.  This  is  so  whether  a 
child  is  paid  or  not.  For  example  young 
children  often  like  to  help  out  the  milk- 
man with  no  idea  of  reward  but  if  the 
the  child  is  under  13  this  is  in  breach 
of  the  law. 

Then  again,  even  if  the  child  is  over 
the  age  of  13  and  under  the  school  leav- 
ing age  of  16,  further  restrictions  apply. 
On  school-days  or  on  Sundays,  the  child 
may  not  be  employed  before  seven  in 
the  morning  or  after  seven  in  the  evening. 
Even  when  these  conditions  are  fulfilled, 
if  a  headteacher  feels  that  a  child's  health 
or  education  is  suffering  as  a  result  of 
working  even  within  the  restrictions,  he 
or  she  can  report  this  to  a  local  education 
authority  which  can  issue  a  ban  on  the 
child  doing  any  work  whatsoever  for  an 
employer. 

It  might  be  noted,  too,  that  a  child 
under  the  school  leaving  age  is  also  pro- 
hibited completely  from  being  engaged 
in  street  trading.  Where  a  child  is  em- 
ployed great  care  should  be  taken  to 
ensure  that  they  are  not  to  be  used  in 
lifting  anything  heavy  or  carry  anything 
that  could  cause  them  injury.  This  pre- 
vents them  being  used  on  heavy  portering 
duties. 

Health  and  safety  notes 

□  All  employers,  whether  their  premises 
be  a  shop,  warehouse,  factory  or  work- 
shop, are  liable  to  continuing  fines  if 
they  do  not  obey  an  enforcement  notice 
issued  by  an  enforcement  officer  under 
health  and  safety  legislation.  The  fine 
is  now  up  to  £100  for  every  day  on  which 
the  disobedience  to  the  order  continues. 
The  maximum  fine  for  obstructing  an 
enforcement  officer  in  the  carrying  out  of 
his  duties  is  at  present  £1,000. 

□  Whereas  a  civil  claim  for  compensa- 
tion against  an  employer  for  negligence 
in  relation  to  safety  at  work  can  only 
arise  where  some  injury  occurs  to  a 
person  or  some  damage  is  occasioned  to 
property,  the  position  is  different  with  a 
criminal  prosecution.  Here  an  enforce- 


ment officer  can  initiate  a  prosecution 
of  an  employer  for  neglecting  proper 
and  safe  conditions  of  working  even 
though  no  accident  has  occurred  and  no 
damage  has  been  caused  to  property.  It 
should  be  stressed  that  the  enforcement 
officer  has  the  power  to  prosecute  all  or 
any  of  those  he  may  consider  responsible. 
He  can  prosecute  the  owner,  manager, 
foreman  or  for  that  matter  any  employee 
of  the  business. 

□  Although  certain  lighting  regulations 
have  now  been  cancelled  (due  to  the  fact 
that  they  were  drawn  up  so  many  years 
ago  that  the  standards  are  considered  low 
in  present  circumstances)  employers  are 
reminded  that  it  is  their  duty  to  ensure 
that  their  lighting  is  sufficient  to  enable 
their  employees  to  carry  out  their  job 
without  strain.  What  is  sufficient  will 
differ  from  job  to  job.  More  illumination 
will  be  required  for  an  employee  doing 
close  work  on  material  or  electronic  gear 
than  for  normal  shop  work  for  example. 
Fuel  economy  measures  involving  the 
cutting  down  of  lighting  will  not  be  an 
excuse  for  lighting  below  the  standard 
necessary  for  the  employees  to  carry 
out  their  work. 

Injuries:  clearing  the  air 

There  is  often  as  much  confusion 
amongst  employers  and  managers  as  there 
is  amongst  employees  about  compensation 
when  an  injury  occurs  at  work.  The  posi- 
tion is  that  if  an  employee  is  injured  dur- 
ing the  course  of  his  employment  and 
the  accident  arises  out  of  that  employ- 
ment, the  only  automatic  right  to  com- 
pensation is  that  provided  for  by  the  in- 
dustrial injuries  state  insurance  scheme. 
This  applies  irrespective  of  whether  any- 
one was  to  blame  for  the  accident  or  not. 
The  payments  fall  on  the  national  insur- 
ance fund  and  not  on  the  employer  or 
his  insurance  company.  Money  is  paid 
whilst  the  employee  is  away  from  work 
and  on  return,  if  there  is  a  permanent 
disablement,  then  further  weekly  benefit 
is  paid.  There  are  also  a  number  of  other 
benefits,  eg,  a  hardship  allowance  if  be- 
cause of  the  injury,  the  employee  has  to 
take  lower  paid  work. 

Benefit  eligibility  applies  to  all  em- 
ployees but  not  to  the  self-employed.  For 
any  injury  the  employer  should  have  a 
note  recorded,  either  in  an  accident  book 
or  elsewhere,  and  the  employee  should 
be  advised  to  register  the  accident  with 
the  Department  of  Health.  If,  in  addi- 
tion, the  employee  can  prove  (and  the 
onus  is  on  him)  that  the  accident  occurred 
through  the  negligence  of  others  then  he 
can  recover  from  those  whose  negligence 
caused  the  injury,  lump  sum  compensa- 
tion at  law.  This  is  quite  a  separate  exer- 
cise from  the  state  insurance  scheme. 

If  the  negligence  occurred  on  the  part 
of  the  employer  or  a  fellow  employee  he 
could  claim  at  law  against  the  employer. 
Under  Act  of  Parliament  an  employer 
must  insure  himself  against  such  claims 
and  show  a  certificate  to  that  effect  on 
the  premises.  On  receipt  of  a  claim  an 
employer  should  not  make  comment  but 
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Your  customers 
may  approve,but  how 

about  their  Doctors? 

You'd  be  right  not  to  approve  of 
any  pregnancy  test  unless  it  had 
been  fully  approved  by  Doctors' 
tests. 

Predictor  has  been  tested  and 
approved? 

Predictor  is  the  pregnancy  test 
a  woman  can  use  in  the  privacy  of 
her  own  home. 

It  works  on  the  same  basic 
principle  as  any  other  urine  test, 
and  has  the  same  accuracy 
figure  of  98%. 

As  for  the  approval  of  women, 
the  facts  speak  for  themselves. 

Since  it  first  went  on  sale, 
demand  for  Predictor  has  increased 
steadily.  And  heavy  advertising 
in  women's  magazines  will  ensure 
that  demand  continues. 

Predictor  is  only  available 
through  chemists,  so  your 
customers  will  be  coming  to  you 
not  only  asking  for  Predictor,  but 

Predictor. 

Approved  by  Doctors.  Approved  by  women. 

Chefaro  Proprietaries  Ltd.,  Crown  House,  London  Road,  Morden,  Surrey  SM4  5DZ. 

*BMJ  13th  January,  1973. 
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also  asking  you  all  about  it 

If  you  would  like  further  infor- 
mation, please  contact  your 
Chefaro  representative. 
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LONDON 
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SOUTHERN 


WESTWARD 


It's  us  again. 


This  winter  we'll  again  be  putting 
Ralgex  products  on  TV  with  an  even  bigger 
spend  repeating  our  very  successful  com- 
mercial showing  that  Ralgex  products  are 
ideal  for  all  the  family's  aches  and  sprains. 

So  successful  that  over  the  last  3  years 
volume  sales  have  increased  by  15%  each 
year 

In  addition  national  press  advertising  to 
spearhead  the  TV  campaign  will  ensure  that 
the  Ralgex  message  will  be  seen  on  average 
8  times  by  35  million  adults. 

RALGEX  is  a  registered  Trade  Mark 


With  that  advertising  impact,  you  can  be 
sure  it's  going  to  have  a  hefty  effect  on  your 
sales. 

Stock  up  immediately  to  take  advantage 
of  the  bonuses  and  be  ready  for  the  demand. 
Make  sure  Ralgex  products  are  displayed  on 
your  counter  to  achieve  maximum  benefit 
from  the  only  general  sale  brand  offering  a 
complete  range  of  applications:  Spray,  Stick, 
Balm  and  Embrocation. 


LRC  Products  Ltd.,  Sanitas  House, 
Stockwell  Green,  London  SW9  9JJ. 
Order  Office:  01-272  2076 


BUSINESS 
MATTERS 


Questions  on  computers 
for  patient  records 

Last  week  (p537)  Mr  Idris  Hughes  offered  some  advice  to  general  practice 
pharmacists  contemplating  use  of  a  computer.  In  relation  to  patient  records, 
however,  he  urged  caution  and  promised  a  list  of  questions  to  be  answered 
before  embarking  on  such  a  project.  Mr  Hughes  invites  reactions  and  answers, 
which  the  Editor  will  be  pleased  to  forward. 


A.  Patient  range  and  identification 

1.  Would  you  propose  to  initiate  a  re- 
cord for  each  patient  presenting  a 
prescription? 

2.  Would  you  propose  to  maintain  every 
initiated  record  for  patients  presenting 
subsequent  prescriptions? 

3.  How  long  a  retrospective  record 
would  you  propose  to  keep  for  each 
patient? 

4.  If  you  proposed  not  to  initiate  re- 
cords for  each  patient — what  'basis 
would  you  select  for  differentiating  be- 
tween the  two  groups  of  patients? 

5.  How  many  records  would  you  expect 
to  be  able  to  maintain? 

6.  How  would  you  propose  to  identify 
each  patient: 

(a)  By  reference  to  forenames  and  sur- 
name? 

Ob)  By  reference  to  forenames  and  sur- 
name and  address? 

(c)  By  a  'combination  of  an  alphanu- 
meric reference  with  (a)  &  (b)? 

(d)  By  a  numeric  or  alphanumeric 
reference? 

(e)  By  any  other  means? 

7.  Would  you  propose  that  the  patient 
be  given  a  means  of  identification — 
for  example  a  reference  card? 

B.  Record  identification  and  verification 

1.  Would  you  be  satisfied  with  a  record 
which  provided : 

(a)  A  numeric  or  alphanumeric  identi- 
fication of  the  patient? 

(b)  The  patient's  forenames  and  sur- 
name? 

(c)  The  patient's  forenames  and  sur- 
names and  address? 

(d)  A  combination  of  any  element 
within  (a),  ifb)  &  (c)? 

2.  How  many  of  the  elements  suggested 
above  would  you  consider  necessary  to 
verify  the  identification  of  a  particular 
record? 

C.  Location  of  record 

1.  Would  you  expect  to  have  a  printed 
record  of  medication  for  each  patient? 

2.  Would  you  be  satisfied  with  only  a 
magnetic  record  which  was  available 
for  inspection? 

3.  Would  you  propose  that  the  patient 
be  given  a  copy  of  their  record? 

4.  Would  you  propose  that  the  patient 
be  given  the  only  printed  copy  of  their 
record? 

D.  The  record 

1.  Have  you  a  clear  construction  of  a 
patient  medication  record  in  mind? 

2.  The  record  identification  has  been 
raised  in  B.l;  appended  to  this  and 
forming  part  of  the  identification  rather 
than  part  of  the  record  itself,  there 
could  be  additional  information.  This 


information  could  relate  only  to  the 
patient  and,  or  to  the  patient's  history 
of  medication.  The  age  and  sex  of  the 
patient,  the  name  of  GP  or  consultant 
and  an  indication  of  chronic  conditions 
(diabetes,  epilepsy,  asthma  etc)  might 
form  part  or  all  of  the  former  whilst 
an  indication  of  sensitivities,  allergies 
etc,  might  form  part  or  all  of  the  latter. 

(a)  How  much  of  this  type  of  informa- 
tion do  you  consider  to  be  necessary  in 
that  block  of  information  forming  a 
static  portion  of  the  record,  which  I 
have  suggested  might  form  part  of  the 
record  identification? 

(b)  Have  you  any  concept  of  how  this 
information  could  reliably  be  kept  up 
to  date? 

(c)  Do  you  anticipate  co-operation  on 
the  part  of  the  patient  in  maintaining 
this  information  and  subsequent  infor- 
mation relating  to  medication? 

(d)  Would  you  anticipate  co-operation 
from  the  prescriber  in  the  above? 

3.  Would  you  expect  the  patient  medi- 
cation record  to  contain  details  of  pur- 
chased preparations: 

(a)  By  therepeutic  category? 

(b)  By  positive  identification  of  these 
preparations? 

(c)  By  both? 

(d)  To  include  anticipated  dosage? 

4.  The  content  of  the  record  might 
provide  for  a  positive  identification  of 
each  preparation  prescribed,  to  include 
its  dose  form  and  strength,  the  date  of 
each  issue  together  with  the  quantity 
issued  and  the  dosage  instructions.  Fur- 
ther information  might  relate  to  the 
identity  of  the  prescriber  and  in  certain 
circumstances  to  the  batch  number  of  the 
preparation  and  expiry  date  of  the  pre- 
paration dispensed. 

Have  you  any  comment  upon  the 
construction  of  the  content  of  a  record? 

5.  Considerations 

(a)  What  positive  benefits  (to  the  pa- 
tient, prescriber  and  pharmacy)  can  we 
identify  in  the  keeping  of  patient  medi- 
cation records  in  the  pharmacy? 

(b)  Could  these  be  related  to  and  serve 
to  improve  the  standard  of  communica- 
tion between  prescriber  and  pharmacy? 

(c)  Will  they  relate  more  to  the  patient 
through  the  availability  of  a  (presumed) 
second  record  of  prescribed  medication 
together  with  a  probably  unique  record 
of  purchased  medication? 

(d)  Will  the  recording  of  purchased 
medication  be  practical  and  reliable? 
What  steps  could  be  taken  to  ensure 
that  this  is  so? 

(e)  If  a  medication  record  is  maintained 
for  the  patient  does  the  possibility  of 
additional,  implied  liability  arise? 
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refer  the  matter  immediately  to  his  in- 
surance company.  It  should  be  remem- 
bered that  any  incident  where  negligence 
is  involved,  could  also  mean  a  prosecu- 
tion by  the  health  and  safety  enforcement 
officer  and  if  the  case  is  proved  a  fine 
might  have  to  be  paid.  It  is  not  possible 
to  insure  against  the  cost  of  fines  im- 
posed in  the  courts  and  these  have  to  be 
met  by  the  individual  or  firm  that  suffers 
this  penalty. 

Aliens  in  employment 

Employers  have  to  take  great  care  in  the 
employment  of  aliens,  even  on  a  part- 
time  basis.  To  take  on  a  worker  of  this 
kind  (and  the  term  can  refer,  eg,  to  an 
Australian  in  the  UK  on  a  temporary 
basis)  can  lead  to  a  prosecution.  A  check 
should  therefore  always  be  made  with  the 
Department  of  Employment  to  see 
whether  a  work-permit  is  required,  other- 
wise there  could  be  difficulty. 

Employment  subsidy 

Certain  firms  and  businesses  employing 
less  than  200  people  can  obtain  a  subsidy 
of  £20  per  week  for  each  additional  job 
that  they  provide.  The  subsidy  is  avail- 
able to  businesses  in  the  private  sector 
which  are  not  engaged  in  manufacture 
and  which  are  situated  in  the  special 
department  areas,  the  development  areas 
of  the  country  and  in  the  inner  city 
partnership  areas.  (A  list  of  the  areas  can 
be  obtained  from  the  Department  of 
Employment  as  can  details  of  a  special 
scheme  for  subsidy  applying  to  manufac- 
turing firms.) 

At  present  the  scheme  is  open  to  re- 
ceive applications  until  March  31,  1980. 
It  is  also  available  to  genuine  new  busi- 
nesses starting  up  in  one  of  the  pre- 
scribed areas  after  August  1,  1978, 
provided  that  new  jobs  are  created  as 
a  result.  For  each  extra  job  created 
where  the  employee  is  employed  for  35 
hours  a  week  or  more  a  payment  of  £20 
can  be  made  for  a  period  off  up  to  26 
weeks.  For  jobs  where  the  employee 
works  between  21  and  35  hours  per  week 
the  payment  is  £10  a  week.  The  opera- 
tive date  for  deciding  the  number  of 
jobs  above  which  payment  will  be  made 
is  August  1,  1978. 

Certain  jobs  are  excluded  from  the 
scheme.  These  would  include  those 
where  the  Government  contributes  under 
another  scheme  (eg  youth  opportunities 
programme,  training  for  skills,  adoption 
grants  scheme  etc).  Application  forms 
to  receive  the  grant  can  be  obtained  from 
any  regional  office  of  the  Department  of 
Employment.  Although  the  careers  ser- 
vice, job-centres  and  professional  and 
executive  recruitment  can  help  with 
finding  employees,  it  is  not  necessary  for 
an  employer  to  use  these  services  in 
order  to  benefit  under  the  scheme. 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Northern  Ireland 

Two  new  members 
for  Nl  Council 


Two  new  members  of  the  Pharmaceuti- 
cal Society  of  Northern  Ireland's 
Council,  Mr  N.  D.  Hall  and  Mr  D.  A. 
Giles,  were  declared  elected  at  the 
Society's  annual  meeting  recently. 

The  president,  Mr  S.  Moore,  declared 
four  retiring  members — Mrs  C.  B.  A. 
Watson,  Mr  W.  J.  Bolon,  Mr  R.  G. 
Dillon  and  Mr  T.  I.  O'Rourke— re- 
elected for  a  further  three  years. 

Referring  to  the  two  retiring  members 
who  had  not  offered  themselves  for  re- 
election, the  president  said  both  Mr  T. 
G.  Eakin  and  Mr  J.  A.  Brown  would  be 
greatly  missed,  Mr  Eakin  having  been 
chairman  of  the  Public  Relations  Com- 
mittee, represented  the  Society  on  radio 
and  television  programmes.  Mr  Moore 
welcomed  the  new  members,  and  said 
that  Mr  Hall  was  well  known  to  general 
practice  pharmacists  throughout  the 
Province  and  Mr  Giles  to  hospital 
pharmacists. 

Mr  Moore  expressed  sympathy  with 
the  relatives  of  the  thirteen  members  of 
the  Society  Who  had  died  during  the 
year.  The  death  of  Mr  C.  A.  Quinn  in 
February  had  come  as  a  shock  to  his 
many  friends  as  he  had  continued  dur- 
ing his  retirement  to  take  a  keen  interest 
in  pharmaceutical  matters. 

Congratulations 

Two  new  Fellows  of  the  Society  were 
elected  by  the  Council,  Mrs  C.  B.  A. 
Watson  and  Mr  M.  C.  Mooney  and 
both  were  worthy  of  the  honour.  The 
president  congratulated  Professor  P.  F. 
D'Arcy,  who  had  been  elected  as  vice- 
president  of  the  International  Pharma- 
ceutical Federation  and  Dr  M.  E. 
Maguire  who  was  awarded  a  Churchill 
Travelling  Scholarship  to  study  drug 
information  systems  in  the  USA. 

Mr  Moore  said  he  was  privileged  to 
represent,  with  Mr  Dillon,  the  Society 
at  the  meeting  of  the  British  Pharmaceu- 
tical Conference  held  at  Exeter.  North- 
ern Ireland  was  well  represented  at  both 
the  professional  and  science  sessions  and 
at  the  latter,  three  papers  emanated 
from  the  department  of  pharmacy,  the 
Queen's  University  of  Belfast.  At  the 
FIP  Congress  in  Brighton  two  papers 
were  presented  by  Professor  DArcy  and 
Dr  Temple.  It  afforded  the  Northern 
Ireland  representatives  much  pleasure  to 
see  at  the  closing  session  Professor 
D'Arcy  elected  chairman  of  the  BP  Con- 
ference Science  Committee — his  other 
positions  include  secretaryship  of  the 
FIP  academic  section  and  a  membership 
of  the  Medicines  Commission. 

Mr  Moore  referred  to  the  meetings 
with  representatives  of  the  veterinary 
profession   in   Northern   Ireland.  Both 


professions  were  concerned  about  the 
numerous  sources  from  which  veterinary 
medicines  were  being  supplied  to  phar- 
macists and  the  ease  with  which  whole- 
salers licences  could  be  obtained.  Further 
meetings  would  be  held  and  an  attempt 
made  to  have  the  present  position 
rationalised. 

Rational  distribution 

Referring  to  the  reports  on  the  future 
pharmaceutical  service  in  Northern  Ire- 
land, the  president  said  that  Messrs 
Kerr,  Chambers,  O'Rourke,  Dr  Cooper 
and  Dr  Lowther,  with  the  secretary,  had 
put  in  a  great  deal  of  work  on  its  pre- 
paration. Since  1967  the  need  for  some 
rationalisation  of  the  distribution  of 
pharmacies  throughout  the  Province  had 
been  repeatedly  brought  to  the  notice  of 
the  Ministry,  and  later  the  Department 
of  Health.  A  committee  established  by 
the  Minister  of  Health  in  the  late  60s 
had  recommended  that  statutory  effect 
should  be  given  to  a  proper  distribution 
of  pharmacies.  Nothing  had  been  done 
to  implement  the  recommendation  and 
he  doubted  if  the  latest  report  would  in 
any  way  produce  a  change  of  mind  on 
the  part  of  the  politicians  or  civil  ser- 
vants who  seemed  to  regard  such  a  sug- 
gestion as  one  made  solely  for  the  benefit 
of  pharmacists. 

During  the  year  an  offer  had  been 
made  by  Vestric  Ltd  to  present  a  mortar 
and  pestle  to  the  Society.  The  offer  had 
been  gladly  accepted  and  the  presenta- 
tion would  be  made  at  the  prizegiving 
ceremony  on  October  10. 

In  the  present  disturbed  state  of  the 
Province  the  only  district  branch  to  hold 
its  winter  series  of  meetings  was  that  of 
Lurgan,  Portadown  and  Armagh  which, 
fortunately,  had  the  use  of  accommoda- 
tion at  Brownlow  health  centre.  The 
president  had  attended  the  branch 
annual  meeting  and  was  pleased  to  see 
that  members  from  around  Lisburn 
were  present  and  that  a  Lisburn  phar- 
macist, Mr  R.  E.  Holliday,  had  been 
elected  chairman  for  1979-80.  He 
appreciated  that  pharmacists  in  the  rural 
areas  were  not  keen  to  travel  consider- 
able distances  to  attend  meetings  until 
some  normality  was  restored  to  life. 

Referring  to  the  Benevolent  Fund,  the 
president  said  the  appeal  issued  by  Mrs 
O'Rourke  a  year  earlier  had  resulted  in 
donations  amounting  to  just  over  £2,300 
being  received.  He  regarded  that  as  a 
most  creditable  response  since  the 
Society's  membership  was  about  1,050. 
The  Fund's  Committee  was  very  active 
and  during  the  year  he  had  had  an  in- 
sight into  the  worthwhile  work  being 
done  for  the  less  fortunate  pharmacists 


and  their  dependent  relatives.  Mr  Moore 
thanked  the  members  of  Council  for 
their  support  during  the  year,  especially 
the  vice-president,  Mr  Dillon. 

Mr  Mcllhagger.  honorary  treasurer, 
presented  the  financial  report  for  the 
year  ended  luly  31,  1979.  He  said  that 
increased  revenue  from  the  retention  fees 
had  permitted  the  Council  to  have  work 
carried  out  which  should  have  been  done 
some  time  ago.  Despite  this  extra  ex- 
penditure he  was  pleased  to  report  that 
income  exceeded  expenditure  by  £4,011. 
However,  the  costs  of  carrying  out  the 
Society's  functions  and  maintaining  its 
premises  were  ever  increasing  and  he 
could  not  promise  such  healthy  accounts 
next  year. 

During  the  year  £1,000  had  been  re- 
ceived from  the  directors  of  Northern 
Pharmacies  Ltd  for  the  secretarial 
facilities  provided  and  the  use  of  the 
accommodation.  It  would  be  imprudent 
to  depend  on  such  a  sum  every  year. 
The  C.  W.  Young  Scholarship  had  not 
been  awarded  for  1978-79  and  the  total 
income  was  £980.  The  money  readily 
available  had  been  recently  invested  in 
a  short-dated  stock  giving  a  good  rate 
of  interest.  The  accounts  were  adopted. 

Mr  Kerr  asked  if  it  would  be  possible 
to  issue  a  further  appeal  to  supplement 
the  C.  W.  Young  Fund.  The  annual 
income  was  insufficient  to  pay  university 
fees  and  maintain  a  graduate  who  wished 
to  take  a  higher  degree  or  engage  in  re- 
search. The  secretary  said  it  was  almost 
twenty  years  since  the  original  appeal 
was  made. 

Professor  D'Arcy  said  an  annual 
amount  of  at  least  £2,500  would  be 
necessary.  He  thought  the  education 
committee  should  look  again  at  the  trust 
deed;  if  it  was  not  possible  to  increase 
the  amount  of  the  Fund's  capital  it 
might  be  possible  to  make  grants  to 
allow  those  engaged  in  research  of  fur- 
ther study  to  purchase  items  of  equip- 
ment needed  for  their  work.  He  would 
prefer  to  see  the  scholarship  become  the 
one  most  sought  after  by  graduates  but 
he  appreciated  a  great  deal  of  money 
was  needed  to  bring  this  about. 

Mr  R.  G.  P.  McMullan  proposed  a 
vote  of  thanks  to  the  president  for  the 
manner  in  which  he  had  carried  out  his 
duties.  Being  a  practising  pharmacist 
added  to  the  president's  work-load  but 
Mr  Moore  had  not  shirked  his  duties. 

Inquiry  by 

Statutory 

Committee 

Conviction  of  offences  under  the  Medi- 
cines Act  1968  and  the  Misuse  of  Drugs 
Act  1971.  led  to  a  member  of  the 
Pharmaceutical  Society  of  Northern  Ire- 
land appearing  before  the  Society's 
Statutory  Committee  on  September  26. 

Evidence    was   given    by   Mr   I.  H. 
McFarland,    pharmaceutical  inspector, 
Department  of  Health  and  Social  Ser- 
Continued  on  p576 
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vices,  that  in  the  course  of  a  routine  in- 
spection he  had  found  the  member's 
premises  open  but  with  no  pharmacist  in 
control.  The  unqualified  assistant  had 
told  him  she  expected  the  owner  back 
as  he  had  gone  off  on  ithe  half-holiday 
to  visit  his  family  who  were  on  holiday 
at  Portrush.  He  had  found  the  Controlled 
Drugs  cupboard  open  and  was  told  by 
the  assistant  that  she  had  dispensed  two 
prescriptions.  On  his  suggestion  the 
premises  were  closed  by  the  assistant 
until  the  owner  returned. 

Mr  Malcolm,  for  the  member,  said  that 
the  member  had  not  been  able  to  obtain 
the  services  of  a  locum  as  his  premises 
were  situated  in  an  area  greatly  affected 
by  the  civil  disturbances.  He  had  visited 
his  family  intending  to  return  (he  same 


evening  but  his  car  became  unserviceable 
and  due  to  protracted  delays  at  the 
garage  he  did  not  arrive  home  until  noon 
two  days  later. 

The  assistant  had  instructions  not  to 
dispense  prescriptions  except  under 
supervision,  but  one  of  those  dispensed 
was  for  a  patient  who  had  been  on  the 
same  treatment  for  five  years  and  the 
other  was  for  an  innocuous  preparation. 
In  each  case  the  assistant  had  yielded  to 
the  pressure  imposed  by  the  patient. 

The  pharmacist  himself  had  only 
recently  been  discharged  from  hospital 
after  a  major  operation  and  in  recent 
years  had  continuously  suffered  ill-health. 
After  the  operation  he  had,  at  his  own 
request,  been  discharged  from  hospital  a 
day  early  as  his  locum  had  decided  to 
leave  prematurely.  He  was  aware  of  the 
gravity  of  the  offence  and  had  in- 
structed his  counsel  to  give  the  Com- 
mittee an  undertaking  that  nothing  of  a 
similar  nature  would  happen  again. 

Giving  the  Committee  decision,  Mr  R, 
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DERMIDEX  Skin  Medicine 

from  the  makers  of  Mucron ,  Do  Do  and  Migraleve 


Three-fold  treatment 

Pain  and  irritation  relieved  -  Dermidex 

contains  a  local  anaesthetic. 

Infection  controlled  -  Dermidex  is  germicidal. 

Helps  healing  of  damaged  skin. 

(Full  information  has  been  sent  to  every 

chemist) 

Outstanding  test  market  results  show: 

*  exceptionally  high  consumer  demand 

*  complete  user  satisfaction  -  in-pack 
questionnaires  give  gratifying  95%  product 
efficacy 

*  overall  sales  rate  (all  chemist  types) 
AT  LEAST  EQUALTO  MUCRON 

Advertising  -  National  Launch 

Breaks  October  -  LARGE  SPACE,  PRIME 
POSITIONS  in  all  major  national  newspapers. 

576    Chemist  &  Druggist 


Please  ensure  you  have  stocks 

Order  NOW  either  direct  (1 2J%  launch 
discount  on  1  doz.  or  more)  or  from  your 
wholesaler.  Minimum  profit  of  50%  oncost. 
RETAIL  :  87p  (50g)  TRADE  :  £0.5043  each 

INTERNATIONAL  LABORATORIES  LTD., 

Sunbury-on-Thames,  Middx. 
(Tel :  Sunbury-on-Thames  81 


Please  note  NEW  ADDRESS 
from  November  5th  1979. 

Wilsom  Road,  Alton,  Hants. 
(Tel:  Alton  881  74) 


\E  Pha  rmacy  only 


DERMIDEX 

Sieves  ihe  pajn 

If 

*  lender 
8io  itching  skin 

50g 

Charles  Hill,  QC,  said  he  wished  at  the 
outset  to  let  the  member  know  that  the 
Committee  had  agreed  not  to  make  a 
direction  for  the  removal  of  his  name 
from  the  register  of  pharmaceutical 
chemists.  A  serious  breach  of  the  law 
had  taken  place  and  the  member  him- 
self was  aware  of  that.  The  Committee's 
duty  was  not  to  inflict  further  punish- 
ment but  to  decide  whether  he  was  fit  to 
have  his  name  on  the  register.  Careful 
consideration  had  been  given  to  what 
counsel  had  said  on  his  behalf,  and  the 
Committee  had  decided  that  in  view  of 
the  circumstances  the  nature  of  the  area 
in  which  he  practised,  his  past  ill-health 
and  his  contrition — no  direction  for  the 
removal  of  his  name  was  being  made. 
However,  any  repetition  of  the  offences 
would  have  very  serious  consequences 
for  the  member. 

The  case  presented  to  the  Committee 
by  Mr  Patrick  Cross;  Mr  R.  Malcolm 
appeared  for  the  member. 

Nl  drug-alcohol 
posters  offer 

"Alcohol  and  drugs  do  not  mix"  is  the 
message  of  a  poster  and  pamphlet  cam- 
paign launched  by  the  Council  on 
Alcohol  Related  Problems.  The  Council 
claims  it  is  often  overlooked  that  alco- 
hol taken  concomitantly  with  medication 
may  precipitate  adverse  drug  reactions. 

Professor  P.  F.  D'Arcy  of  the  de- 
partment of  pharmacy,  Queen's  Univer- 
sity, Belfast,  helped  to  prepare  the 
pamphlet  aimed  at  practitioners  and 
pharmacists,  and  a  patient-oriented 
poster  is  available  for  pharmacies  and 
surgeries. 

The  campaign  is  the  result  of  a  study 
of  road  accidents  in  Northern  Ireland 
where  the  impairment  of  a  significant 
number  of  those  tested  was  found  to  be 
due  to  the  admixture  of  drugs  and 
alcohol.  Expected  to  be  available  for 
distribution  in  the  Irish  Republic  and 
Great  Britain,  the  poster  is  the  first  of  a 
series  dealing  with  alcohol  related  pro- 
blems from  Mr  N.  R.  Watson,  CARP, 
12  Lombard  Street,  Belfast  BT1  1RD. 
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Easy-to-read  agglutination  allows:- 

•  Rapid  determination  •  Accurate  interpretation 
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>  A  25  test  kit  containing         •  A  200  test  reagent  only 
all  the  components  needed     pack  to  give  valuable 
for  testing.  savings  on  the  cost  per  test. 


Please  contact  us  for  a  demonstration. 
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BP  Conference  banquet 
to  stay,  Council  agrees 


The  British  Pharmaceutical  Conference 
banquet  is  to  be  continued,  the  Pharma- 
ceutical Society's  Council  has  agreed. 
At  this  month's  meeting  the  organisation 
Committee  considered  the  question  in 
the  light  of  comments  made  at  the  Con- 
ference closing  session  (C&D  September 
22,  p444). 

Other  recommendations  by  the  Com- 
mittee, and  agreed  by  Council,  were  that 
no  action  should  be  taken  to  provide  dis- 
tinctive identification  for  headquarters 
staff;  and  that  no  action  should  be  taken 
to  reintroduce  the  practice  of  receiving 
guests.  On  duration  of  the  Conference, 
the  Committee  noted  that  it  had  already 
been  discussed  at  the  1979  branch  repre- 
sentatives' meeting,  and  that  Council  had 
already  decided  that  further  curtailment 
of  the  duration  of  the  Conference  would 
not  be  undertaken  without  prior  consul- 
tation with  the  branches. 

The  members  of  the  1979-80  Confer- 
ence subcommittee  of  the  Organisation 
Committee  will  be  Mr  J.  C.  Bloomfield, 
Mr  J.  P.  Kerr,  Mr  R.  W.  Odd  (chairman) 
and  Mr  D.  N.  Sharpe. 

The  director  of  public  relations  pre- 
sented to  the  Organisation  Committee  a 
report  on  media  coverage  at  the  Confer- 
ence. Coverage  included  items  on  BBC 
Television  ("Nationwide"):  BBC  and 
local  radio  and  a  number  of  Press 
reports. 

A  £50  grant  should  be  provided  by  the 
Society  for  the  post  of  communications 
officer  for  Wales,  it  was  recommended  by 
the  Organisation  Committee  and  agreed 
by  Council.  The  Committee  noted  that 
Mr  T.  D.  Turner  had  been  appointed  to 
the  post  for  a  period  of  one  year. 

Registration  ceremonies 

Registration  ceremonies  for  new  mem- 
bers of  the  Society  will  be  organised  on 
a  trial  basis  during  the  autumn  of  1980. 

The  occurrence  of  a  casual  vacancy  in 
the  membership  of  Durham  Area  Health 
Authority  had  been  reported  to  the 
Society,  the  Organisation  Committee  was 
told,  but  no  nominations  had  been  re- 
ceived from  the  local  branch  to  fill  the 
vacancy.  During  discussion  of  the  Com- 
mittee minute  at  the  meeting  of  Council, 
Mr  J.  C.  Bloomfield  said  he  was  distur- 
bed no  nominations  had  been  received 
from  the  branch.  The  Society  should  be 
more  active,  he  said.  A  list  of  names 
should  be  drawn  up  an  advance  in  con- 
sultation with  the  branches  so  that 
nominations  could  be  submitted  when 
required. 

The  charges  for  accommodation  at 
Birdsgrove  House  are  not  to  be  increased 
in  1980,  Council  decided  on  the  recom- 
mendation of  the  Finance  and  General 
Purposes  Committee.  The  charges  will 
remain  at  £15  per  week  for  invalids  and 
£20  for  accompanying  persons. 


A  meeting  on  clinical  pharmacy  will 
be  held  in  Edinburgh,  on  December  7, 
organised  by  the  Society's  hospital  phar- 
macists group. 

Details  of  a  computerised  system  for 
recording  drugs  prescribed  in  Hereford 
and  Worcester  Area  Health  Authority 
hospitals  are  to  be  sent  to  the  Committee 
on  Safety  of  Medicines,  on  the  recom- 
mendation of  the  group  committee.  The 
group  committee  considered  that  such  a 
system  was  suitable  for  the  post  mar- 
keting surveillance  of  drugs  prescribed  in 
hospitals.  The  committee  also  recom- 
mended, and  Council  agreed,  that  it 
should  be  pointed  out  to  the  CSM  that 
the  information  recorded  by  the  com- 
puterised system  could  also  be  recorded 
manually. 

The  Glass  Manufacturers  Federation 
is  to  be  asked  to  give  priority  to  the 
production  of  amber  coloured  tablet 
containers,  and  is  to  be  reminded  of  the 
Council's  policy  that  pharmacists  should 
use  amber  containers  in  preference  to 
clear  containers. 

Data  sheets  concern 

Pharmacists  should  be  informed  of 
significant  changes  in  product  data 
sheets,  the  Association  of  the  British 
Pharmaceutical  Industry  is  to  be  told  by 
the  Society.  The  ABPI  will  be  told  of 
the  Society's  concern  that  the  ABPI  has 
decided  not  to  recommend  member 
companies  to  notify  the  pharmaceutical 
profession  of  such  changes,  and  of  its 
concern  at  the  ABPI's  decision  not  to 
inform  the  profession  by  notification 
through  the  pharmaceutical  Press. 

Two  resolutions  from  the  annual  meet- 
ing of  the  Socialist  Medical  Association 
were  received  by  the  Society,  on  the 
recommendation  of  the  Practice  Com- 
mittee. The  resolutions  were:  "This 
conference  urges  the  Government  to 
adopt  a  system  of  rational  location  of 
pharmacies  as  the  first  step  towards  a 
planned  pharmaceutical  service";  and 
"This  conference  recommends  that  when 
the  patent  on  a  specific  drug  expires,  no 
company  should  be  allowed  to  market 
the  drug  other  than  under  its  generic 
name". 

The  Council  has  approved  in  principle 
proposals  made  by  the  Education  Com- 
mittee for  altering  the  requirements  for 
preregistration  experience.  However,  the 
Council  has  also  agreed  to  delay  the 
intended  date  of  implementation  of  the 
changes  until  1981.  The  new  proposals 
(details  of  which  will  be  published  later) 
have  been  made  in  the  light  of  comments 
received  on  the  recommendations  of  the 
report  of  the  working  party  on  pre- 
registration experience. 

A  supplementary  grant  is  to  be  given 
to  Cardiff  and  South  Glamorgan  Branch 
to  cover  additional  expenditure  incurred 


in  organising  a  joint  branch  meeting 
with  students  from  the  Welsh  School  of 
Pharmacy,  but  it  will  be  emphasised  to 
the  branch  that  every  effort  should  be 
made  to  plan  activities  within  its  budget. 

The  Society's  comments  on  the  report 
of  the  Committee  on  Data  Protection 
were  submitted  to  the  Home  Office  on 
August  28.  The  Society  emphasised  that 
any  legislation  introduced  on  the  con- 
fidentiality of  medical  records  should 
give  the  pharmacist  right  of  access  to 
medical  records  when  that  was  necessary 
for  his  professional  work. 

The  Pharmaceutical  Services  Negotia- 
ting Committee  had  advised  pharmacists 
through  its  newsletter  that  "one  month" 
should  be  interpreted  as  28  days,  except 
when  the  manufacturer's  pack  of  the 
product  allowed  for  30  days'  treatment. 
That  action  followed  discussion  of  a 
resolution  passed  at  the  1979  branch 
representatives'  meeting. 

Surgical  courses 

The  provision  of  Part  II  courses  on 
fitting  surgical  appliances  would  be  dis- 
cussed at  a  meeting  planned  between 
representatives  of  the  Society  and  the 
British  Surgical  Trades  Association,  it 
was  reported  to  the  Practice  Committee. 
The  meeting  would  be  organised  by  the 
PSNC. 

The  Practice  Committee  was  told  that 
the  Department  of  Health  was  being 
asked  not  to  include  in  the  model  licence 
for  health  centres  a  proposed  clause 
dealing  with  the  transfer  of  the  licence, 
but  to  include  that  in  the  notes  for 
guidance. 

The  Law  Committee  considered  a 
letter  from  a  pharmacist  suggesting  that 
the  Misuse  of  Drugs  (Safe  Custody) 
Regulations  1975  should  be  amended  to 
allow  Controlled  Drugs  to  be  dispersed 
throughout  pharmacy  premises  when  the 
premises  were  closed,  with  security 
cabinets  being  retained  for  use  when  the 
premises  were  open. 

The  pharmacist  stated  that  on  several 
occasions  when  an  entry  had  been  made 
to  one  of  his  company's  pharmacies  a 
second  entry  had  been  made  on  a  suc- 
ceeding night  before  a  replacement 
cabinet  had  been  installed.  On  such 
occasions  the  manager  had,  as  a  tem- 
porary measure,  distributed  his  Con- 
trolled Drug  stock  at  random  among 
other  dispensary  stock,  and  not  once 
during  a  subsequent  break-in  had  the 
thieves  been  successful. 

The  Law  Committee  expressed  sym- 
pathy with  the  pharmacists'  security 
problems,  but  did  not  think  that  the 
suggested  solution  was  acceptable. 

During  discussion  of  the  matter  at  the 
meeting  of  the  Council,  Mr  Howarth, 
chairman  of  the  Law  Committee,  said 
that  the  Home  Office  was  aware  of  the 
unsatisfactory  situation  and  that  there 
were  likely  to  be  further  discussions  on 
the  matter. 

The  Society's  view,  that  pharmacist 
employees  of  contractors  should  be 
eligible  for  grants  under  the  National 

Continued  on  p580 
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We  can  do  a 
great  deal  for 
your  stoma 
customers. 


figS& 


If* 


For  a  start,  you  can  refer  any 
customer  to  us  on  FREEFONE  *  3128 
or  answers  to  any  problem  or  query, 
however  small,  or  specialist  advice. 
You  too  can  FREEFONE  us,  whether 
it's  a  customer's  question,  or  samples 
required,  or  information  about  local  supplies 
of  stomabags  or  accessories,  or  literature  for 
your  customers. 

Eschmann  stomacare  doesn't  stop. 
Why  not  make  a  start  by  completing  the 
INVITATION  for  a  representative  to  call,  to 
give  you  our  complete  package  which  will 
help  you  and  your  customers. 

*through  your  telephone  operator. 

ESCHMANN  STOMACARE  DOESN'T  STOP 

Invitation  to  call 


A  most  convenient  time  to  call  would  be 


.am/  pm 


Al  )I)RESS_ 


PHARMACY. 


To:  Eschmann  Bros.  &  Walsh  Limited, 
Stomacare  Dept.,  Peter  Rd.,  Lancing,  Sussex  BN158TJ. 
Telephone:  Lancing  (090(3 )  62291.  CD  2 
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PSGB  Council 

Employees  and 
NHS  grants 

Continued  from  p578 

Health  Service  locally  organised  research 
scheme,  is  to  be  reaffirmed  in  a  letter 
to  the  Department  of  Health.  That  was 
recommended  by  the  Practice  Com- 
mittee, and  agreed  by  the  Council,  after 
considering  a  letter  from  the  Department 
which  stated  that  it  could  probably  not 
justify  changing  the  regulations  unless  it 
was  shown  that  a  significant  number  of 
applications  were  being  excluded  from 
consideration  under  the  scheme.  The 
Committee  accepted  that  there  was  no 
great  evidence  suggesting  that  employees 
wished  to  apply  for  grants,  and  accepted 
that  there  would  be  administrative 
difficulties  in  altering  the  relevant  regula- 
tions, but  nevertheless  agreed  that  the 
principles  should  be  pursued  so  that  the 
regulations  could  be  amended  when 
time  and  finance  allowed.  It  was  con- 
sidered that  employees  were  deterred 
from  applying  for  grants  because  they 
were  not  eligible. 

Control  on  contact  lens  fluids 

After  considering  the  proposals  of  the 
Department  of  Health  for  licensing 
contact  lens  fluids,  the  Council  agreed, 
on  the  recommendation  of  the  Practice 
Committee,  to  write  to  the  Department 
asking  that  there  should  be  adequate 
professional  control  of  the  sale  of 
contact  lens  fluids,  by,  for  example, 
restriction  of  sale  to  pharmacists  and 
opticians. 

The  officers  recommended,  and  the 
Council  agreed,  that  Mr  Bernard  Silver- 
man, pharmacy  superintendent,  Boots 
the  Chemists  Ltd,  should  be  appointed 
to  the  Poisons  Board,  following  the 
resignation  of  Mr  John  Ross  who  has 
retired  from  the  Boots  organisation. 

The  secretary  and  registrar  reported 
receiving  a  letter  from  Mr  J.  Wright, 
secretary,  National  Pharmaceutical  Asso- 
ciation, asking  for  a  meeting  of  the 
liaison  committee  between  the  Society 
and  the  NPA  at  which  he  wished  to  deal 
with  the  advertising  of  non-professional 
goods  and  services,  following  the 
Unichem  decision.  The  membership  con- 
sisted of  the  president,  the  vice-president 
and  others  appointed  by  the  president 
before  each  meeting,  according  to  the 
subjects  being  discussed.  Council  agreed 
that  a  meeting  should  be  convened. 
Council  agreed  that  it  would  reconsider 
its  attitude  to  the  Association  of  Health 
Care  Professions  after  receiving  a  report 
of  the  association's  meeting  on  October  9 
from  the  secretary  and  registrar.  Pro- 
fessor D.  A.  Norton  has  agreed  to  serve 
as  a  co-opted  member  of  the  Education 
Committee  until  July  1980. 

Council  agreed  that  future  applications 
for  the  approval  of  establishments  for 
preregistration  experience  should  include 
an  indication  of  the  normal  hours  of 
working. 

From  next  year,  Boots  Co  Ltd  are  to 
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operate  a  one-year  contract  of  employ- 
ment for  preregistration  graduates,  it  was 
reported  to  the  Education  Committee. 
This  development  did  not  imply  there 
would  be  a  change  in  policy  as  far  as 
numbers  recruited  were  concerned.  How- 
ever, the  company  had  emphasised  that 
a  greater  degree  of  control  would  be 
introduced  on  the  number  of  pharmacists 
employed  because  of  the  expected  poten- 
tial surplus  to  requirements.  The  com- 
pany's recruitment  for  next  year's  intake 
would  start  within  a  few  months  and 
those  engaged  would  be  advised  of  the 
change  at  that  time. 

Council  agreed  that  arrangements 
would  be  made  during  the  1979-80 
academic  session  to  re-approve  the 
degrees  in  pharmacy  at  the  Universities 
of  Aston,  Heriot-Watt  and  Strathclyde. 

The  Education  Committee  discussed  the 
setting  up  of  a  college  of  pharmacy 
practice  and  noted  that  the  Postgraduate 
Education  Committee  had  proposed  that 
the  Society  should  help  to  establish  a 
separate,  autonomous  college  of  practice. 
However,  on  balance,  the  Education 
Committee  thought  it  would  not  be  in 
the  profession's  interest  to  establish  yet 
another  independent  body  and  that  all  of 
the  proposals  could  be  achieved  by  a 
college  within  the  Society.  The  Post- 
graduate Education  Committee  is  to  be 
asked  to  consider  the  matter  further. 

Rational  location  talks 

Representatives  of  the  Society,  Phar- 
maceutical Services  Negotiating  Com- 
mittee, Company  Chemists  Association 
and  Co-operative  Pharmacies  Technical 
Panel  met  the  Minister  for  Health  on 
October  4  to  discuss  proposals  for  a 
rational  location  of  pharmaceutical 
services. 

Leicester  Polytechnic  will  receive  a 
grant  of  £3,000  to  assist  in  the  produc- 
tion of  the  remaining  booklets  for  its 
postal  teaching  project.  The  first  booklet 
has  been  financed  by  the  Polytechnic.  On 
the  recommendation  of  the  Education 
Committee,  and  the  agreement  of  the 
Council,  the  grant  will  be  made  on  the 
understanding  that  the  budget  for  the 
entire  project  will  be  designed  with  the 
intention  of  repaying  the  grant  to  the 
Society. 

The  working  party  being  formed  to 
prepare  guidance  on  the  instruction  that 
should  be  given  in  undergraduate  and 
postgraduate  courses  on  the  symptomatic 
relief  of  minor  ailments  will  comprise: 
Mr  J.  E.  Balmford  (chairman),  Mr  M. 
Gellman  (National  Pharmaceutical  Asso- 
ciation), Mr  W.  Burt  (Chelsea  college), 
Professor  D.  C.  Morrell  and  Professor 
P.  Turner.  The  Education  Committee 
noted  that  since  Professor  Morrell  would 
be  out  of  Britain  until  the  beginning  of 
1980,  Dr  D.  L.  Kerr  had  been  invited 
to  join  the  working  party. 

The  Society's  offices  will  be  closed  for 
the  Christmas  holiday  from  5pm  on 
Friday,  December  21  until  9am  on 
Thursday,  December  27,  and  for  the 
New  Year  holiday  from  5pm  on  Friday, 
December  31  until  9am  on  Wednesday, 
January  2,  1980. 


Don't  forget 
the  TV 

advertisements 

The  current  'television  strike  began  half 
way  through  one  of  the  reporting  periods 
of  the  Television  Advertising  Bureau 
(Surveys)  Ltd  (TABS).  Because  of  this 
they  have  produced  a  composite  list  of 
products  advertised,  which  are  of  partic- 
ular interest  to  chemists,  covering  the 
period  from  June  27  until  the  second 
week  in  August,  when  the  strike  began. 
They  have  not  produced  the  general  top 
ten  list  as  usual  but  tell  us  that  the 
advertisement  for  Fiat  cars  continues  to 
be  "outstandingly  successful"  scoring  81 
(equalling  the  highest  ever  TABS  score). 
The  top  ten  produced  for  C&D  looks 


like  this: 

Polaroid  64 

Andrex  61 

Agfa  cameras  59 

Dettol  59 

Milton  products  59 

Wet  Ones  58 

Philishave  57 

Supersoft  hairspray  57 

Dettol  cream  55 

Aquafresh  54 


A  score  of  50  is  regarded  as  a  "good 
average",  81  the  highest  ever  and  30  is 
reported  as  low. 

The  Polaroid  cameras  commercial  was 
placed  thirteenth  in  the  overall  listing. 
Both  it,  and  the  Agfa  cameras  com- 
mercials scored  rather  better  than  Kodak, 
but  it  was  the  latter  which  attracted  most 
comment  from  the  TABS  reviewing  panel 
(this  comprises  3,500  viewers  in  the  Lon- 
don area).  It  was  summed  up  as  being 
"attractive  visually,  makes  its  selling 
points  simply  and  effectively". 

Sterling  Health's  heavyweight  launch 
campaign  for  Wet  Ones  is  said  to  have 
made  a  "very  significant  impact".  It  was 
described  as  being  "straight  to  the  point, 
no  fantasy,  realistic",  "a  good  informa- 
tive ad  with  a  sense  of  humour".  It  did 
attract  some  minor  criticism  from  people 
who  thought  it  "silly  when  they  show 
the  sink  in  the  bag"  while  somebody  else 
felt  that  the  end  bit  (when  the  seagull 
does  his  bit)  "cheapens  the  ad". 

Almost  immoral 

One  housewife  felt  the  Aquafresh 
commercial  was  "almost  immoral,  imply- 
ing that  it's  OK  to  stuff  your  children 
with  sweets  as  long  as  they  brush  their 
teeth  with  Aquafresh  afterwards". 

TABS  note  that  quite  a  large  number 
of  campaigns  for  products  sold  by 
chemists  attract  critical  and  sometimes 
hostile,  if  also  occasionally  highly  amus- 
ing comments.  The  Boots  campaign  is 
said  to  have  caused  one  lady  to  com- 
ment: "I  like  their  shops  but  the  horrible 
signature  tune,  like  so  many  other  stores 
ads,  makes  me  want  to  leave  the  room". 
Another  stated  her  "disappointment  with 
the  Avon  advert — as  a  user  of  their 
products  I  think  it  could  be  better". 
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Your  Bank 
Manager 

would  like 
you  to 
start 
piercing 

ears! 


Would  you  believe  some  chemists  are 
taking  over  £100  per  week  Ear  Piercing? 

With  an  initial  outlay  of  about  £60  and  a  profit  mark-up  of  about  200%  you  can 
see  why  it  makes  Bank  Managers  very  happy.  In  England  alone  there  are  now 
over  500  chemists  in  the  happy  position  of  making  substantial  money  from  Ear 

Piercing.  If  you  would  like  to  find  out  more,  simply  pick  up  the  'phone,  or  send  in 
the  coupon  and  we  will  be  happy  to  provide  all  the  information  you  need. 


Please  send  me  the  Inverness  brochure 

Please  ask  a  representative  to  telephone  me  to  arrange  a 
No  Obligation  demonstration 


Name 


□ 
□ 


Address 


Telephone  No. 


Automatic  Ear  Piercing 

mi 

LOUIS  MARCEL  LIMITED 

12  Bexley  Street,  Windsor.  Berks.  Tel.  Windsor  51336 
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BURGESS' 
LION  OINTMENT 

for  simple  sores 
and  grazes 


Available  from  chemists 


USED  BY  GENERATIONS  OF  LOVING  MUMS 


Burgess'  Lion  Ointment. 
A  successful  product  for 
over  125  years  is  now  being 
promoted  to  young  mothers 
with  children.  Over  19.3 
million  readers  will  see  the 
above  advertisement  and  a 
further  2.6  million  will  see 
buy-lines.  Experience  shows 
that  we  can  expect  a  heavy 
demand  for  Lion  Ointment 
in  1979. 


POINT 
OF 


STICKERS 


Available  from 
Edwin  Burgess  Limited 
Hayes,  Middlesex 
England 

Stocks  are  available  from 
your  usual  wholesaler. 


Break-ins  on  the  increase  1 

Protect  your  Pharmacy 

'Now!  7 


SONGUARO  silently  and  invisibly  detects  [ 
intruders  in  a  similar  way  to  ships 
detecting  enemy  subs  during  the  war  • 
with  SONAR!, 


The  revolutionary  new  SONGUARD 
INTRUDER  ALARM  sends  out  an  invisible 
sonar-type'  beam.  As  soon  as  it  detects 
movement,  SONGUARD  emits  a 
powerful  ear  splitting  siren  —  enough  to 
frighten  anyone  off1 

New  advanced  technology  means 
SONGUARD  is  discreetly  small, 
conveniently  portable  and  extremely 
reliable. 

SONGUARD  looks  like  a  small  stereo 
speaker  and  can  be  hidden  from  view 
—  so  it's  very  difficult  to  detect. 

The  amazing  100  decibel  siren 
makes  it  virtually  impossible  for  an 
intruder  to  locate  the  SONGUARD  unit 
and  disarm  it  —  the  alarm  could  be 
coming  from  anywhere! 

Now  look  at  the  other  sophisticated 
PATENTED  electronic  features  of 
SONGUARD  and  you'll  see  why  we're  confident 
enough  to  offer  it  with  a  12  month  replacement 
guarantee. 


SECURITY  KEY.  This  is  your  own  personal  ON/OFF  key. 
SONGUARD  detects  movement  immediately  yet  gives  you  1  i 
seconds  to  allow  you  to  switch  it  off  before  the  siren  starts 
• 

SIREN.  Songuard's  ultrasonic  beam  has  an  effective  coverage  of  i 
to  800  sguare  feet  Anything  that  moves  in  the  beam  s  path  is  detected ' 
and  triggers  this  powerful  100  decibel  siren.  Simple  but  very  effective 

BATTERY  LIFE  INDICATOR.  An  L  E  D  (Light  Emitting  Diode)  in  the  back 
of  the  unit  automatically  flashes  when  the  batteries  need  replacing. 

BATTERY  PACK.  Four  long  life  batteries  give  approximately  3,500  hours  of 
te  before  they  need  replacement 

RANGE  SENSITIVITY  ADJUSTMENT  CONTROL.  Songuard  makes  a  click' 
sound  to  help  you  ad|ust  the  unit  to  suit  the  range  Once  set.  Songuard 
will  automatically  arm  itself  when  switched  on. 

The  one  thing  we  can't  demonstrate  to  you  in  this  advertisement  is 
noise  of  the  siren  and  we're  sure  that  would , 
convince  you  SONGUARD's  the  right  answer  to 
urglary  and  vandalism  protection.  If  you'd 
like  more  information  first  please  clip  the  ^ 
coupon  for  our  illustrated  colour  folder. 


£80 

Songuard 


to:  Eurolec  Security  Services  Ltd. 
Mill  Mead,  Staines,  Middx.  TW18  1  BR 
Please  send  full  details  on  the  SONGUARD  INTRUDER  ALARM 


The  Songuard 
NTRUDER  ALARM 
is  patented  in  U  K 
-  No  16879/77 
and  USA  -  No 
897285  Other 
patents  pending 
throughout  the 
world 


i 
I 
I 

i 


Address 


_Tel  No 


CD 
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Start  with  management 
by  objectives 

by  Eric  A.  Jensen  BCom,  MPS,  MlnstM,  FlPharm  M 


The  two  basic  and  inter-related  objec- 
tives of  the  entrepreneur  or  prospective 
entrepreneur  are  commonly  accepted  as 
being,  one,  to  make  an  acceptable  net 
profit  and,  'two,  to  remain  in  business. 
Ideally,  MBO,  or  management  by  ob- 
jectives, would  come  into  action  before 
any  enterprise  is  started.  Those  already 
in  business  have  the  benefit  however  of 
using  knowledge  acquired  by  hard 
experience  in  helping  them  link  theory 
and  practice.  Against  this  is  the  diffi- 
culty of  changing  established  patterns. 

What  is  an  acceptable  profit  can  vary 
with  the  ethical  and  other  standards  of 
any  individual  pharmacist,  with  the 
balance  he  or  she  strikes  between  per- 
sonal and  communal  interests.  Some 
pharmacists  will  sacrifice  income,  at  any 
rate  to  some  extent,  to  professional  satis- 
faction. The  unique  economic,  legal, 
ethical,  position  of  pharmacy  in  general 
practice  makes  decisions  about  objectives 
especially  complex  and  relevant. 

Management  is  concerned  with  effi- 
ciently achieving  agreed  goals  through 
co-operation  by  people,  machines,  and 
other  resources.  MBO  lays  emphasis  on 
the  term  "agreed",  and  it  is  fundamental 
that  everyone  in  an  organisation  should 
be  involved  in  goal-setting.  Some  re- 
searchers see  organisation  as  control 
mechanisms  for  influencing  members  to 
fall  in  with  decisions  made  by  a  few 
chosen  leaders;  there  could  be  under- 
tones of  "brain  washing".  The  essence 
of  MBO  is  that  the  free  and  willing  in- 
formed co-operation  of  staff  be  aimed 
at.  Management  by  objectives  goes  far 
beyond  a  simple  policy  directed  at  the 
two  aims  already  stated.  It  calls  for 
intensive  and  extensive  research  within 
and  outside  the  firm,  for  an  acute  aware- 
ness of  the  internal  and  external  forces 
to  be  assessed  and  harnessed. 

Two  fallacies 

There  are  at  least  two  fallacies  about 
MBO.  Firstly  some  owners  imagine  they 
are  using  it  merely  because  they  work 
towards  the  basic  objectives  of  profit 
and  suvival.  Secondly,  others  believe  that 
MBO  is  feasible  only  for  the  large 
concern.  In  fact,  MBO  is  carried  out 
effectively  by  very  few  businesses  of  any 
size  and  of  any  type  in  our  entire 
economy.  The  unhappy  state  of  em- 
ployer-employee relationship  is  only  one 
of  the  proofs  of  this  statement.  The 
smaller  enterprise,  the  privately  owned 
pharmacy,  can  be  advantageously  placed 
for  employing  MBO  and  frequently  has 
the  more  urgent  need  for  it. 

The  spur  to  the  small  private  business 
to  study  and  implement  MBO  is  the 
necessity  for  this  type  of  organisation 
to  be  highly  efficient  if  it  is  to  survive. 
Capital   reserves    are   often    low  and 
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there  is  not  the  insurance  against  risk 
which  is  enjoyed  by  concerns  with  many 
branches  spread  over  a  wide  area.  The 
advantage  of  the  private  pharmacy  can 
be  closer  communication  between  mem- 
bers and  readier  identification  with  the 
business  and  with  one  another.  As  against 
this  advantage  it  should  be  borne  in 
mind  that  if  relationships  are  poor  the 
very  intimacy  of  a  small  business  can 
intensify  personal  conflict  and  the  prob- 
lems arising  therefrom. 

There  are  clear  signs  that  the  political 
and  economic  climate  is  changing  in  fa- 
vour of  small  business.  Politically,  the 
closer  this  country  integrates  with  con- 
tinental Europe,  the  more  will  their 
favourable  attitude  to  small  concerns 
have  influence  on  official  attitudes  here. 
Economically,  higher  transport  costs, 
road  and  rail,  are  likely  to  encourage 
local  shopping  and  thus  benefit  those  re- 
tailers who  have  tended  to  be  driven 
from  high-cost  city  centre  sites.  These 
political  and  economic  factors  should 
be  considered  within  the  broader  eco- 
logical opinion  favouring  small  enter- 
prise. 

Specificity:  The  goals  of  the  firm  must 
be  clear  and  detailed.  They  must  em- 
brace business  and  non-business  aims 
and  harmonize  these.  Duties,  functions, 
responsibilities,  must  be  closely  defined 
and  incorporated  in  the  management 
structure. 

Consultation :  Staff  aims  and  ambitions 
might  be  compatible  or  incompatible 
with  those  of  the  owner.  The  need  is  for 
reconciling  these  through  consultation, 
education,  and  careful  recruitment. 
Continuity  and  flexibility:  MBO  will  not 
succeed  unless  plans  are  monitored,  un- 
less results  are  continuously  compared 
with  targets.  Action  must  be  taken 
quickly  to  correct  discrepancies  and 
there  must  be  flexibility  within  the 
overall  pattern  so  that  unexpected  events 
can  be  coped  with. 

It  will  be  appreciated  that  MBO  will 
imply  budget  control,  market  research, 
and  other  disciplines  which  will  require 
detailed  consideration  in  later  articles. 

Practical  initial  procedure 

The  first  step  is  to  gather  information 
to  look  at  the  external  and  internal  situ- 
ation of  the  pharmacy.  Externally  it  is 
crucial  to  consider  competition,  current 
and  potential,  from  both  pharmacy  and 
non-pharmacy  sources,  to  study  local 
development  plans,  for  housing,  shop- 
ping centres,  roads,  and  so  forth.  Where 
such  research  often  falls  short  is  in  its 
width.  It  is  not  sufficient  to  look  merely 
at  local  influences  and  the  vision  should 
extend  to  nearby  towns  and  villages,  to 
counties,  as  appropriate.  National  and 
now  international  trends  in  pharmacy 


and  outside  should  be  considered  as  we 
become  less  and  less  isolated. 

Internally  we  need  to  collate  the  mass 
of  information  at  our  disposal  in  our 
accounts  and  other  records.  If  we  do 
not  already  take  part  in  interfirm  com- 
parisons we  would  be  wise  to  enlist. 
When  we  know  where  we  stand  in  the 
light  of  the  facts  we  have  studied  we 
are  in  a  position  to  decide  upon  rational 
goals,  to  set  realistic  turnover,  staffing, 
and  other  targets.  As  has  already  been 
emphasised,  discussion  and  consultation 
with  all  involved  in  achieving  goals  Is 
implicit  in  MBO. 

Certain  members  of  staff  might  need 
special  training  before  they  can  make 
a  constructive  contribution  to  discus- 
sions. Previous  deficiencies  in  training 
can  sometimes  come  to  light  only  when 
MBO  is  implemented.  Again,  when 
turnover  targets  are  to  be  fixed,  con- 
sideration of  refitting,  re-equipment, 
building  work  and  so  on,  might  arise 
and  have  to  be  costed  out.  Information 
and  discussion  will  enable  a  detailed, 
date-scheduled  programme  to  be  pre- 
pared, with  supplementary  and  co-ordin- 
ated plans  for  marketing,  finance  etc. 

The  alternative 

The  commonly-seen  alternative  to  MBO 
is  what  I  would  term  MBC,  or  manage- 
ment by  crisis.  Examples  of  this  are 
failure  to  forecast  staff  needs  and 
changes  which  are  obvious,  failure  to 
observe  time  limits  in  connection  with 
unfair  dismissal,  redundancy,  etc,  failure 
to  study  trends  in  pharmacy  and  beyond. 
MBC  is  hoping  for  the  best  and  failing 
to  prepare  for,  or  more  sensibly  to  fore- 
stall, trouble.  MBC  is  costly  in  money, 
time,  and  worry. 

Economic  theory  defines  profit  as  the 
reward  for  successful  bearing  of  risk. 
The  entrepreneur  accepts  risk  as  inevi- 
table, as  a  part  of  the  work  undertaken 
Nevertheless,  product  business  people 
try  to  reduce  the  risk  element  inherent  in 
their  occupation.  Some  risks  we  can  in- 
sure against  by  paying  a  premium  re- 
lated to  the  degree  of  risk  or  uncer- 
tainty: others  we  can  minimise  by 
paying  the  premium  of  MBO.  This 
premium  the  smaller  private  pharmacist 
cannot  afford  to  withhold. 


New  programme  for 
consumer  protection 

The  European  Communities  Commission 
is  proposing  to  continue  its  programme 
on  consumer  protection  until  1985  but 
with  an  emphasis  on  the  price  of  goods 
and  services  and  the  quality  of  those 
services. 

The  principles  of  the  first  programme 
had  emphasised  both  the  health  and 
safety  of  consumers  and  the  abuse  of 
power  by  the  seller  with  misleading 
advertising  and  information.  The  new 
programme  is  designed  to  expand  the 
work  already  done  and  to  introduce 
further  measures  to  safeguard  the  use 
of  pharmaceutical  products  and  the  com- 
position of  cosmetics. 
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Glaxo  pre-tax 
profits  down 

Glaxo  pre-tax  profits  for  the  year  ending 
June  30,  1979  are  down  to  £72. 3m  from 
£86. 4m.  The  reason,  according  to  the 
company,  is  the  high  sterling  rate,  which 
has  had  an  adverse  effect  on  export 
margins.  It  is  estimated  that,  because  of 
this  rate,  group  consolidated  sales  were 
reduced  by  about  £40m  and  the  trading 
profit  by  some  £12m.  Group  sales  exclud- 
ing wholesaling  were  £397m  as  opposed 
to  £409m  in  the  previous  year.  Vestric 
wholesaling  increased  by  £10m  to  £161m 
over  the  previous  year. 

The  directors  have  proposed  to  issue 
£0.50  to  ordinary  shareholders  for 
every  share  held  at  the  close  of  business 
on  January  10,  1980. 

The  annual  general  meeting  will  be 
held  at  the  Park  Lane  Hotel,  Monday 
December  10  at  noon. 

De  Witt  buy 
Scram  Products 

De  Witt  have  acquired  Scram  Products 
Ltd  from  Ozonol  Laboratories.  With  im- 
mediate effect  De  Witt  will  be  responsible 
for  the  manufacture  and  distribution  of 
all  Scram  products — orders  and  inquiries 
should  be  addressed  to  De  Witt  Inter- 
national Ltd,  Seymour  Road,  London 
E10  7LX. 

De  Witt  say  that  the  acquisition  will 
be  a  valuable  springboard  for  new 
product  developments  and  they  intend  to 
introduce  a  range  of  products  for  house- 
hold and  garden  use. 

High  hopes  for 
Syntex  earnings 

Syntex  Corporation  expect  earnings  for 
1980  to  be  well  above  1979,  although  the 
first  quarter  will  be  somewhat  below  that 
of  the  same  period  in  1979,  Dr  A. 
Bowers,  president,  says.  The  first  quarter 
of  1979  was  the  most  profitable  quarter 
of  the  year  for  Syntex  because  of  a 
favourable  product  mix  and  the  strength 
of  foreign  currencies  relative  to  the  US 
dollar.  Contributing  to  lower  profitability 
in  1980's  first  quarter  are  lack  of  infant 
feeding  formula  sales  and  higher  opera- 
ting and  research  expenses. 

Dr  Bowers  was  reviewing  the  com- 
pany's operations  at  a  meeting  in  Palo 
Alto,  California.  Concluding,  he  said 
Syntex  were  entering  the  1980's  a  much 
stronger  and  more  broadly  based  com- 
pany. 

Solar  earnings 

Roussel-Uclaf,  the  French  pharmaceu- 
tical concern  has  taken  over  one  of  the 
country's  leading  makers  of  sunglasses. 
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According  to  the  Financial  Times  the 
company  has  taken  an  80  per  cent  share 
in  Societe  d' Application  des  Matieres 
Plastiques  (SAMP)  better  known  by  its 
brand  name  Solar.  Terms  of  the  deal 
have  not  been  published  but  a  spokesman 
for  Roussel-Uclaf  said  the  acquisition 
was  part  of  a  policy  of  diversification 
and  expansion  outside  the  medical  and 
veterinary  fields. 

SAMP,  specialists  in  sunglasses  and 
ski-goggles,  with  a  turnover  of  $16m  in 
the  past  year,  is  reputed  to  be  number 
two  in  its  field  in  France  and  number 
three  in  Europe.  The  Roussel-Uclaf 
foreign  network  is  expected  to  increase 
Solar's  international  market.  The  com- 
pany already  exports  about  60  per  cent 
of  its  output,  mainly  to  the  United 
States,  Japan  and  West  Germany. 

Briefly 

Vitabiotics  Ltd  have  moved  to  122  Mount 
Pleasant,  Alperton,  Middlesex  HA0  1UG 
(telephone  01-903  5541). 

Albright  &  Wilson's  Malaysian  subsi- 
diary, Josen  Chemicals,  is  now  operating 
under  the  name  Albright  &  Wilson 
(Malaysia)  Sdn.  Bhd. 

Mr  John  Nott,  Secretary  of  State  for 
trade  has  decided  not  to  refer  the 
Dalgety/Spillers  merger  to  the  Mon- 
opolies and  Mergers  Commission. 

Honeywill-Atlas  Ltd  have  changed  their 
name  to  Atlas  Chemical  Industries  (UK) 
Ltd.  The  new  headquarters  are  located 
at  Cleeve  Road,  Leatherhead,  Surrey 
KT22  7SA  (telephone  Leatherhead 
76122). 

Leo  Laboratories  Ltd  and  Edwin  Burgess 

Ltd  are  moving  their  offices  to  Long- 
wick  Road,  Princes  Risborough, 
Aylesbury,  Bucks  HP17  9RR,  on 
October  1.  The  telephone  numbers  are 
respectively  08444  7333  and  08444  4401. 


APPOINTMENTS 

Tudor   Photographic    Group   Ltd:  Mr 

Alan  Grieve  has  been  appointed  a  non- 
executive director. 

Procter  and  Gamble  Ltd:  Mr  B.  J.  Hintz 
has  been  appointed  managing  director 
succeeding    Mr    A.    D.    Garrett  who 
moves  to  Procter  and  Gamble's  Euro- 
pean headquarters  in  Brussels. 
Krups  (UK)  Ltd:  have  appointed  Janet 
Allen    as    accounts    manager.  Marilyn 
Williamson  has  joined  the  company  as 
representative  for  south  England. 
E.  Moss  Ltd:  Mr  G.  J.  Harvey,  MPS, 
previously  a  managing  director  has  been  J 
appointed  deputy  chairman.  Mr  H.  S. 
Wood,    MPS,    is    now   sole  managing 
director. 

Wilkinson    Match    Group:    Mr  John 

Bloxcidge  has  been  appointed  managing 
director — UK  and  International.  Form- 
erly of  the  Prestige  Group  Ltd  he  will 
be  responsible  for  European  consumer 
products  operations. 

Rockware  Group  Ltd:  Mr  R.  E.  Lynam 
has  been  appointed  the  first  managing 
director  of  Rockware  Plastics  Industries 
Ltd.  Mr  M.  J.  Witcher,  formerly  person-  I 
nel  director  of  Rockware  Group  Ltd,  has  I 
been   appointed   managing  director   of  I 
Rockware  Plastics  Ltd  responsible  for  I 
the  UK  plastics  bottles  division. 
Albright  &  Wilson:  Mr  John  Hogg  has  I 
been    appointed    general    manager    of  I 
Albright  &  Wilson  Intertrade  Ltd,  set  up 
in    January    to    facilitate    Albright    &  | 
Wilson's    growing    business    with  the 
Eastern  European  Socialist  Republics.  He 
was    previously   'the   first   manager  of 
Albright  &  Wilson  GmbH  in  Frankfurt. 
He  will  take  up  his  new  post,  based  at  the 
Warley  headquarters,  before  the  end  of 
the  year. 


Terry  Chapman  (centre),  technical  director  of  Grunwick  Processing  Laboratories,  shows 
Kodak  area  sales  manager,  Denis  Kelly  (left),  examples  of  the  quality  prints  that  have 
won  Grunwick  the  Kodak  Quality  Award  scheme  two  months  running.  Ken  Pearson 
(right),  a  director  of  Grunwick,  looks  on. 
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COMING  EVENTS 

Scottish  Conference 
on  standards 

Cost  of  the  conference  of  Scottish  Phar- 
macists to  be  held  at  the  Marine  Hotel, 
North  Berwick,  November  17-18  (last 
week,  p542)  has  been  set  at  £22.50  for 
the  full  residential  weekend.  Day  tickets 
are  available  at  £6.50  and  Saturday  even- 
ing dinner  and  dance  at  £5.50.  The  con- 
ference topic  is  "Standards  in  retail 
pharmacy — are  they  necessary?". 

Details  from  the  staff  pharmacist, 
Mrs  L.  Cameron,  Scottish  Department, 
Pharmaceutical  Society  of  Great  Britain, 
36  York  Place,  Edinburgh  EH1  3HU. 
Closing  date  for  applications  is  Novem- 
ber 2. 


Monday,  October  15 

Mid  Glamorgan  East  Branch,  Pharmaceutical 

Society,  visit  to  Prince  Charles  Hospital  to  see 
pharmacy  and  X-ray  equipment  followed  by  a 
buffet. 

Tuesday,  October  16 

Northumbrian  Branch,  Pharmaceutical  Society, 

Dobson  Suite,  Royal  Station  Hotel,  Neville  Street, 
Newcastle,  at  7.30  pm.  Mr  A.  M.  Dawson,  MPS, 
on  "The  Prescription  Pricing  Bureau". 
Leicestershire  Branch,  Pharmaceutical  Society, 
Pharmaceutical  Graduate  medical  centre,  Royal 
Infirmary,  Leicester,  at  8  pm.  Mr  Richard  Gill  on 
"Some  Buildings  of  Victorian  Leicester". 

Wednesday,  October  17 

C&D  Chemists  Assistant  of  the  Year 

Competition,  North  Midlands  regional  final,  Novotel, 

Long  Eaton,  at  5.30  pm.  Followed  at  7.30  pm 

by  Independent  Marketing  Ltd  retailer  meeting. 

Organised  by  Richard  Daniel  and  Son  Ltd. 

Wirral  Branch,  Pharmaceutical  Society,  Wirral  Post 

Graduate  medical  centre,  Clatterbridge  Hospital, 

at  8  pm.  A  forum. 

Thursday,  October  18 

Worthing  and  West  Sussex  Branch,  Pharmaceutical 

Society,  joint  meeting  with  Crawley  Branch, 

Worthing  postgraduate  medical  centre,  Home-field 
Road,  Worthing,  at  7.30  pm.  Mr  B.  G.  Overell 
(Beecham  Pharmaceuticals)  on  "Specific  therapy 
for  allergy". 

Bedfordshire  Branch,  Pharmaceutical  Society,  the 

Bird-in-Hand,  Henlow  Camp  Crossroads,  at  8  pm. 
Mr  T.  Astill  (deputy  secretary,  NPA)  on  "New 
laws  and  the  pharmacist". 
Bristol  Branch,  Pharmaceutical  Society,  the 
meetings  room,  Radiotherapy  Centre,  Bristol  Royal 
Infirmary,  at  7.30  pm.  Dr  Brendan  Hale  on 
"Cytotoxics"  followed  by  a  tour  of  the 
radiotherapy  centre. 
C&D  Chemists  Assistant  ot  the  Year 
Competition  Scottish  regional  final  at  Dundee. 
Organised  by  James  Taylor  (Irongate)  Ltd. 
Lancaster  &  Morecambe  Branch,  Pharmaceutical 
Society,  Lansmore  Court,  Morecambe,  at  7.45  pm. 
Chairman's  evening. 

Bradford  and  Halifax  Branches  National 
Pharmaceutical  Association  and  Pharmaceutical 

Society,  Lecture  room  D4,  Bradford  University  at 
8  pm.  Dr  M.  D.  Harris,  FPS,  school  of  pharmacy, 
Chelsea,  on  "Counter  prescribing  and  patient 
counselling". 

Advance  Information 

Royal  Society  of  Health,  November  6,  RSH,  13 
Grosvenor  Place,  London  SW1 ,  at  6.30  pm.  "The 
supplementary  professions  of  medicine  and 
further  education  system".  £1  charge  to  non-RSH 
members. 

Pharmaceutical  Group,  Royal  Society  of  Health, 

November  19,  RSH,  13  Grosvenor  Place,  London 
SW1,  at  7  pm.  "The  challenge  of  diabeties". 
£0.50  charge  for  non-RSH  members. 
Seminar  on  Energy  Saving  in  the  Chemical  In- 
dustry, November  14,  Runcorn  Eurocrest  Hotel, 
Runcorn,  Cheshire.  Organised  by  the  Rubber  and 
Plastics  Research  Association  (RAPRA)  the 
Chemical  Industries  Association  (CIA)  and  the 
Department  of  Industry  (Fee  £30).  Inquiries  to 
Mr  Alan  E.  Eagles,  RAPRA,  Shawbury, 
Shrewsbury,  Shropshire  SY4  4NR. 


Award-winning 
hospital  papers 

Mr  H.  H.  Poole,  winner  of  the  1978 
Leo  Award  run  by  the  Guild  of  Hospital 
Pharmacists,  will  present  his  paper — 
"Pharmaceutical  manpower — what  are 
the  needs  of  today  and  tomorrow?"  on 
Monday  November  19  at  the  post- 
graduate medical  centre,  Dryburn  hospi- 
tal, Durham,  beginning  with  a  buffet  at 
6.30  pm.  Those  wishing  to  attend  should 
contact  Mr  Alan  Hall,  pharmacy  depart- 
ment, North  Ormesby  hospital,  Middles- 
brough by  Friday  November  16. 

The  winner  of  the  Janssen  Award, 
Mr  Brian  S.  Baker  will  present  his  paper 
— "Inter-laboratory  accuracy  in  pharma- 
ceutical quality  control  laboratories"  on 
Wednesday,  November  7,  in  the  Assem- 
bly Hall,  at  the  Pharmaceutical  Society's 
headquarters  at  7.30  pm.  Those  wishing 


to  attend  should  contact  Dr  John 
Farwell,  Area  Pharmacist,  St  Barthol- 
omew's Hospital,  West  Smithfield, 
London  by  November  5. 

Microprocessor 
Competition 

A  competition  to  encourage  the  use  of 
microprocessors  has  been  launched  by 
the  National  Computing  Centre  and 
National  Research  Development  Cor- 
poration. With  total  cash  prizes  of 
£20,000  the  competition  is  for  any  new 
inventions  incorporating  a  microproces- 
sor. Judging  will  be  based  on  the  degree 
of  novelty,  the  products  viability  and  its 
potential  commercial  value.  Open  to 
both  individual  or  team  entries  the 
closing  date  is  December  14.  Official 
entry  forms  can  be  obtained  from  the 
National  Computing  Centre  Ltd,  Oxford 
Road,  Manchester  Ml  7ED. 


GOOD 
ENOUGH  TO 
CALL  YOUR  OWN! 


Stock  the  comprehensive  Wigglesworth  range 
of  proven  high  quality  cough  medicines  you 
can  recommend  as  your  own.  With  complete 
confidence. 

Bronchial  Balsam 
Expectorant  Elixir 
Junior  Expectorant 
Childrens  Cough  Balsam 

With  your  name  on  the  label  we  have  to  be 
good.  Ask  your  Wigglesworth  representative 
for  details. 


WIGGLESWORTH  LIMITED 

Westhoughton  Bolton  BL5  3SL.  Telephone:  0942  811567 

A  member  of  the  WILLOWS  FRANCIS  GROUP 
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mn 


the  pure 

P'ant  remedy 
for  colds 
and  catarrh 


When  you  want 

natural 
OlbasQa^ 
ifs  quite 
natural 

to  get 
it  from 

Ernest  Jackson - 

the  distributors. 

Ernest  Jackson  &  Co.  Ltd.  are  the  chemist  trade  distributors  for 
Olbas  Oil  the  pure  plant  remedy  for  colds  and  catarrh. 

All  orders,  information  and  any  enquiries  should  be  sent  direct  to : 
Ernest  Jackson  &  Co.  Ltd.,  Crediton,  Devon.  Telephone  Crediton  225 1 
where  they  will  naturally  receive  prompt  attention. 


Absolute 
Alcohol 

Synthetic  quality  available  to  British  and  all  well  known 

International  Specifications  and  Pharmacopoeias. 
Also  meets  requirements  of  specifications  being  drawn 
up  for  Food  (irade  Ethanol  by  E.E.C. 


James  Bur  rough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01  735  8131 


ALPHAKIL 

FOR  MICE|te^|^ 

RENTOKIL 

PRODUCTS  THE  PROFESSIONALS  USE 


RENTOKIL  LTD.  PRODUCTS  DIVISION,  FELCOURT,  EAST  GRINSTEAD. 
WEST  SUSSEX,  RH1  9  2JY  Telephone.  Lingtield  (0342)  833022 


-  - — 


Regular 

Rich 
Harvest 


1878 

McduaC 
Sitppders/or ' 

Cuxson 
Gerrard 

1978' 


Carnation  Corn  Caps. 

Availablefrom  all  main  U.K.  Wholesalers  and  Agents. 
Distributed  in  the  Republic  of  Ireland  by  Ovelle  Ltd, 
The  Ramparts.  Dundalk. 

Cuxson,  Gerrard  &  Co.  (Dressings)  Ltd.,  Oldbury, 
Warley,  West  Midlands,  B693BB.Tel:021-552 1355. 


An  expanded 
service  to  the  Pharmaceutical  Industry 

Your  own  medical  and 
clinical  research  department  at  the 

end  of  a  telephone. 

An  extra  hand  at  all 
stages  from  laboratory  to  patient. 

specialises  in:— 

•  CLINICAL  TRIALS 

•  LIBRARY  FACILITIES 

•  REGULATORY  AFFAIRS 

•  MARKETING 

•  PROMOTIONAL  ADVICE 

•  ADVERTISING 

PHF1PSH 

Pharmaceutical  Human  and  Animals  Research  Methods  Ltd. 
Cumberland  House,  Lissadel  Street,  Salford,  M6  6GG. 
Telex  666135  Air  Talk  G.  Tel:  (061)833  9491 
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MARKET  NEWS 

Almond  oil  dearer 

London,  October  10:  Offers  of  sweet 
almond  oil  are  now  in  the  region  of 
£1.75  kg  for  the  one-ton  lots  duty  paid 
against  £1.35  recently.  Among  other 
oils  of  Spanish  origin  to  become  dear- 
er are  lavender  spike,  red  thyme  and 
origanum  while  sweet  fennel,  penny- 
royal, rosemary  and  cade  are  easier. 

Spot  quotations  for  Ceylon  citronella 
were  25p  kg  up  at  £3.75  although  the 
Chinese  oil  was  down  from  £4.10  to 
£3.80  and  Java  oil  was  traded  at  £3.60. 
Patchouli  was  again  firmer  during  the 
week  gaining  £3  kg.  Trading  in  men- 
thol and  peppermint  was  quiet  and 
price  changes  were  on  account  of 
currency  fluctuations. 

Folic  acid  is  difficult  to  obtain  and 
prices  are  nominal;  all  material  is  im- 
ported from  Japan  where  the  only  two 
makers  apparently  are  unable  to 
supply. 

Pharmaceutical  chemicals 

Acetic  acid:  4-ton  lots,  per  metric  ton  delivered — 
glacial    BPC    £345;    99.5    per   cent   £331;    80  per 
cent  grade  pure  £300;  technical  £282. 
Acetone:  £390  metric  ton  for  30-drum  lots. 
Adrenaline:    (per  g)    1  kg   lots   base  £0.30;  acid 
tartrate  £0.25. 

Aloin:  micro-crystalline  £28.65  kg  in  50-kg  lots. 
Aluminium   chloride:    Pure    crystals    in    50-kg  lots 
£1.23  kg. 

Ammonium  acetate:  BPC  1949  crystals  £0.7378  kg 
in  50  kg  lots;  strong  solution  BPC  1953  £0.243  kg 
in  250-kg  lots. 

Ammonium  bicarbonate:  BPC  £190.83  metric  ton, 
ex-works,  in  50-kg  bags. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Ammonium  tartrate:  Commercial  £2.28  kg  in  50-kg 
lots. 

Bismuth  salts:  £  per  kg.  


carbonate 
salicylate 
subgallate 
subnitrate 


50-kg 
6.10 
7.75 
9.50 
4.80 


250-kg 
6.00 


4.70 


Borax:  EP  grade,  2-4  ton  lots  per  metric  ton  in 
paper  bags,  delivered — granular  £239;  powder  £260; 
extra  fine  powder  £272. 
Brucine  sulphate:  £45.00  kg. 

Chloroform:  From  September  10  BP  £490  to  £520 
per  metric  ton  according  to  drum  size;  2-litre 
bottles  £2.90  each;  10x500-ml  bottles  £1.25  each. 
Citric  acid:  BP  per  metric  ton  single  deliveries, 
granular  hydrous  £797  anhydrous  £857;  five-ton 
contracts  £794  and  £854  respectively;  powdered 
£20  premium  per  1,000  kg.  £171.17  and  £170.17 
respectively. 

Clioquinol:   NF  XIV  500-kg   lots  £13.08. 
Cocaine:  Alkaloid  £688  kg;  hydrochloride  £628. 
Cyclobarbitone:  Calcium  £20.73  Kg  in  25-kg  lots. 
Dihydrocodeine  bitartrate:   £535  kg   in   20-kg  lots: 
Subject  to  Misuse  of  Drugs  Regulations. 
Ephadrine:    (Per   kg)    £15   in   500-kg    lots;  hydro- 
chloride sulphate  £18  in  50-kg. 
Ergometrlne  maleate:  £6.35  in  50-kg  lots 
Ergotamine  tartrate  £4.25g  in  50-g  lots. 
Ether:   Anaesthetic:    BP   2-litre   bottle   £3.60  each; 
one-metric  ton  lots  in  drums  from  £1.80  in  18-kg 
drums  to  £1.70  kg  in  130-kg.  Solvent,  BP  in  130- 
kg  drums.  £1,305. 

Ferric  ammonium  citrate:  Brown  BP  £1.45  kg  in 
400-kg  lots  minimum. 

Ferrous  carbonate:  BPC  1959  saccharated  £1.50  kg 
in  minimum  £500  lots. 

Ferric  citrate:  £3  kg  in  minimum  £500  lots. 
Ferrous   fumarate:    BP   £1.40    kg    in    500-kg  lots 
minimum. 

Ferrous  gluconate:  £2.060  per  metric  ton. 
Folic  acid:  Scarce.  Prices  nominal. 
Homatropine:    Hydrobromide    £133.10    kg;  methyl- 
bromide  £126.60— both  in  J-kg  lots. 
Hydrogen   peroxide:  35  per  cent  £275  metric  ton. 
Hydroquinone:  50-kg  lots  £3.08  kg. 
Hyoscyamine:  Sulphate,   100-kg  lots  £267.90  kg. 
Hyoscine:   Hydrobromide  £490  kg. 
Iodides:   Ammonium    £10.37    kg    (for   50-kg  lots). 
Iodine:  Resublimed  £7.15  kg  in  250-kg  lots;  crude 
£4.90  kg  in  1-ton  lots. 
Iodoform:  USNF  £12.50  kg  in  50-kg  lots. 
Isoetharine  hydrochloride:  £100  kg  for  1-kg  lots. 
Isoniazid:  BP  1973  £4  kg  in  300-kg  lots. 
Isoprenaline:  Hydrochloride  £65,   kg;  sulphate  £60. 
Lactic  acid:  BP  88/90%   £1.80  kg  in  70-kg  drum. 
Lobeline:    Hydrochloride   BPC   and    sulphate  £1.45 
per  g  for  100-g  lots. 

Methyl  salicylate:  5-ton  lots  £1.55  kg;   1-ton  £1.59 
Methadone  hydrochloride:  £330  per  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 
Metol:  Photo  grade  per  kg.  50-kg  lots  £8.41. 


Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse 
of   Drugs   Regulations — Codeine   alkaloid   £638  to 
£653  as  to  maker:  hydrochloride  £488-£562;  phos- 
phate E490-E499;  sulphate  £562.  Diamorphine  alka- 
loid    £764;     hydrochloride     £696.  Ethylmorphine 
hydrochloride  £623-£639.  Morphine  alkaloid  £709.50- 
£722,  hydrochloride  and  sulphate  £579-£589. 
Oxalic  acid:  Recrystallised  £1.39  kg  for  50-kg  lots. 
Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 
Paracetamol:  (Per  kg)  50-ton  contracts  from  £3.22; 
10-ton  £3.30.   Premium  for  d/c  £0.20  kg. 
Phenobarbitone:    in   50-kg    lots   £8.76    kg;  sodium 
Phenylephrine  hydrochloride:  £89  kg  in  50-kg  lots; 
£92  kg  for  10-kg. 

Pholcodine:  1-kg  £538  to  £543  as  to  make:  60-kg 
lots  £493.  Subject  to  Misuse  of  Drugs  Regulations. 
Phthalylsulphathiazole:  50-kg  lots  £8.54. 
Physostigmine:    Salicylate    £2.48   per    g;  sulphate 
£3.37  in  100-g  lots. 

Quinalbarbitone:  Base  and  sodium  in  25-kg  lots 
£22.94  kg. 

Saccharin:  BP,  £3.15-£3.50  kg  as  to  grade  for 
1-ton  lots  of  imported  material. 

Strychnine:  Alkaloid  £74.30  per  kg;   sulphate  and 
hydrochloride  £60.40  kg.  5-10  kg  lots. 
Theobromine:  Alkaloid  £6.90  kg  for  500-kg  lots. 
Theophylline;  Anhydrous  and  hydrous  £5.58  kg  in 
110-kg  lots;  ethylene  diamine  £5.91  kg. 
Thiamine:   Hydrochloride/mononitrate   1   kg  £21.37; 
5    kg    £20.07;    25    kg    £19.37.    Imported    £15  kg 
(500-kg). 

Vitamin    A:    (Per    kg)    acetate    powder   type  325 

1   kg  15.43;  5  kg  £13.43;  type  500.  1  kg  £19.14; 

Palmitate    oil    1    miu    1    kg    £19;    5    kg  £17; 

water-miscible  type  100  £6.58  litre;  £4.58  litre  in 

6-litre  container. 

Vitamin  D2:  Type  850,  £53.43  kg. 

Yohimbine  hydrochloride:  £302.50  per  kg. 

Zinc  acetate:  Pure  £1.26  kg  in  50-kg  lots. 

Zinc   carbonate:    Pharmaceutical    grade    £630  per 

metric  ton 

Zinc  chloride:  Anhydrous  powder  £450  metric  ton, 
delivered  U.K. 


Crude  drugs 

Agar:  Spanish/Portuguese  £7.30  kg  nominal. 
Aloes:  Cape  £1,075  ton  spot;  £1,070,  cif,  Curacao 
nominally  £2,655,  cif.  no  spot. 

Balsams:  (kg)  Canada  £12.70  on  the  spot  ship- 
ment dearer  at  £12.40,  cif.  Copaiba  £3.15  spot 
£2.95,  cif.  Peru:  £9.65  spot;  £9.50,  cif.  Tolu: 
£6.10  spot. 

Belladonna:    (kg)    cif   herb   £1.40;    leaves   £2.1  H; 
root  no  offers. 
Benzoin:  £197  cwt,  cif. 

Buchu:  Leaves  £1.40  kg  spot;  £1.33,  cif,  nominal. 
Camphor:    Natural    powder    unavailable    on  spot 
£6kg   cif.   Synthetic   99%    £1.35  spot;   94%  £1.15; 
no  cif  offers  from  China. 
Cardamoms:  Alleppy  green  No.  2  £9  kg,  cif. 
Cascara:  £1,160  metric  ton  spot;  £1,010,  cif. 
Cherry    bark:    Spot    £1,125    metric    ton;  shipment 
£1,020,  cif. 

Cinnamon:  Seychelles  bark  £480  metric  ton  spot: 
£400,  cif.  Ceylon  quills  4  o's  £0.57ilb,  featherings 
£0.18}  lb  both,  cif. 

Cloves:    Madagascar/Zanzibar    £4,160    metric  ton 

spot;  £3,850.  cif. 

Cochineal:  Tenerife  black  brilliant  spot  £17.25  kg, 
cif.  Peru  silver  grey  £14.80  spot;  £14.30,  cif. 
Dandelion:  Spot  £1,945  metric  ton  spot;  £1,755,  cif. 
Ergot:  No  offers. 

Gentian  root:  £1,850  metric  ton  spot;  £1,780,  cif 
Ginger:  Cochin  £470  metric  ton  spot  shipment 
£430  cif.  Other  sources  not  quoted. 
Henbane:  Niger  £1.385  metric  ton  spot;  £1,345,  cif 
Honey:  (per  metric  ton  in  6-cwt  drums  ex  ware- 
house). Australian  light  and  medium  ambers  £665- 
£675;  Canadian  £800;  Mexican  £675;  Argentinian 
£790  (white). 

Hydrastis:  Spot  £29.95  kg;  no  cif. 

Ipecacuanha:   (kg).   Matto   Grosso  £16,10  kg;  cif, 

nominal. 

Jalap:  Mexican  15%  £2,430  metric  ton,  cif. 
Kola  nuts:  £485  metric  ton  spot;  £430,  cif. 
Lanolin:  BP  grade  £1  kg  in  1  metric  ton  lots. 
Lemon  peel:  Spot  £1,240  metric  ton;  £1,150,  cif. 
Liquorice    root:    Chinese   £550    metric    ton  spot; 
£510  cif.  Block  juice  £1.63  £2.20  kg  spot. 
Lobelia:     American     nominal.     European  £1,800 
metric  ton,  cif. 

Lycopodium:  £4.80  kg  spot;  no  cif. 

Mace:   Grenada   unsorted   $2,750   metric   ton,  fob 

whole  $3,000. 

Menthol:    (kg)    Brazilian    £6.05    spot;   £6.05,  cif. 
Chinese  £6.20  duty  paid  £5.60,  cif. 
Nutmeg:  (per  metric  ton  fob)  Grenada  80's  $2,950 
sound  unassorted  $2,650  1 1 0's  $2,750,  bwb  defec- 
tives $1,750. 

Nux  Vomica:  No  spot  or  cif. 

Pepper:   (metric  ton)   Sarawak  black  £1,030  spot, 
£2,025,   cif;   white   £1,460  spot;   £2,900,  cif. 
Pimento:  Jamaican  £1,120  metric  ton  spot:  £1,085. 
Podophyllum:   Root  Chinese  no  spot;  £400  metric 
ton,  cif. 

Quillaia:  Spot  £905  metric  ton;  £725,  cif. 
Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.30 
kg,  spot;  £3,  cif. 
Saffron:  nominal. 

Sarsaparilla:    Jamaican    £1,925    metric    ton  spot, 

£1.850,  cif. 

Seeds:  (metric  ton,  cif)  Anise:  China  £815  for 
shipment.  Celery:  Indian  £445.  Coriander:  Moroc- 
can £210.  Cumin:  Indian  £780.  Iranian  £825.  Fen- 
nel: Indian  £440.  Fenugreek:  Moroccan  £310 
Indian  £240. 

Senna  (kg)  spot  Alexandria  pods  hand-picked  from 

£2    upwards;    manufacturing    £0.55.    Tinnevelly  faq 

leaves  £0.46;   pods,   faq  £0.46;   hand-picked  £0.55, 

Senega:  Canadian  £10.20  kg  spot;  £8.55,  cif. 

Squill:  Indian  white  £340  metric  ton,  cif. 

Styrax:  Turkish  natural  £5.60  kg  spot;  £5.60,  cif. 

nominal. 

Turmeric:  Madras  finger  £650  metric  ton  spot; 
£500,  cif. 

Tonquin  beans:   Para  £3.65   kg   spot;   £3.30,  cif. 


Valerian:  Dutch  £1,885  metric  ton  spot;  £1,810,  cif 
Indian  £1,215  spot;  £1,185,  cif. 

Witchhazel  leaves:  £2.20  kg  spot;  £1.95,  cif; 
liquid  £0.47  kg. 

Essential  and  expressed  oils 

Almond:  Sweet  in  1-ton  lots  £1.65  kg  duty  paid 

Anise:  (kg)  Spot  £13.50:  shipment  £12.75,  cif. 

Bay:  West  Indian  £11  kg  spot;  £10.75,  cif. 

Bergamot:  £65  kg  nominal. 

Bois  de  rose:  Spot  £7  kg;  shipment  £7,  cif. 

Buchu:  South  African  £125   per   kg   spot;  English 

distilled  £185. 

Cade:  Spanish  £1.30  kg  spot. 
Cananga:  Indonesia  £16.50  kg  spot;  £16.45,  cif. 
Camphor:  White  £0.85  kg  spot;  £0.80,  cif. 
Cardamom:    English-distilled    £250  kg. 
Cassia:  No  spot;  shipment  £32  kg,  cif. 
Cedarwood:  Chinese  £1.25  kg  spot;  £1.15,  cif. 
Cinnamon:   Ceylon   leaf  £2.50  kg  spot;  £2.45,  cif. 
bark.  English-distilled  £155. 

Citronella:  Ceylon  £3.75  kg  spot;  £3.07,  cif.  Chinese 
£3.80  kg  spot;  and,  cif. 

Clove:  Indonesian  leaf.  £2  kg  spot  nominal;  ship- 
ment £1.74,   cif.   English-distiled  bud  £40. 
Eucalyptus:  Chinese  £1.75  kg  spot  and  cif. 
Fennel:  Spanish  sweet  about  £8.50  kg  spot. 
Geranium:   Bourbon  £43.50  kg   spot;   £41.25,  cif. 
Ginger:    Chinese   £41    kg    spot;    £39,    cif.  English 
distilled  £105. 

Lavender  spike:  £15.50  kg  spot. 

Lemon:    Sicilian    best    grades    about    £20    kg  in 

drum  lots. 

Lemongrass:  Cochin  £5.10  kg  spot;  £4.80,  cif. 
Lime:  West    Indian   £13.50   kg  spot. 
Mandarin:  Old  crop  £23  kg  spot. 
Nutmeg:  East  Indian  £8.75  kg  spot;  £8.35,  cif.  Eng- 
lish-distilled £18. 

Olive:    Spanish    £1,340    per  metric   ton    in  200-kg 
drums  ex  wharf;  Mediterranean  origin  £1,360. 
Orange:  Florida  spot  £0.90  kg  asked;   £0.58,  cif. 
Brazilian   £0.45,  cif. 

Origanum:  Spanish  70  per  cent  £19.50  kg. 
Palmarosa:  Spot  £16  kg;  £15.40,  cif. 
Patchouli:  Chinese  £20  kg  spot  and  cif. 
Pennyroyal:   From   £7.50  per  kg  spot. 
Pepper:  English-distilled  ex  black  £125  kg. 
Petitgrain:  Paraguay  £7  kg  spot;  and  cif. 
Peppermint:  (kg)  Arvensis — Brazilian  £4.50  spot; 
£4.55,  cif.  Chinese  £3.30  spot  £3.25,  cif.  Piperata- 
American  from  £14.25  spot;   £13.75,  cif. 
Rosemary:  Moroccan  £6.80  kg  spot. 
Sandalwood:    Mysore    £62    kg    spot;    East  Indian 
£52.50  spol. 

Sassafras:  Brazilian  £2  kg  spot;  £1.75,  cif. 
Spearmint:    Chinese    £10.35    kg    spot;    £9.60,  cif. 
American   natural   £11  spot. 
Thyme:    Red    50-50%    £23    kg    spot;  nominal. 
Vetivert:    Chinese    £17    kg    spot;    and    cif,  Java 
£16.50  spot  and  cif. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


Mr  Rowland  Cole,  deputy  chairman  of 
Numark  franchised  wholesalers, 
L.  Rowland  &  Co  Ltd,  Wrexham,  presents 
a  colour  television  set  to  Mrs  Elizabeth 
Cassidy,  MPS,  Winsford,  who  won  it  in 
the  draw  at  their  Chemfair  '79  in  June. 
Not  knowing  how  lucky  she  would  be, 
Mrs  Cassidy  had  left  the  fair  by  the  time 
the  draw  was  made 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  July/December  1978.  17,737. 
Display/Semi  Display  £5.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm. 
Whole  Page  £450  (275mm  x  1 86mm). 
Half  Page  £250  (135mmx91  mm). 
Quarter  Page  £130  (135mmx9imm). 
Lineage  minimum  charge  £5.00  for  20  words, 
25p  per  word  extra. 
Box  Numbers  £0.60  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


STOCKS  FOR  SALE 


BUSINESSES  FOR  SALE 


FOR  CHRISTMAS 

ALL  FRENCH 
COSMETIC  HOUSES 

PERFUMES,  TALCS,  ETC. 
CHEAPER  THAN  TRADE. 
CONSUMER  PRODUCTS. 

TEL:  0903-205861. 


AFRO'  PRODUCTS 

English.  American  and  Caribbean  products.  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics 
Johnson's.  Palmer's.  St  Clare's.  Dax,  La  India,  etc  ,  etc 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5. 


THE  ORIGINAL  COPPER 
BRACELET 

price  details  available  for 
Copper,  Silver-plated  and  Gold 
plated  bracelets 
From: 

SABONA  OF  LONDON  LTD. 
73,  NEW  BOND  STREET 
LONDON  W1 
01-629  6921 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4 1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


DISCREET  INVESTMENT.  Put  your 
spare  cash  into  valuable  stamps  for 
maximum  growth.  Pharmacist  offers 
colleague's  expert  service  in  strictest 
confidence  with  buy-back  guarantee. 
Details  without  obligation.  Box  No. 
2654. 

JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

CHRISTMAS  GIFTS  Natural  Beauty 
Hobby  Kit  by  Rachel  Marie  Cosmetics. 
Attractively  boxed  well  advertised. 
Makes  eight  skin  care  creams.  Write 
PO  Box  94  Leicester. 


SINGLE  EDGE  BLADES.  Stainless 
steel  blades  20  packets  of  5  or  cartons 
of  100  £3,95  inclusive  cheque  with 
order  please.  Rolenworth  Limited,  1/3 
Greys  Road,  Henley-on-Thames, 
Oxon. 


COPPER   TRADING  COMPANY. 

Direct  from  the  manufacturer,  Copper 
Bangles  at  only  £65  per  hundred. 
Copper  Trading  Company,  35  High 
Street,  Banstead,  Surrey.  Tel.  Burgh 
Heath  (25)  59658. 


WEST  LONDON 
CASH  AND  CARRY 

397  Action  Lane, 
London,  W.3. 
Tel:  01-993  6400/6409/2921. 

Comprehensive  range  of  chemists' 
goods,  perfumes  and  cosmetics 


Please  address  replies  to: 


BOX  No. 


Chemist  &  Druggist 
Benn  Publications  Ltd. 
25  New  Street  Square, 
London  EC4A  3JA 


XI— NORTH  EAST  ENG- 
LAND— A  pharmacy  in  out- 
standing town  centre  site,  very 
valuable  freehold  property  val- 
ued at  £90,000.  Turnover  of  bus- 
iness 1978  £148,000,  showing 
good  increase  in  current  year. 
Scripts  1,400  per  month.  Vendor 
will  sell  for  property  value  plus 
valuation  of  stock,  estimated  at 
£22,000. 


X3  —  BRISTOL  —  Well  sighted 
business  in  new  housing  estate. 
Well  placed  for  doctors.  Turn- 
over over  £170,000  per  annum. 
Excellent  premises  on  lease.  Cap- 
ital required,  approx.  £52,500. 


X4  —  LANCASHIRE  —  Drug 
store  for  sale.  Turnover,  1979, 
over  £30,000  per  annum.  Should 
run  well  as  pharmacy.  Living 
accommodation  includes  two 
bedrooms,  bathroom  and  living 
room.  Price  £4,000  for  goodwill 
and  fixtures  and  stock  £5,000  at 
valuation. 


X2— MANCHESTER— Offers 
invited  for  leasehold  property 
and  chemist  shop  in  North  Man- 
chester, Turnover  excess 
£150,000  with  excellent  pros- 
pects, freehold  property  valued 
£20,000,  stock  approximately 
£15,000. 


X5  —  NORTH  COUNTRY 
beauty  spot — retirement  vac- 
ancy, turnover  approximately 
£51,000,  freehold  property  with 
spacious  living  accommodation 
for  sale  at  £18,000.  Stock 
approximately  £4,500.  Suit  semi 
retirement. 


V  Ernest  J/George 

£n  &co 

ri^Z     GARDALE  HOUSE,  122  GATLEY  ROAD,  GATLEY.  CHEADLE, 
CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


AGENTS 


AGENTS  REQUIRED 

Successful  and  established  AGENTS  required  to 
promote  an  extensive  range  of  generic  phar- 
maceuticals to  retail  chemists. 
Excellent  commissions  and  prospects. 

Write  in  the  first  instance  for  further  details  to: 
M.  A.  STEINHARD  LIMITED, 
702  Tudor  Estate,  Abbey  Road, 
London  NW10  7UW 


CHEMIST  &  DRUGGIST 

gets  results.  Put  it  to  the  test  by 
posting  us  your  next  advertisement 
or  by  telephoning  us  on: 

01-353  3212  Extension  116. 
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ESTABLISHED  AGENTS  visiting 
chemists,  stores  and  wholesalers  in 
most  areas  (except  London).  Required 
for  old  established  range  of  cosmetics 
and  perfumes.  Phone  01  -286  7509. 
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TRADEMARKS 


BUSINESS  FOR  SALE 


The  trade  marks  listed  in  the  schedule  below  were  assigned  on  4  April  1979 
by  Organon  Laboratories  Limited  of  Crown  House,  London  Road,  Morden, 
Surrey,  to  Organon  Teknika  B  V  of  Industrielaan  84,  Oss,  Netherlands, 
WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  WHICH  THEY 
WERE  THEN  IN  USE. 


Mark  No 

PREGNOSTICON  810045 

PREGNOSTICON  818664 

MONOSTICON  908742 

MONOSTICON  908743 

LUTEONOSTICON  941796 

LUTEONOSTICON  941797 

HYPRONOSTICON  974250 

HYPRONOSTICON  974251 

F.S.H.— NOSTICON  974252 

F.S.H.— NOSTICON  974253 

RUBENOSTICON  974254 

RUBENOSTICON  974255 

PREGNOSTISEC  1006999 

PREGNOSTISEC  1007000 

HEPANOSTICON  1013287 

HEPANOSTICON  1013288 

HEPANOSTIKA  1063587 

HEPANOSTIKA  1063588 
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Goods 

Biological  reagents  for  use  in  "in 
vitro"  diagnostic  laboratory  tests. 
Pharmaceutical  preparations  and 
substances  for  human  use  and  for 
veterinary  use. 

Chemical  products  for  scientific 
purposes;  diagnostic  and  laboratory 
reagents,  all  being  chemical  pro- 
ducts included  in  Class  1. 
Biological  and  serological  phar- 
maceutical products;  pharmaceuti- 
cal preparations  for  use  in  diagnosis. 
Chemical  products  for  scientific 
purposes;  diagnostics  and  laborat- 
ory reagents,  all  being  chemical 
products  included  in  Class  1. 
Biological  and  serological  phar- 
maceutical products;  and  phar- 
maceutical products  for  use  in  diag- 
nosis. 

Chemical  products  for  scientific 
purposes 

Medicines  and  pharmaceutical  pre- 
parations for  human  use  and  for 
veterinary  use;  biological  and 
serological  preparations,  all  for 
pharmaceutical  use;  pharmaceuti- 
cal products  for  use  in  diagnosis. 
Chemical  products  for  labora- 
tory use  in  estimating  blood  titres  of 
follicle-stimulating  hormones  in 
humans  and  in  animals. 
Medicines  and  pharmaceutical  pre- 
parations for  human  use  and  for 
veterinary  use;  biological  and 
serological  pharmaceutical  prepara- 
tions; pharmaceutical  products  for 
use  in  diagnosis,  all  for  use  in 
estimating  blood  titres  of  follicle- 
stimulating  hormones 
Chemical  products  for  scientific 
purposes. 

Medicines  and  pharmaceutical  pre- 
parations for  human  use  and  for 
veterinary  use;  biological  and 
serological  preparations;  all  for 
pharmaceutical  purposes;  phar- 
maceutical products  for  use  in  diag- 
nosis. 

Chemical  products  for  use  in  sci- 
ence; biological  products  and 
biological  preparations,  and  chemi- 
cal reagents,  all  for  laboratory  use; 
diagnostic  preparations  (not  for 
internal  use). 

Medicines  and  pharmaceutical  pre- 
parations, all  for  human  and  for  vet- 
erinary use;  diagnostic  preparations 
for  medical  or  veterinary  use; 
biological  (pharmaceutical)  and 
serological  preparations. 
Chemical  products  for  scientific 
purposes;  biological  products  and 
preparations,  reagents  and  diagnos- 
tic preparations;  all  for  laboratory 
use  in  diagnosing  conditions  or  dis- 
eases of  the  liver. 
Medicines  and  pharmaceutical  pre- 
parations for  human  use  and  for 
veterinary  use;  diagnostic  prepara- 
tions, biological  and  serological 
preparations,  all  being  pharmaceut- 
ical preparations;  all  for  use  in  con- 
nection with  or  for  the  treatment  of 
conditions  or  diseases  of  the  liver. 
Chemical  products  for  scientific 
purposes;  biological  preparations 
and  substances,  chemical  reagents 
and  diagnostic  preparations;  all  for 
laboratory  use  in  diagnosing  condi- 
tions or  diseases  of  the  liver. 
Medicines  and  pharmaceutical  pre- 
parations; diagnostic  preparations 
all  for  medical  use,  all  for  use  in 
connection  with,  or  for  the  treat- 
ment of,  conditions  or  diseases  of 
the  liver. 


SUSSEX  COAST 

High  class  pharmacy 
t/o  near  £200,000. 
Price  £65,000 

HAMPSTEAD 

T/o  £115,000.  Renewable 
short  lease.  Price  £43,500. 
John  Goldman, 
Pharmacy  Transfer  Agent, 
358  Strand,  London,  W.C.2. 
Tel:  01-486  5148. 


BUSINESS  WANTED 


WANTED.  Chemist  shops  in  London 
area.  In  good  positions.  Send  details  of 
turnover.  Quick  reply  given.  Box  No. 
2662. 


STOCKS  WANTED 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:   "Salvall",  London 

E.C.1. 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. 


ISLE  OF  MAN 

DRUG  STORE 
with  substantial  sales  in  busy 
shopping  area. 
Price  £7500  plus  stock. 
Freehold  £52,500  or  leasehold 
can  be  arranged.  Low  taxation 
area. 

Dept.  G.,  Shannon  Kneale  &  Co., 
Accountants, 
Derby  House,  Athol  Street, 
Douglas,  Isle  of  Man. 
Phone  0624-26661. 


BUSINESS  OPPS. 


ATTENTION 

The  Netherlands  and  all  other 
overseas  friends. 
British  pharmaceutical 
wholesaler  able  to  supply  the 
right  goods  at  the  right  price. 
Please  reply  to 
BOX  NO.  2661. 


EMMERSONS 

Cash  buyer  of  stocks  lots 
—  discontinued  —  manufacturers 
clearing  lines  and  retailers  stock. 

Contact  Emmersons  Limited, 

58  Plsgah  Street, 
Kenflg  Hill,  South  Wales. 
Tel:  (0856)  740362. 
Telex:  898203. 


WANTED:  NEWMAN  CAP  TIGHT- 
ENING Machine  or  similar.  Paul  Hoskin 
Ltd,  New  Orchard  Lane,  Thurcroft  nr 
Rotherham  S66  9 AD.  Wickersley  477. 


MANUFACTURERS  —  WHOLESAL- 
ERS —  RETAILERS  we  want  your 
excess — discontinued  cosmetics  and 
beauty  products.  Telephone  0254- 
52664. 


BOX  NUMBERS 

When  replying  to  Box  Numbers,  all  cor- 
respondence should  be  addressed  as  fol- 
lows: 

Chemist  &  Druggist 

Box  No  

25  New  Street  Square 
London  EC4A  3JA 


Advertisers  and  correspondents  can  be  assured  advertisements 
carrying  a  Box  Number  will  be  treated  in  strictest  confidence. 
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APPOINTMENTS 


SHOPFITTING 


SHOPFITTING?» 

MODERNISATION  COULD  ' 

COST  YOU  NOTHING! 
In  every  chemist  outlet  we've 
modernised,  turnover  has  gone  up  at 
least  20% . 
NOW  IT'S  YOUR  TURN. 
For  professional  help  contact: 

Storeplan  Ltd., 
Shop  Interior  Specialists, 
48  Towerfield  Rd.  Shoeburyness, 
Southend  on-Sea.  Essex,  SS3  9QT. 
Tel:  Shoeburyness  3551  /591 1 
(Std  03708) 


Northamptonshire  Area 
Pharmaceutical  Service 

Pharmacist  Grade  I 

based  at  Northampton  General  Hospital 

Applications  are  invited  for  the  above  post  in  the  new 
pharmacy  department  at  this  busy  District  General  Hos- 
pital. 

The  post  offers  experience  in  many  aspects  of  hospital 
pharmacy  including  Sterile  Products,  Quality  Control, 
Ward  Pharmacy  and  Information. 
Some  duties  at  adjacent  hospitals  will  be  involved. 
Salary  on  the  scale  £4527-£5592.  (From  January  1  st  1 980 
£4824-£6075).  Candidate  with  suitable  professional 
experience  could  enter  the  scale  at  £5067.  (£5460  from 
January  1st  1980.) 

First  class  staff  recreational  and  social  facilities  available. 
Further  information,  application  form  and  job  descrip- 
tion may  be  obtained  from:  The  Principal  Pharmacist, 
Northampton  General  Hospital,  Cliftonville,  North- 
ampton. Telephone  (0604)  34700.  Ext.  2478.  Closing 
date  26th  October  1979. 


REPRESENTATIVES 

Freelance  Sales  Representatives  Required  to  sell 
unique  and  exciting  medical  product  to  Chemists  and 
other  Stockists  throughout  the  U.K. 

Good  Commission,  no  experience  necessary,  age 
no  barrier. 

Apply  to: 
Salonpas  (U.K.)  Limited, 
18  Upper  Tooting  Road, 
London  SW17  7PG 


CHEMICAL  SALES  PERSONS 

We  require  telephone  salespeople  in  our  expanding  chemical 
department.  Experienced  with  dealing  with  suppliers  helpful.  Vac- 
ancy exists  for  both  experienced  salesperson  and  also  for  younger 
person  wishing  to  learn  the  business.  Good  salary  according  to 
experience. 

Please  contact  Personnel  Officer 
L.  J.  Rickards  &  Co  Ltd 
Mackenzie  House, 
221-241  Beckenham  Road, 
Beckenham,  Kent 
Tel:  01-659  2345 


Please  address  replies  to: 

BOX  No.  .  .  . 
Chemist  &  Druggist 
Benn  Publications  Ltd. 

-!  :  ><■■        ■    s, :     .  . ,:id©o  EC4A3JA 


HERTFORDSHIRE  AREA 
HEALTH  AUTHORITY 
East  District 

Queen  Elizabeth  II 
Hospital, 
Howlands, 
Welwyn  Garden  City 


PHARMACY 
TECHNICIAN 

A  technician  holding  Apothecaries 
Hall  or  City  &  Guilds  Dispensing 
Technician  Certificate  is  required 
from  8th  October.  Duties  will  be 
mainly  connected  with  sterile  Pro- 
duction. 

Work  to  commence  in  the  near 
future  on  upgrading  sterile  products 
unit. 

This  is  a  District  General  Hospital 
with  full  range  of  specialities. 
Salary  £2691-23411  per  annum 
plus  £141  Outer  London  Weighting. 
Application  form  and  job 
description  from  Mr.  D.  Jackson, 
Tel.  No.  Welwyn  Garden  28111 
ext.  387. 


TRADE  SERVICES 


Why  not  send  your 
enquiries  to 

ANGLIAN  MANUFACTURING 
CHEMISTS  LIMITED 

Contract  Packers  of  Toilet  Pre- 
parations (creams,  shampoos  etc 
in  jars,  tubes  and  bottles)  and  of 
Medicinal  Preparations  (liquids, 
creams  and  powders). 
Also  packers  of  tablets  and  cap- 
sules. 

Competitive  prices,  prompt  deliv- 
ery. Exports  a  speciality. 
Enquiries: 

38/40  Featherstone  St., 

London,  EC1Y  8RN. 

Tel:  01-253  0571    Telex:  267391 


International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 

London  EC1Y  8ST 
Telephone  01-253  6184 
Telex  299638  March  G 


COLOSTOMY,  ILEOSTOMY,  UROS- 
TOMY appliances/accessories.  Com- 
plete range.  Immediate  delivery.  Gram- 
pian Medical  Supplies,  29-33  Skene 
Square,  Aberdeen.  Tel:  0224  631307. 

AUTHORS,  get  your  book  published, 
Details  New  Horizon  CD.  5  Victoria 
Drive,  Bognor  Regis. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


SHOPKIT 


The  world's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  service) 


/y/t«m80 


Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure-from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Gacrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291. 


FOR  SALE.  Doubled  sided  metal  tiered 
gondola  10'  long,  4'  wide.  Offers 
invited.  Tel:  01-800  5967. 


Classified 
Headings 


Situations  Vacant 
Hospital  Appointments 
Trade  Services 
Business  Opportunities 
Wanted 
For  Sale 

Chemist  &  Druggist  gets 
results.  Put  it  to  the  test  by 
posting  us  your  next 
advertisement  or  by  tele- 
phoning us  on:  01-353 
3212  Extension  116. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 

EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  26/1 8/1 6s 


Tubifoam-opening  up  an 
important  area  of  the  health 
care  market. 


A  unique  concept  in  low  cost  protection  for  fingers 
and  toes,  Tubifoam  offers  additional  profit  opportunities 
in  the  expanding  home  health  care  market. 

Made  from  tubes  of  soft,  flesh-coloured  foam,  lined 
with  stockinette  for  extra  comfort,  Tubifoam  is  easy  to 
apply  and  needs  no  tying  or  taping.  It  is  available  in  an 
eye-catching  family  pack  containing  three  lengths,  each  of 
different  diameter,  which  can  be  cut  to  the  shape  and  size 
required.  Tubifoam  packs  are  boxed  in  12's,  with  each 

outer  designed  as  a  space- 
saving  in-store  dispenser, 
ideal  for  self-service 
outlets. 


Extensive  national  advertising  support 

The  introduction  of  Tubifoam  will  be  supported  by  a 
£25,000  national  advertising  campaign  in  daily  and 
Sunday  newspapers  and  mass  circulation  women's 
magazines  during  November.  21  million  potential 
customers  will  see  these  advertisements. 

They  will  soon  be  asking  for  Tubifoam  -  make  sure 
you  have  some  on  display. 

To  become  a  Tubifoam  stockist,  contact  either  your 
Jackel  International  (UK)  salesman  or  your  usual 
wholesaler 


Seton 


® 


tubifoam 

for  blisters,  bruises.callouses  and  corns. 

Tubiton  House,  Medlock  Street,  Oldham  OL1 3HS 


bp 


Todays  easy-care  system 
for  soft  contact  lenses. 


The  Burton  Parsons  range  of  soft  contact  lens  solutions 
have  been  developed  to  be  the  most  complete  lens  care 
systems  available  today. 

Each  product  has  received  the  approval  of  the  American 
F.D.A.  and  is  especially  formulated  to  ensure  unsurpassed 
efficiency  and  safety. 

When  you  recommend  BP  contact  lens  solutions  you 
are  recommending  the  very  best. 

Further  information  available  from  Burton  Parsons 
Chemicals  (UK)  Ltd.,  Imperial  Way,  Watford  WD2  4YR 
Herts.  Tel.  Watford  (0923)  46133/6  Telex  923709 

bp  for  high  quality 
contacNens  solutions 
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Hedex  is  going 
to  cause  a 

few  headaches 


If  you're  not  well 
stocked  with  Hedex  come  the 
end  of  October  you  could  be  in 
for  a  few  headaches. 

Because  that's  when  we  start 
our  new  advertising  campaign 
featuring  a  brand  new  commer- 


cial. Over  the  next  12  months  we 
will  be  spending  over  £600,000 
on  TV  advertising  which  is  more 
than  ever  before! 

And  that  will  mean  even 
more  demand  for  Britain's  fastest 
growing,  leading  branded 
analgesic. 

If  you  want  to  avoid  out  of 
stock  Headaches -make  sure  you 
you've  got  enough  Hedex. 
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BECAUSE  EVERYONE'S  AN 
INDIVIDUAL,  CORRENA  AND  SUNBRELLA 
HAVE  7  DIFFERENT  LENS  TYPES, 

22  DIFFERENT  RANGES 
AND  OVER  1,000  STYLE  OPTIONS. 
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SAMCO  BEGINSTHE 
80s  IN  STYLE. 


Samco  by  Mazzucchelli  sunglasses 
for  1980  bring  you  face  to  face  with  the 
most  sensational  range  of  fashion  sun- 
glasses ever. 

JUST  WHAT  YOUR 
CUSTOMERS  WANT 

90  sizzling  styles  -  for  Fashion,  for 
Sport,  for  Children  -  covering  every  type 
of  lens,  including  the  most  advanced 
photochromic  lenses,  'Sunsitive  Rapid' 
and  'Reactolite  Rapide'  -  all  superbly 
framed  by  the  unique  Italian  flair  which 
is  Mazzucchelli. 

JUST  WHAT  YOU  WANT  TO  SEE 

For  all  their  extra  fashion  flair,  Samco 
sunglasses  are  competitively  priced. 
They  offer  that  little  bit  extra  when  it 
comes  to  display,  too.  Handsome  floor- 
standing,  or  counter-size  stands  -  all 


delivered  pre-stocked.  Colourful  header 
boards  featuring  sensational  photo- 
graphs shot  on  location  in  Italy  

And  all  Samco  sunglasses  are 
security  tagged  and  price  marked. 

We  offer  a  wide  range  of  parcels  too 
on  the  most  attractive  terms.  You  name 
it,  Samco  have  it 

WHAT  A  PROMOTION! 

The  'Italian  Dream'  promotion,  which 
accompanies  the  introduction  of  the 


new  Samco  fashion  range,  is  designed 
just  for  you  -  and  prizes  on  offer  total 
£20,000! 

Top  of  the  bill  is  a  racey  Alfa  Romeo 
GTV  plus  a  weekend  in  Italy.  We'll  be 
telling  you  more  about  the  'Italian  Dream' 
later ....  if  s  certainly  something  you  can 
look  forward  to  with  pleasure. 

For  further  information  and  a  copy  of 
the  fabulous  full  colour  1980  brochure, 
write  to: 


Mazzucchelli  Ltd,  Old  Barn  Lane,  Kenley,  Croydon,  SURREY  or  Addis  Ltd,  Ware  Road,  Hertford,  HERTS  SG13  7HL. 
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Two  reasons 
for  Foster 
Grants'  success 

Angela  Green  possesses  three  pairs  of 
sunglasses,  and  she  chooses  the  "pair  of 
the  day"  according  to  her  mood,  her 
clothes  and  her  planned  activity.  But 
then  Ms  Green  is  the  group  product 
manager  for  Foster  Grant,  which  within 
four  years,  claim  to  have  achieved  brand 
leadership  in  the  sunglasses  market. 

Foster  Grant  have  achieved  this  posi- 
tion, Ms  Green  believes,  for  two  reasons. 
Firstly  their  extremely  successful  adver- 
tising campaign  in  1979.  Created  by  the 
Kirkwood  company,  it  was  a  purely  tele- 
vision campaign  and  was  first  shown  in 
April  and  May.  Total  expenditure  was 
£320,000  and  the  aim  was  to  make  the 
consumer  aware  that  Foster  Grant  was 
a  fashionable,  up-to-the-minute  range 
with  appeal  to  both  men  and  women. 
This  last  point  was  in  fact  one  of  the 
most  important.  Previous  advertising  had 
had  the  cowboy  image  (remember  the 
"goof"  who  wore  glasses  but  could  shoot 
faster  in  the  sunlight?)  And  Tony  Curtis 
and  his  ties.  Successful  though  this  was, 
research  showed  that  the  range  was  ap- 
pealing mostly  to  men.  Hence  the  "win 
back  the  women"  call. 

And  the  1979  campaign  was  certainly 
noticed.  The  public  either  loved  it  or 
hated  it,  say  Foster  Grant  but  they 
noticed  it.  The  name  was  firmly  planted 
in  the  consumers  mind  and  the  main 
aim  of  the  campaign,  to  make  the  Foster 
Grant  carousel  the  first  the  consumer 
looked  at,  was  thereby  achieved. 

The  second  reason 

Once  standing  in  front  of  the  carousel, 
the  second  reason  for  Foster  Grant's  suc- 
cess came  into  play.  This  was  the  wide 
range  of  styles,  types  of  lenses  and  also 
the  wide  range  of  prices.  There  were 
120  styles  in  polarised  through  to  photo- 
chromic  lenses.  Angela  Green  said  that 
the  greatest  volume  of  sales  was  in  the 
£4.75  to  £7  range  although  in  department 
stores  over  25  per  cent  of  the  sales  were 
in  the  range  £11.95  and  above. 

These  two  reasons — good,  effective  ad- 
vertising and  a  range  of  sunglasses  to 
appeal  to  most  consumers — gave  Foster 
Grant  a  13  per  cent  volume  share  of  the 
market.  This  is  according  to  figures  pub- 
lished by  AGB — the  consumer  data 
panel — which  gave  Boots  own  label  12 
per  cent  share,  Polaroid  (one-time  brand 
leaders)  10  per  cent  and  Goggles  (the 
other  newcomer  in  the  market)  7  per  cent 
And  Foster  Grant  aim  to  stay  as  brand 
leaders.  The  styles  have  been  chosen, 
made  and  are  currently  being  shown 
to  the  trade.  But  the  advertising  campaign 
is  yet  to  be  decided  although  the  budget 
is  £500,000.  Kirkwood's  the  advertising 
agency,  think  they  have  "something  even 
better"  than  last  year  but  the  company, 
not  as  yet  having  seen  this  "something 
better"  tend  to  believe,  understandably 
that  last  year's  campaign,  updated,  may 


be  the  better  bet.  But  that  has  yet  to  be 
decided,  though  it  is  probable  that  by  the 
time  this  issue  is  being  read,  Foster 
Grant  will  have  hade  up  its  mind  which 
way  it  will  move  in  the  1980s. 

Why  buy  sunglasses? 

Why  do  people  buy  sunglasses?  Ms 
Green  thought  that  the  attitude  several 
years  ago  was  that  they  were  needed  to 
protect  the  eyes  from  glare,  and  women, 
correctly,  believed  that  the  less  eyes  were 
screwed  up  against  the  sun,  the  fewer,  or 
later,  would  be  the  wrinkles.  Now  the 
protective  element  is  less  important  and 
the  fashion  element  is  probably  para- 
mount. Ms  Green  may  be  unusual  in 
possessing  three  pairs  of  sunglasses  but 
she  believes  two  pairs  are  useful — pos- 
sibly one  for  driving,  to  be  left  in  the 
car  and  one  as  a  fashion  accessory. 

But  though  some  consumers  know  ex- 
actly what  they  want,  the  colour,  the 
type  of  lens — others  may  be  confused  by  ~ 
the  proliferation  of  frames  and  lenses.  2 
This  year  Foster  Grant  are  colour  coding 
their  tags  by  lens  type  and  price  range  g 
which  should  help  both  the  retailer  and  £ 
the  consumer.  A  brief  note  on  the  back  of  ° 
each  tag  summarises  the  aspects  of  that  | 
particular  lens.  And  the  company  are  o 
also  producing  retailer  and  consumer 
leaflets — the  latter  in  a  dispenser.  Ms 
Green  believes  that  staff  should  be  know- 
ledgeable about  sunglasses — in  the  way 
they  are  about  cosmetics — but  should 
not  blind  the  customer  with  science.  Po- 
larised lenses,  which  accounted  for  about 
26  per  cent  volume  sales  in  the  Foster 
Grant  range  in  1979  are  recommended 
to  cut  down  reflection  glare — sea,  snow, 
roads.  Gradient  lenses  are  the  most  fa- 
shionable at  the  moment  accounting  for 
60  per  cent  of  the  range  and  50  per  cent 
of  the  sales.  Photochromies  do  not  react 
so  well  behind  a  windscreen  but  have  a 
wide  appeal  probably  just  because  they 
are  so  new  and  unusual.  Also  Chance 
Pilkington  have  made  the  public  very 
aware  of  their  Reactolite  Rapide  glass. 
Photochromies  accounted  for  24  per 
cent  of  Foster  Grant  sales,  with  Reacto- 
lite Rapide,  the  most  expensive  in  the 
range,  having  a  5  per  cent  share  of  the 
total.  In  1980  Foster  Grant  are  also  in- 
troducing Crydalon  lenses,  which  are  vir- 
tually unbreakable.  These  will  be  avail- 
able in  three  styles. 

Ms  Green  believes  that  an  indepen- 
dent could  stock  Foster  Grant  exclu- 
sively or  maybe  stock  an  additional 
brand  in  the  lower  price  range.  Their 
smallest  stand  is  a  32-piece  counter  stand 
and  the  largest  a  124-piece.  There  is  also 
a  separate  24-piece  merchandiser  for  the 
clip  n'  flips — for  which  there  is  a  fairly 
steady  demand.  A  chemist  with  a  high 
turnover  of  the  more  expensive  per- 
fumes, skin  care  ranges  and  gift  sets 
could  probably  also  profitably  stock  the 
Camargue  range  (prices  £17.95-£19.95). 

1980  should  see  even  more  editorial 
mention  of  sunglasses  in  consumer  maga- 
zines as  a  fashion  accessory,  so  maybe 
whatever  the  weather  in  1980  sunglass 
sales  will  be  as  steady  a  seller  as  lipsticks 
and  perfumes! 


Into  the  80s 
with  Bartex 

Two  new  lines  dominate  the  1980  range 
of  sunglasses  from  Bartex — photo-change 
photochromies  at  £3.99,  and  Snoopy  sun- 
glasses for  children  at  £0.50p. 

The  attractively  priced  "photo-change" 
collection  comes  in  a  variety  of  styles, 
each  in  black,  nickel  or  gilt  frames  with  a 
coloured  inlay  around  their  plastic  len- 
ses. These  lenses  are  unbreakable  and 
provide  a  clear-to-shaded  darkening  effect 
in  about  30  seconds  in  sunlight. 

Consolidating  the  success  of  their  Dis- 
ney range  of  children's  sunglasses  Bartex 
have  introduced  Snoopy — another  world- 
famous  cartoon  character.  Snoopy  sun- 
glasses for  children  are  available  in  red, 
yellow  or  blue  frame  colours  with  Snoo- 
py emblems  featured  on  the  frames. 

Sparkling  motifs  with  diamante  emb- 
lems on  CR39  lenses  at  £3  (plus  VAT) 
top  the  Bartex  fashion  collection  for 
1980.  Other  Bartex  fashion  styles  range 
from  £0.20p  to  £1.85  (plus  VAT).  The 
company  says  for  polarised  sunglasses 
there  is  no  need  to  look  beyond  Bartex 
for  variety  of  styles,  shapes  and  colours 
at  realistic  prices.  They  have  something 
for  everyone  from  £1  to  £2.75  (flip- 
clips  and  clip-overs  £1.25),  whilst  child- 
ren's polarised  are  available  at  £0.65p. 

Alfred  Franks  &  Bartlett  have  firmly 
underlined  their  value  for  money  policy 
by  holding  all  Bartex  sunglasses  prices 
at  their  1979  level.  This  policy  has  proved 
to  be  a  significant  factor  in  the  con- 
tinuing popularity  of  Bartex  sunglasses 
in  the  face  of  massive  competition  from 
relative  newcomers  to  the  market.  Alfred 
Franks  &  Bartlett  Co  Ltd,  167  Freston 
Road,  London  WW. 
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Goggles  collection  rich  in  colour 


Going  into  the  80's,  and  their  third  year 
in  the  sunglasses  business,  Parfums 
Roberre's  Goggles  offer  quality,  style 
and  comfort,  and  fashion.  With  some 
118  models  over  62  frame  styles,  a 
choice  of  four  lens  types,  and  a  price 
range  of  £5.50  to  £16,  designer  Oliver 
Goldsmith — the  man  responsible  for  the 
Goggles  selection — has  put  together  a 
collection  for  the  80's  which  is  rich  in 
colour  and  design  detail. 

According  to  brand  manager,  Edward 
Garner,  it  is  because  of  the  fashion- 
linked  identity  established  for  Goggles 
by  the  stunning  TV  campaign  created 
by  Lansdowne  Marketing  and  David 
Bailey,  that  Goggles  have  fared  better 
than  most  in  1979.  This  advertisement 
recently  won  first  prize  in  its  class  for 
editing  at  the  Cork  festival — one  of  the 
most  important  festivals  in  the  television 
world. 

"This  is  a  market  that  depends  to  a 
large  extent  on  the  weather,"  says  Ed 
Garner.  "Historically,  sunglasses  sales 
have  risen  and  fallen  with  the  change  in 
temperature,  the  amount  of  sunshine.  The 
1979  market  was  an  estimated  25  per 
cent  down  on  the  previous  year.  We  have 
however,  seen  a  swing  in  purchasing 
patterns,  the  trend  is  now  toward  better 
quality,  higher  priced  sunglasses,  and 
because  of  this  people  are  keeping  their 
specs  longer.  Goggles  have  now  estab- 
lished themselves  as  a  year-round  thing 
a  real  fashion  accessory." 

If  the  combination  of  fashion  (in 
styling  and  colour)  and  fun  (in  advertis- 
ing) has  contributed  to  the  Goggles  suc- 


cess story,  then  Goggles  80  may  well 
take  the  brand  to  number  one.  Oliver 
Goldsmith  has  condensed  all  the  impor- 
tant fashion  pointers  for  the  year  ahead 
into  a  sunglasses  collection  that  is  young 
and  exciting,  and  importantly,  highly 
commercial.  Oliver  has  gone  for  a  dis- 
tinctive new  look — bolder,  heavier  look- 
ing frames,  strong  curving  lines,  intricate 
detail,  and  a  new  use  of  colour.  The 
tones  are  rich,  but  muted. 

1980  will  see  the  introduction  of  the 
Goggles  "alternative  metals"  a  special 
collection  of  classics  which  has  been 
given  the  Goldsmith  touch  and  stream- 
lined by  use  of  discreet  colour,  stylish 
detailing,  and  new  super-thin  frames. 
Another  "new"  is  Goggles  glitter.  The 


four  lens  types  Oliver  has  concentrated 
on  are  IR  glass,  polarised,  CR36  and 
Sunsitive  (including  new  Sunsitive  rapid) 
and  each  is  available  in  a  choice  of  tints 
and  gradients,  or  the  new  darks — tipped 
as  a  fashion  favourite  for  1980. 

The  new  Goggles  stands  feature  full 
face  mirrors,  and  there  are  pilfer-proof 
security  tags  on  each  pair  of  Goggles, 
colour  coded  by  lens  type  and  pre-priced. 
There  will  be  more  point  of  sale  mat- 
erial, consumer  leaflets,  and  free  Goggles 
cases,  in  addition  to  the  elegant  woven 
cases  which  will  retail  at  £0.45p.  Ap- 
proximately £y  million  will  be  spent  on 
another  television  commercial  series. 
Goggles,  Parfums  Roberre,  44  Portman 
Square,  London  Wl. 

Titcomb  predict 
faster  changes 

During  the  coming  season,  Titcomb 
Fashion  Sunglasses  will  continue  their 
policy  of  emphasising  service,  value  and 
choice.  The  company  expects  fast  re- 
acting photochromic  models  to  replace 
the  relatively  slow  changing  lenses  pre- 
viously featured.  Reactolite  Rapide 
will  probably  prove  to  be  the  most 
popular  photochromic  lenses  for  1980. 
Titcomb  have  a  comprehensive  selection 
of  metal  framed,  rimless  and  injection 
moulded  models  (£4.50-£7.25).  The 
emphasis  is  on  fashion  for  injection 
moulded  styles  with  Euromatic  lenses 
from  western  Germany.  These  are  fast 
reacting  lenses  with  a  light  tan  tint  in 
shady  conditions  (£6.25). 

Demand  for  gradient  CR39  lensed 
sunglasses  is  expected  to  increase  still 
further  during  the  coming  season.  Tit- 
comb have  a  range  of  42  models  includ- 
ing rimless  styles,  metal  framed  and  in- 
jection moulded  fashion  models  (£1.95- 
£3.50).  There  is  a  choice  of  six  frames 
fitted  with  Umbral  lenses  by  Carl  Zeiss 
of  east  Germany  complete  with  brand 
named  case  (£6.50-£7.50).  The  increased 
popularity  of  photochromic  and  CR39 
models  is  to  some  extent  at  the  expense 
of  the  polarised  section;  but  Titcomb 
expect  demand  for  the  cheaper  polarised 
models  to  hold  up  well  and  they  have 
included  several  new  models. 

The  choice  of  clipovers  reflects  the 
ever  widening  demand  of  spectacle 
wearers.  In  polarised  there  is  a  choice  of 
12  clipovers  and  flip-clips  (£1.10-£1.50). 
CR39  lenses  are  now  available  in  two 
sizes  (£1.50)  and  there  is  a  choice  of 
three  shapes  of  nickel  framed  clipovers 
with  Reactolite  Rapide  lenses  (£5.50). 

Point-of-sale  display  includes  floor, 
counter  and  window  stands  together  with 
showcards  and  display  material  specific- 
ally for  Reactolite  Rapide,  CR39,  Zeiss 
Umbral  models  and  clipovers.  Prices 
mentioned  above  are  trade  prices  exclud- 
ing VAT  and  are  inclusive  of  a  stitched 
slip  in  case  for  all  polarised,  CR39  and 
Zeiss  Umbral  models.  Prices  for  photo- 
chromic models  are  inclusive  of  a  luxury 
spring  closure  case.  Titcomb  Fashion 
Sunglasses,  24-  Hum  Road,  Christchurch, 
Dorset. 
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Polaroid  are 
committed  to 
the  independent 

Polaroid  believe  that  a  measure  of  their 
commitment  to  the  independent  chemist 
is  the  fact  that  this  year  a  20-strong  sales 
force  has  been  formed  which  will  visit 
independents  on  a  regular  basis.  Roche 
Products  will  also  be  using  the  team  to 
service  independent  chemists  with  their 
Eversun  range  of  suntan  preparations. 
The  team  will  be  helping  chemists  to 
sell  and  display  Lookers  by  Polaroid  as 
meaningfully  and  profitably  as  possible. 

The  1980  programme  has  been  struc- 
tured to  meet  the  needs  of  all  chemists 
and  there  is  a  flexibility  built  into  it  to 
give  the  small  independents  what  they 
need  as  well  as  the  larger  outlets.  Chem- 
ists who  have  always  bought  Polaroid 
polarising  sunglasses,  but  other  brands 
of  CR39  and  photochromies  will  for  the 
first  time  in  1980  be  able  to  buy  all  their 
requirements  from  Polaroid.  Lou  Shar- 
man,  Polaroid's  new  sunglass  marketing 
manager  says  "Chemists  know  that  they 
can  trust  Polaroid  quality  and  we  hope 
that  they  will  decide  to  only  buy  our 
sunglasses." 

This  is  because  in  1980  Polaroid  will 
be  introducing  three  more  lens  types  to 
the  Lookers  range.  These  are  CR39, 
photochromic,  and  a  high  quality  cast 
plastic  lens,  bringing  the  range  up  to  five 
types  of  lens  with  up  to  27  variations. 
Polaroid  told  C&D  that  the  introduction 
of  the  Lookers  range  in  1979  did  not 
seem  to  confuse  the  consumer.  Lou 
Sharman  says,  "If  we  look  at  a  PAS 
study  on  brand  images  we  can  see  very 
clearly  the  sort  of  impact  Lookers  has 
had  on  the  fashion  market.  Its  fashion 
appeal  is  higher  than  others.  Polaroid 
quality,  as  you  can  see,  is  well  respected 
in  the  mind  of  the  consumer  and  this 
applies  to  Lookers  as  well.  So  our 
strategy  last  year,  to  increase  our  fashion 
image  with  Lookers  by  Polaroid  while 
still  holding  onto  our  quality  image,  has 
been  a  tremendous  success." 

All  but  one  of  the  main  packs  (the 
50-unit  counter  display  pack)  come  pre- 
loaded onto  a  new  style  modular  dis- 
play stand  which  can  be  varied  in  capa- 
city to  accommodate  more  or  less  sun- 
glasses. When  totally  packed-down  the 
stand  fits  into  a  small  carton  which  can 
be  easily  stored,  and  this  is  how  the  dis- 
play stand  is  shipped  in  the  50-unit  pack. 
The  100-unit  pack  contains  a  pre-loaded, 
internally  illuminated  counter  display 
stand  and  the  1 50-unit  pack  pre-loaded, 
internally  illuminated  floor  stand.  All 
sunglasses  have  attached  a  pilfer-proof 
hangtag  in  the  bright  "Lookers  by 
Polaroid"  bullseye  colours.  The  reverse 
of  the  hangtag  is  colour  coded  according 
to  lens  type  and  printed  with  the  model 
number  and  recommended  retail  price. 

Clip-ons  will  not  be  included  in  the 
main-packs  for  1980.  Instead  Polaroid 
have  provided  a  30-unit  clip-on  pack 
which    contains    polarised    and  non- 


polarised clips;  seven  new  designs  and 
the  four  most  popular  shapes  from  this 
year,  variations  of  new  design  unit 
counter  display  stand  and  a  free  case  for 
each  clip.  "Clip  strips"  which  were 
launched  successfully  in  1979  will  be 
continued  into  1980  with  strips  of  five 
units  in  a  choice  of  either  mixed  models 
or  one  specific  style.  The  1980  Lookers 
Early  Bird  Promotion  applies  to  all  packs 
of  sunglasses  bought  before  15  December 
and  is  a  breakaway  from  the  traditional 
Polaroid  approach  of  giving  products 
free  as  a  form  of  discount.  Under  Early 
Bird,  stockists  are  being  offered  a  3  per 
cent  cash  discount  off  the  basic  tradeprice 
on  the  four  main  packs. 

With  regards  to  Foster  Grant's  claim 
to  brand  leadership;  Polaroid  say  an 
independent  retail  audit  in  June/Iuly 
showed  Polaroid  Lookers  with  18.1  per 


cent  share  of  sunglass  units  in  chemists, 
and  Foster  Grant  with  12.9  per  cent. 
They  say  they  have  not  bought  the  re- 
search carried  out  on  behalf  of  Foster 
Grant  but  believe  that  the  Lookers 
share  quotes  may  not  take  into  account 
the  Polaroid  sunglasses  sold  this  year. 
"We  think  that  the  Foster  Grant  share 
does  include  sales  of  last  year's  carry 
over  stocks  during  this  year."  Polaroid 
(UK)  Ltd,  Ashley  Road,  St  Albans. 

Custom  made 
by  Autoglaze 

The  wide  ranging  manufacturing  facili- 
ties of  Autoglaze  have  enabled  this  fast 
expanding  company  to  establish  a  repu- 
tation for  the  manufacture  of  top 
quality  sunglasses  for  the  UK  and  export 
markets.  Leading  sunglass  suppliers  and 
an  increasing  number  of  multiple  store 
outlets  now  seek  the  advice  and  expertise 
of  the  Autoglaze  team  to  produce  cus- 
tom made  sunglasses  and  clipovers 
under  their  own  label.  The  company 
now  offer  a  wide  range  of  sunglass  lenses 
including  for  the  1980  season  Sunsitive, 
in  either  standard  or  rapid  change  form. 
Clipovers  continue  to  represent  a  ma- 
jor portion  of  manufacturing  capacity 
and  are  produced  with  polarised,  and 
CR39,  and  Reactolite  Rapid  lenses. 

Autoglaze  has  recently  taken  over  ex- 
tensive warehouse  facilities  and  new  of- 
fices have  been  built  above  so  allowing 
the  company  to  cope  adequately  and  all 
under  one  roof  with  their  customers 
requirement  next  season.  Autoglaze 
Optical  Co  Ltd,  58  High  Street,  Thorn- 
ton Heath,  Surrey  CR4  8LF. 
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FOSTER  GRANTS, 


BEAT  THE  REST 


AD  SUCCESS 

 :  1" 


ON  THE  BOX 


FIRST  IN  FRONT 


STOCKS  WENT  FAST 


PEAK-TIME  SPOTS 


ORCED  TO  BOAST 


Take  one  frame, 

two  lenses 

By  Ian  Tebbutt,  managing  director,  Autoglaze  Optical  Co  Ltd 


The  lot  of  the  sunglass  manufacturer  is 
a  varied  one  indeed!  In  a  fast  changing 
world,  technical  breakthroughs  in,  lens 
forms,  a  welter  of  new  high  (and  low) 
fashion  frames  in  an  assortment  of  both 
practical  and  impossible  materials,  the 
introduction  of  new  super  sophisticated 
machinery  (making  his  existing  plant 
obsolete  overnight)  does  tend  to  keep 
the  manufacturer  on  his  toes  and  gazing 
very  carefully  into  his  favourite  crystal 
ball.  If  one  considers  also,  that  due  to 
the  seasonal  nature  of  his  end  product, 
all  his  European  customers  (at  least)  will 
order,  and  expect  delivery,  of  the  new 
seasons  ranges  approximately  at  the 
same  time  so  he  has  to  employ  his 
resources  and  manufacturing  capacity 
very  carefully  indeed. 

Most  manufacturers  do  not,  in  fact, 
make  sunglasses  but  assemble  ready 
made  parts — empty  sunglass  frames 
(metal  or  plastic),  lenses,  clipover 
bridges  etc  which  are  bought  in;  al- 
though in  the  case  of  frame  styles,  they 
have  often  designed  these  themselves. 

Photochromic  lenses 

Perhaps  the  most  important  develop- 
ment to  affect  and  revitalise  the  whole 
sunglass  scene  was  the  introduction  of 
the  photochromic  glass  lens.  Today,  all 
the  leading  glass  manufacturers  offer 
their  own  branded  variety  and  each,  in 
turn,  has  improved  on  its  first  born 
baby.  According  to  recent  independent 
research,  the  Reactolite  Rapide  glass,  by 
Chance-Pilkington,  now  enjoys  the  high- 
est public  awareness  amongst  sunglass 
wearers  in  the  UK  of  39  per  cent,  com- 
pared with  26  per  cent  for  Sunsitive  and 
13  per  cent  Photosun.  It  is  important  for 
dealers,  especially,  to  understand  the 
difference  between  "ground  and 
polished"  lenses,  ie  Reactolite  Rapide, 
Photosun,  umbrarrfatic,  photogrey  extra, 
Ray-Ban  etc  and  so  called  "sagged" 
lenses  ie  Sunsitive  and  coquilles.  The 
sunglass  manufacturer  (assembler)  ob- 
tains his  ground  and  polished  lenses  from 
a  surfacing  company,  who  in  turn,  buy 
rough  mouldings  from  the  glass  manu- 
facturer. The  mouldings  are  usually  of 
65mm  or  70mm  diameter  and  supplied 
in  a  round  form.  The  surfacer  then 
grinds  and  polishes  the  concave  and  con- 
vex surfaces  until  the  "uncut,"  as  it  is 
called,  is  produced  and  this  is  approxi- 


mately 2mm  thick.  This  form  of  lens 
will  conform  to  ophthalmic  standards. 
The  Sunsitive  form  of  lens,  however,  is 
not  ground  or  polished;  it  is  "blown"  to 
a  lens  form  from  a  flat  sheet  of  glass  and 
is  supplied  to  the  manufacturer  in  strip 
form.  This  method  of  lens  production  is 
less  costly  and  the  finished  sunglasses, 
whilst  adequate  for  sunwear,  should  not 
be  confused  with  those  of  true  optical 
quality. 

Assembly  of  glasses 

The  manufacturer  now  has  the  most 
necessary  raw  materials  he  requires  to 
assemble  the  sunglasses — empty  sunglass 
frames  and  uncut  round,  ground  and 
polished  or  coquille  type  lenses.  He 
selects  the  diameter  of  lens  required, 
according  to  the  size  and  shape  of  frame 
to  be  glazed,  makes  his  master  former 
and  proceeds  to  cut  and  edge  the  lenses 
to  shape.  This  process  is  now  carried  out 
on  either  semi  or  fully  automatic  edging 
machines,  but  great  care  must  be  exer- 
cised to  produce  a  very  fine  edge  with- 
out chips  or  scratches  before  the  lenses 
can  be  strengthened  and  inserted  into 
the  frames.  Metal  fr\mes,  especially, 
present  special  problems  and  one  can 
imagine  the  strain  which  is  put  on  to  the 
edge  of  a  lens  when  it  is  screwed  up 
tight  into  the  metal  rim.  Having  edged 
the  lenses,  the  next  process  is  the 
strengthening.  The  two  methods  cur- 
rently used  are  thermal  and  chemical. 
Some  manufacturers  claim  their  method 
to  be  superior  to  others,  but  it  is  a  fad 
that  either  method  passes  international 
standards  on  safety  in  dress  wear  and 
that,  in  essence,  any  strengthened  lens 
is  better  than  a  non  strengthened  lens— 
at  least  for  the  wearer!  One  disadvant- 
age for  the  sunglass  manufacturer  is  the 
lenses  have  to  be  scrupulously  clean, 
chip  and  scratch  free  before  they  can 
be  strengthened  and  also,  with  the 
chemical  method  the  time  cycle  is  16 
hours.  Consequently,  the  capacity  of 
toughening  machinery  tends  to  be  very 
large — up  to  3,000  lenses  will  be 
"cooked"  in  one  oven  over  night. 

The  lenses,  having  been  strengthened, 
are  now  ready  to  be  inserted  into  the 
metal  or  plastic  frames.  Here,  the  skill 
and  speed  of  the  manual  operator  is 
evident.  It  is  vital  that  the  frames,  for 
which  the  lenses  have  been  carefully  pre- 


"Sagged"  strip  of  Sunsitive  lenses  on 
a  cutting  machine 

pared  to  this  stage,  conform  one  with 
another  for  shape  and  size.  Many  a 
manufacturer  has  thrown  up  his  hands 
in  horror  when  he  finds  that  he  has 
perhaps  5,000  pairs  of  cut  lenses  which 
do  not  fit  the  frames  he  has  ordered! 
Close  co-operation  with  the  frame  manu- 
facturer is  essential.  The  curve  of  the 
finished  lens,  the  angle  of  the  groove  in 
the  frame,  the  size  of  the  lens  uncut  in 
relation  to  the  size  and  shape  of  the 
chosen  frame  are  all  points  which  have 
to  be  very  carefully  considered  by  both 
parties  at  the  birth  of  a  new  frame  style. 

Here,  it  should  be  pointed  out  that  it 
is  not  possible  to  toughen  plastic  lenses. 
CR39,  the  most  popular  of  the  plastic 
lenses  due  to  its  lightness  in  weight  and 
attractive  tint  possibilities,  acrylic  and 
now  lenses  from  polycarbonate  are  all 
considered  fairly  impact  resistant,  but 
the  main  disadvantage  of  all  three  is 
that  they  do  tend  to  scratch  easily.  The 
method  of  edging  and  fitting  of  the  cut 
lenses  to  the  empty  frames  is  similar  to 
I  hat  of  glass. 

The  final  stages  of  sunglass  production 
include  the  "setting-up,"  cleaning,  check- 
ing for  undue  strain  and  scratches,  pack- 
ing into  sunglass  cases  and  boxes,  and 
often  placing  the  finished  article  onto 
a  pre-selection  display  stand. 

Fortunately,  for  the  sunglass  industry 
as  a  whole,  the  British  public  now  seem 
to  be  educated  to  purchase  sunglasses 
not  only  for  when  the  sun  occasionally 
shines  but  also  as  a  necessary  fashion 
accessory.  As  long  as  the  ingenuity  of 
the  glass  manufacturers  and  the  frame 
designers  does  not  dry-up,  long  let  this 
state  of  affairs  continue!  " 


In  1 979  the  turnover  of  Titcomb  Fashion  Sunglasses  was  up  over  50%  on  1 978;  a  strong  indication  that  our  policy  of  value  for 
money  plus  good  service  was  what  you,  the  customer,  wanted. 

Our  policy  for  next  year  remains  the  same  and  we  look  forward  to  doing  more  business  with  you  throughout  1980. 

TITCOMB  FASHION  SUNGLASSES,  24  HURN  ROAD,  CHRISTCHURCH,  BH23  2RN 
Telephone:  CHRISTCHURCH  483252  STO  0202  483252 


8  — Supplement  to  Chemist  &  Druggist  October  13,  1979 


^^Following  the  merging  of  the  sunglass  resources  of 
Correna  and  Jackel  in  the  early  part  of  1978,  we  are 
happy  to  announce  that  the  programme  of  re- 
organisation and  expansion  commenced  at  that  time  has 
now  culminated  in  the  creation  of  a  completely  new 
Sunglass  Division  to  be  known  as  Correna  Sunglass 
Division  of  Jackel  International.  This  Division  will  be 
responsible  for  all  aspects  of  our  sunglass  marketing. 

Unquestionably,  we  are  now  the  fastest  growing  and 
most  dynamic  Sunglass  Company  in  this  country.  The 
combination  of  over  30  years  of  specialist  sunglass 
expertise  in  Correna  together  with  the  strength  of  Jackel 
sales  and  marketing  has  now  taken  us  to  Number  2 
position  in  the  U.K! 

A  glance  through  the  pages  of  our  catalogue 
will  show  why  this  has  come  about.  Not  only 
the  most  complete  collection  of  sunglasses  in  the  world 
but  also  an  unrivalled  combination  of  point  of  sale 
support,  deals  and  specialised  services.  With  the 
launching  of  our  new  "Sunray"  brand  produced 
specifically  for  non-traditional  outlets  to  add  to  our 
established  brands  of  "Correna"  and  "Sunbrella" — 
together  with  the  high  fashion  Couture  Ranges — we  now 
have  the  capacity  to  satisfy  every  type  of  customer  from 
the  largest  departmental  store  to  the  smallest  corner  shop. 

We  have  an  absolute  and  ongoing  commitment  to 
develop,  expand  and  further  strengthen  our  position  and- 
thus  guarantee  and  secure  the  success  of  all  those 
associated  with  us.  Aft 


CORRENA  SUNGLASS  DIVISION 

JACKEL  INTERNATIONAL  (UK)  LTD 

Correna  House  Kitty  Brewster  Estate 

Harrow  Blyth 

Middlesex  HA3  5BG  Northumberland  NE24  4RG 

Telephone  01  863  78 11  Telephone  06706  6677 1 

Telex  922661  Telex  537805 
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It's  Lookers  by  name. 
Good  Lookers  by 
reputation.  As  we 
move  into  the  eighties. 

With  Polaroid.  Over 
lOO  sensational  styles. 
In  marvellous  metals. 
Or  provocative  plastics. 
With  a  complete  range 
of  lenses,  including  the 
very  latest  photochromies. 
All  bearing  the  Polaroid 
name  of  quality  And  all 
with  a  1  year  replacement 
guarantee.  Order  before 
15th  December,  and 
you'll  also  receive  our 
Early  Bird  bonus.  Which, 
on  top  of  the  high  profits 
you've  grown  to  expect 
from  Polaroid,  adds  up  to 
a  great  deal.  In  fact, 
you  can't  go  wrong  with 
Lookers.  Especially  with 
our  support  on  TV  and 
in  women's  press.  But 
don't  just  take  our  word 
for  it.  Speak  to  your 
Polaroid  representative 
or  distributor,  and  see 
for  yourself  that  the 
best  looking  deals  of 
the  eighties  are^^ 
Polaroid  Lookers. 


LOOKERS 

BY  POLAROID. 


'Polaroid' and  'Lookers' ore 
trademarks  of  Polaroid  Corporation, 
Cambridge,  Mass.,  U.S.A. 
Polaroid  IUK)  Ltd,  Ashley  Road, 
St  Albans,  Herts.  ALI5PR. 
<Cj  Polaroid  Corporation  1979. 


Moondust  in  three 
dimensions  by 
Christian  Dior 

"Eyewear  designs  in  enhanced  shapes" 
— the  three-dimensional  under  the  motto 
"moondust"  is  the  underlying  theme  of 
Christian  Dior   1980  range   by  Optyl. 
Glitter  effect  and  colour  are  the  basics 
of  the  new  line.  The  range  recognises 
three    female    fashion    categories,    the  5 
young,  extravagant  and  chic.  Hand-pain-  c 
ted  colour  accents,  accentuated  glitter  = 
in  the  shape  of  moondust  or  mirrored  J= 
lens  effects  make  this  collection  the  sun-  ^ 
glass  prelude  for  the  1980s.  The  glitter  g 
effect  and  the  three-dimensionality   of  -5 
the  new  models  are  enhanced  by  new  >■ 
point-of-sale    moondust     display.     All  | 
styles  are  offered  with  CR  39  lenses  and  Q 
silver  Dior  cases. 

For  the  first  time,  Optyl  offer  a  metal 
sunglass  for  men  combined  with  a  sporty 
Optyl  design.  CD  monsieur  includes 
four  graduated  tints  and  two  with  func- 
tional lenses  with  65  per  cent  absorp- 
tion.. 

The  Playboy  print  effect  was  introduc- 
ed in  the  previous  year's  collection.  In 
the  1980  collection,  this  effect  has  been 
refined  to  achieve,  in  part,  a  three-di- 
mensional appearance.  Characteristic  of 
this  range  are  the  hand-painted  lines  in 
fresh,  luminous  colours,  graphic  motifs 
which  are  Playboy's  answer  to  the  ro- 
mantic, nostalgic  era. 

This  collection  is  enhanced  by  an 
attractive  point-of-sale  display.  All  styles 
are  glazed  with  CR  39  lenses  and  suppli- 
ed in  the  now  traditional  "bunny"  case. 
Optyl  Eyewear  (Great  Britain)  Ltd,  220 
The  Vale,  London  NW  11. 

Solarite  company's 
60th  birthday 

The  company  of  Lessar  Brothers  Ltd. 
manufacturers  of  Solarite  sunglasses,  cel- 
ebrate its  60th  birthday.  Once  again  they 
have  been  chosen  to  provide  sunglasses 
for  the  1980  British  Olympic  teams  to 
Lake  Placid  in  the  US  in  February  and 
Moscow  in  July  and  August. 


chromic  sunglasses  in  Britain  are  those 
with  Reactolite  Rapid  lenses  (by  Chance 
Pilkington).  Solarite  have  a  standard 
range  of  nine  Rapides  (with  six  metal 
frames  and  three  plastic  frames)  which 
retail  between  £10.95— £11.95;  and  they 
produce  10  de-luxe  models  for  the  optical 
market  in  the  £14.00-£18.95  bracket.  The 
high  level  of  public  awareness  about  Ra- 
pides will  continue  and  sales  should  be 
brisk  whatever  the  weather.  Solarite 
make  sure  that  their  Rapide  lenses  are 
expertly  fitted  and  all  are  impact  resistant 
toughened  on  modern  equipment. 

At  the  top  end  of  the  range  come  eight 
Zeiss  Umbral  models,  fitted  with  Zeiss 
85  per  cent  absorption  lenses.  Priced  at 
£18.00-£27.00,  although  not  cheap,  are 
excellent  value  when  you  consider  their 
first  class  colour  definition  and  superb 
optical  quality.  Solarite  do  not  neglect 
clip-ons  however,  and  have  a  wide  range 
choice  of  14  models  available.  After  all 
some  20  per  cent  of  potential  sunglass 


The  winter  games  team  will  have  clas- 
sic leisure  sunglasses  fitted  with  Pol-Rama 
glare  free  polarising  lenses.  For  the 
Moscow  games,  British  competitors  will 
have  CR39  and  other  sunglasses  from 
Solarite  in  sporting  classic  frames.  All 
will  be  supplied  in  special  cases  bearing 
the  British  Olympic  teams  logo.  Solarite's 
styles  for  the  1980's  will  be  varied,  the 
retro  fashion  will'  be  more  gently  nos- 
talgic and  the  company  expects  to  see 
the  past  trends  continue  and  develop 
rather  than  a  case  of  pure  revival.  Shells, 
crystals,  black  metals,  bordered  designs 
(Liseret)  will  all  be  popular.  Also  British 
wearers  mostly  seem  to  prefer  medium- 
sized  sunglasses  which  fit  comfortably, 
as  they  do  not  like  to  be  swamped.  Gra- 
dient tint  and  quite  pale  lenses  will 
continue  to  be  popular  and  demand 
should  remain  for  mirrors.  The  main  So- 
larite fashion  price  range  is  £3.95  to 
£8.95. 

With  this  optical  firm  celebrating  its 
60th  birthday,  much  emphasis  is  placed 
on  lens  quality  in  Solarite  sunglasses. 
Sunsitive  photochromies,  widely  adver- 
tised in  the  fashion  Press,  will  continue 
to  be  popular  and  those  in  metal  frames 
will  retail  at  approximatly  £6.95  and 
those  in  fashion  plastic  frames  with  the 
new  fast  Sunsitive  will  sell  at  approxi- 
mately £8.95.  The  biggest  selling  photo- 


buyers  could  still  be  clip-on  wearers! 
Solarite  also  have  special  lines  for  chil- 
dren, anglers,  shooters  and  motorists. 

There  is  a  range  of  point-of-sale  dis- 
plays suitable  for  department  stores, 
chemists,  opticians  as  well  as  other  spe- 
cialised outlets.  Lastly,  Solarite  pride 
themselves  on  offering  a  year-round  after- 
sales  service  based  at  their  newly  opened 
plant  in  the  West  Midlands,  devoted  to 
sunglass  production  and  service.  Lessar 
Bros  Ltd,  Lesbro  Works,  Hylton  Street, 
Birmingham  B18  6HW. 


AUTOGLAZE 


SPECIALISTS  IN  THE  MANUFACTURE  OF  QUALITY  SUNGLASSES 

Complete  service  for  custom  made  own  brand  sunglasses  and  clipovers  includes  consultation,  design,  man- 
ufacture, presentation  and  packaging. 

All  forms  of  lenses  available  including  Reactolite  Rapide,  Zeiss  Umbral,  CR39,  polarised,  and  for  1980  Sunsitive. 
Chemical  tempering  of  glass  lenses  to  international  standards  supplied  automatically. 

CONTACT  IAN  TEBBUTT,  MANAGING  DIRECTOR 

Autoglaze  Optical  Co.  Ltd.  Silchester  Mews,  Silchester  Road,  St.  Leonards  on  Sea,  East  Sussex,  TN38  0JB 

Tel:  0424  440940  Telex:  943763  CROCOM  G 
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Michael  Aspel 
point-of-sale 
for  Gay  Designs 


Gay  Designs  will  be  offering  the  Pri- 
metta  range  from  Germany  for  1980.  A 
big  feature  will  be  the  fast  reacting 
photochromic  lenses  which  are  the  latest 
production  from  Deutsche  Spezial  Glas, 
Europe's  largest  ophthalmic  glass  pro- 
ducer. These  are  characterised  by  the 
speed  of  change  and  their  soft  brown 
tint  in  their  unactivated  state,  making 
them  particularly  restful  for  wear  in- 
doors or  in  weak  sunlight. 

Fashion  pointers  are  fine  crystal  co- 
loured frames  with  subtle  colour  inlays 
which  vary  as  the  head  is  moved.  Other 
frames  have  small  clusters  of  rhinestones 
on  the  bridge  or  at  the  temples.  Displays 
are  available  for  all  requirements  (£3.50- 
£20).  Photographs  of  Michael  Aspel, 
radio  and  television  personality,  will  be 
used  on  point-of-sale  material.  The  com- 
pany thinks  he  sums  up  the  type  of 
customer  they  appeal  to — "with  it,  but 
not  too  way  out." 

The  Yves  St  Laurent  collection 
for  1980  represents  a  radical  move  for- 
ward in  design  with  flowing  space  age 
designs  with  the  arms  as  a  continuation 
of  the  frame.  New  designs  for  men  in- 
clude a  rectangular  shape  with  interest- 
ing metal  inserts  on  the  brow  and  arms, 
and  a  unisex  sophisticated  rimless  design 
(£25  approximately).  The  Vogue  collec- 
tion from  Florence  is  a  hand-made  range 
of  classical  designs.  The  attraction  of 
this  range  is  the  quality  of  construction 
and  the  materials  (£29.95-£40). 

Gay  Designs  are  also  the  UK  distribu- 
tors for  the  French  Skilook  range  of  ski 
glasses  and  goggles  (£3.50-£16).  Gay 
Designs,  160  Vauxhall  Bridge  Road, 
London  SW1. 

Solar  of  France 
flash  rhinestones 

The  bold  use  of  inlaid  rhinestones  gives 
sunglasses  an  exotic  look  for  the  coming 
season.  The  idea  is  very  apparent 
throughout  the  Solar  of  France  range 


and  a  similar  idea,  this  time  featuring 
metal  studding,  is  used  for  the  Nina 
Ricci  sunspecs. 

Most  of  the  Solar  sunglass  styles  for 
1980  are  emphasised  either  by  rhine- 
stones in  various  pretty  shades  or  by  a 
contour  line — a  line  of  contrasting  co- 
lour painted  deep  into  the  translucent 
frame  to  add  outline  and  definition. 
Popular  colours  are  greens,  browns  and 
solid  white.  Arms  are  delicate  and  often 
eleborately  arched. 

Nina  Ricci  sunspecs  also  feature  the 
contour  line  and  studding  used  a  little 
more  sparingly.  For  instance  a  hexagonal 
shape  with  a  chestnut  contour  line  is 
studded  to  create  a  bamboo  effect.  Solar 
of  France  Ltd,  154  Queens  Road,  Buck- 
hurst  Hill,  Essex. 

Second  year  in  UK 
for  Opti-Ray 

Opti-Ray  sunglasses  came  quietly  onto 
the  UK  market  for  the  1979  season  from 
America  where  the  Opti-Ray  name  is 
big.  Their  first  venture  outside  the  USA 
was  in  Germany  just  over  three  years 
ago  where  they  are  now  well  established 
in  that  country. 


The  entry  into  the  UK  for  1979  started 
as  a  test  programme  but  it  soon  be- 
came apparent  that  the  Opti-Ray  way 
of  selling  sunglasses  was  going  to  be 
more  than  just  a  test  programme.  Once 
again,  for  the  1980  season,  Opti-Ray  is 
offering  the  chemist  the  Opti-Ray  way 
of  selling  sunglasses  with  a  "Full  sale 
and  return  programme".  They  will  offer 
retailers  four  size  assortments  of  fash- 
ionable sunglasses  with  full  sale  and  re- 
turn rights.  Delivery  is  in  February  1980 
(or  before  if  required).  Retailers  do  not 
pay  anything  until  the  end  of  the  season 
and  then  only  for  the  sunglasses  they 
have  sold. 

Each  merchandising  unit  is  pre-loaded 
with  a  selection  of  27  different  styles  of 
sunglasses  in  seven  price  ranges,  each 
sunglass  individually  priced  tagged  with 
a  pilfer  proof  tag  and  colour-coded 
in  each  price  category,  together  with 
boldly  coloured  labels  to  convey  to  the 
customer  the  various  lens  categories.  The 
merchandising  services  can  be  tailored 
to  the  retailer's  own  requirements,  which 
he  can  discuss  with  the  Opti-Ray  repre- 
sentative. Opti-Ray  Sunglasses  Ltd, 
Unit  7,  Jerry  Lane,  Brentford,  Middlesex 
TW8  0ALS. 


AUTOGLAZE  Sole  U.K.  Distributors  of  GUY  LAROCHE 

High  Fashion  Sunglasses 

This  superb  range  is  available  with  graduated  CR39  fashion  tints. 

ENQUIRIES  TO:  IAN  TEBBUTT,  MANAGING  DIRECTOR 

Autoglaze  Optical  Co.  Ltd.,  Silchester  Mews,  Silchester  Road,  St  Leonards  on  Sea,  East 

Sussex,  TN38  0JB 
Tel.:  0424  440940  Telex:  943763  CROCOM  G. 
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(  >oggles  arc  i  he  most  fashion  conscious 
collection  you  can  stock.  Which  is  how  they  have 
become  ;i  brand  to  be  reckoned  with  in  just 
jjvvo  years.  And  the  1980's  collection,  again  selected 
iy  ( )liver  ( Joldsmith,  is  the  best  yet. 

II  you  want  the  glasses  with  more  going 
or  them  stock  Goggles. 


les 


Fashion  ri^lit 
on  i \\v  nose. 


A  reputation  for 
style  and  quality 
for  Correna 

The  Correna  sunglass  division  of  Jackel 
International  (UK)  Ltd  claims  to  be 
number  two  in  the  UK  sunglass  market. 
The  total  collection  constitutes  seven 
lens  types,  22  ranges  and  over  1.000 
style  options.  Within  this  collection,  the 
two  major  brand  names,  known  to  che- 
mists are  Correna  and  Sunbrella. 

Correna  have  built  their  reputation  on 
style,  quality,  variety  of  selection  and 
in-depth  service  and  involvement  in  the 
sunglass  market.  Ranges  particularly 
appropriate  for  chemists  in  1980  include 
Sundowners,  super  polarised,  CR39, 
TGX,  photomatic  (with  Sunsitive  lenses) 
and  Correna  Concorde — with  Reactolite 
Rapide  lenses.  Correna  include  a  wide 
selection  of  accessories  in  their  package 
— notably  a  wide  choice  of  style  and 
lenses  in  clip-ons. 

Sunbrella  continue  to  offer  value  for 
money  coupled  with  style  and  quality,  in 
impact  resistant,  polarising,  gradient 
photochange  and  fast  photochange  len- 
ses. Sunbrella  offer  clip-ons  and  child- 
ren's sunglasses;  their  speciality  promo- 
tions this  year  feature  television 
personalities  "Fonz"  and  "the  incredible 
Hulk". 

The  Correna  sunglass  division  majors 
on  service,  and  is  particularly  strong  in 
its  unique  approach  to  sunglass  merchan- 
dising— a   system   created   by  Correna 


CORRENA 

CONCORDE 


A  Correna  merchandiser  checking  stock 

specifically  for  chemist  outlets.  This 
merchandising  system  is  backed  up  by 
alternative  or  complementary  systems  of 
sales  force  and  telesales.  If  the  outlet 
takes  an  "exclusive  stockist"  deal,  then 
Correna  will  take  back  and  credit  unsold 
stocks  at  the  end  of  the  season.  Correna 
International  Ltd,  Correna  House,  Rail- 
way Approach,  Harrow,  Middlesex. 

Oliver  Goldsmith: 
a  household  name 

The  name  of  Oliver  Goldsmith  as  a 
designer  of  spectacle  frames  of  fashion 
has  been  known  to  consumers  for  many 
years.  In  the  past  two  seasons,  his  name 
has  also  been  associated  with  the  Gog- 
gles range.  Advertising  to  the  tune  of 
£1.5m  for  that  range  should  by  now 
almost  make  his  name  a  household  by- 
word. The  company  of  Oliver  Goldsmith 
has  been  manufacturing  opticians  for 
over  53  years  and  therefore  have  the 
knowledge  of  how  to  make  sunglasses 
fit  correctly  and  give  years  of  trouble- 
free  service. 

In  1980  Oliver  Goldsmith  will  be  offer- 
ing an  even  larger  selection  of  their  Bri- 
tish hand-made  sunglasses.  They  have 
added  to  their  current  collections  the 
Private  Collection.  This  will  consist  of 
eight  individual  hand-made  sunglasses  in 
a  choice  of  six  frame  material  colours, 
in  a  combination  of  a  choice  of  27  dif- 
ferent lens  colours,  which  are  able  to  be 
fitted  to  any  one  of  the  designs.  No  one 
else  to  the  company's  knowledge  offers 
a  range  of  tints,  as  vast  as  theirs,  which 


they  feel,  will  suit  all  tastes.  The  whole 
range  will  suit  most  pockets,  commenc- 
ing with  the  well-known  "1550"  series, 
retailing  at  £16.00  through  to  the  Private 
Collection,  retailing  at  £37.50. 

All  sunglasses  are  fitted  with  the  CR39 
hard  resin  safety  lenses,  and  in  addition 
they  offer  the  XDF  photosun  colour 
change  lenses,  and  finally  the  version  of 
graduated  photosun  which  in  their  opin- 
ion, is  the  ultimate  in  sunglass  luxury. 
Both  types  of  lenses  in  the  photosun 
range  are  the  fast  colour-changing  type. 

Oliver  Goldsmith  have  recently  intro- 
duced two  new  products.  First  a  range 
of  100  different  designs  of  spec- 
chains  which  are  available  in  anodised, 
gold  and  silver  plate.  The  link  design  is 
based  on  the  latest  jewellery  design  and 
also  includes  cords  for  those  who  prefer 
non-jewellery  design.  Spectacles  and  sun- 
glasses today  are  becoming  so  expensive, 
that  people  do  not  want  to  lose  them, 
and  the  spec-chain  is  the  perfect  answer. 
No  need  to  stretch  them,  by  placing 
your  glasses  on  your  head,  or  scratch 
them  by  squeezing  them  into  a  bag.  They 
are  always  there,  ready  for  use,  at  the 
end  of  your  spec-chain.  The  second  new 
product  range  of  over  42  different  types 
of  magnifiers  for  all  uses. 

As  encouragement  to  retailers,  Oliver 
Goldsmith  say  that  the  weather  may  not 
be  good  in  the  UK,  but  if  the  product 
is  right,  the  quality  article  will  always 
sell,  as  it  is  accepted  as  part  of  a  fashion. 
Oliver  Goldsmith  look  forward  to  even 
greater  sales  in  1980.  P.  Oliver  Gold- 
smith Ltd,  18  Station  Close,  Potters  Bar, 
Herts. 
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Samco  keeps  up 
with  the 
latest  fashions 


Things  change,  and  nothing  is  more 
fickle  than  fashion.  This  is  easily  observed 
in  the  case  of  clothes,  hairstyles  and,  of 
course,  sunglasses,  which  are  now  gener- 
ally accepted  as  a  fashion  item. 

Mazzucchelli,  who  manufacture  the 
Samco  brand  of  sunglasses,  say  they  have 
cultivated  the  right  optical  technology 
for  the  developing  of  new  methods  of 
tinting  and  treating  plastics  to  achieve 
up-to-date  styles  and  a  strong  design 
theme.  The  fact  that  the  company  man- 
ufacturers raw  materials,  makes  many 
of  its  own  lenses  and  has  its  own  assem- 
bly line  which  even  covers  pos  display 
stands  ensures  that  it  does  not  lose  this 
vital  thread  of  design,  which  is  evident 
in  its  membership  of  the  renowned 
Italian  Fashion  Council. 

For  1980,  a  simple  yet  subtle  new 
logo  style  "Samco  by  Mazzucchelli"  has 
been  adopted.  Having  good  visual  iden- 
tity, it  has  been  used  thoughtfully  and 
consistently  across  the  entire  range  of 
areas  where  customers  will  meet  it — on 
sunglass  wallets,  on  the  new  swing  tick- 
ets, in  the  1980  Samco  by  Mazzucchelli 
brochures,  and  on  the  three  designs  of 
floor  and  counter  top  display  stands 
which  will  carry  88,  36  or  12  pairs  of 
sunglasses. 

Every  pair  of  adult's  sunglasses  comes 
with  a  free  wallet — suede  effect  for  the 
fashion,  pho'tochromic  and  clip-on  col- 
lections; and  the  "action"  wallet  with  a 
clip  fastener  for  the  sports  collection. 
New  swing  tickets  will  show  the  lens 
type,  style  and  retail  price  at  a  glance, 
with  a  detailed  lens  description  on  the 
reverse. 

Four  vital  aspects 

As  in  previous  years,  the  four  vital 
aspects  of  styles,  fashion,  quality  and 
price  are  reflected  in  the  1980  Samco  col- 
lection. In  all,  90  elegant  styles  will  be 
available  covering  the  widest  possible 
appeal  in  terms  of  design  for  all  age 
groups.  Plastic  frames  enjoy  subtle  col- 
ourings— graduating  from  transparent 
and  flesh  tones  at  the  nose  bridge,  into 
deeper  tones.  Metal  frames  carry  bolder 
colours  such  as  white,  blue,  bronze  and 
graphite,  while  at  the  top  end  of  the 
collection  subtle  gradient  effects  have 
been  introduced. 

The  fashion  collections:  45  styles  retail- 
ing from  £5.99  to  £10.69  are  available 
from  the  Santino,  Maggiore,  Emilia, 
Cardicci  and  Vittorio  Moro  fashion  col- 
lections. The  frames  are  fitted  with  pol- 
arised lenses  which  eliminate  99  per  cent 
of  the  glare  reflected  from  flat  surfaces 
such  as  the  sea,  snow  and  wet  roads,  or 
gradient  CR39  lenses  which  are  light- 
weight with  subtle  colour  tints  that  com- 
pliment the  frames.  These  are  also  ideal 
for  driving  because  of  their  strength  and 
the  fact  that  they  do  not  reveal  strain 
patterns  on  the  windscreen. 


The  photochromic  collection:  Retailing 
from  £11.99-£15.99,  14  styles  are  avail- 
able in  this  collection.  All  are  fitted  with 
fast-reacting  lenses  which  darken  in  the 
sun  and  lighten  in  the  shade  in  a  matter 
of  seconds.  The  Sunsitive  rapid  lenses 
allow  70  per  cent  of  light  through  when 
they  are  clear  and  20  per  cent  when 
darkened.  Reactolite  Rapide  lenses,  "the 
fastest  reacting  photochrome  lenses  in  the 
world",  have  the  widest  transmission, 
allowing  90  per  cent  of  light  through 
when  clear  and  only  16  per  cent  when 
darkened. 

The  sport  collection:  The  sport  collec- 
tion which  retails  from  £8.99-£14.39  fea- 
tures robust  frames,  special  stay-on  side 
pieces  and  a  range  of  lenses  specially 
selected  with  sporting  activities  in  mind. 
Gradient  polarised  lenses  to  cut  out  re- 
flected glare;  impact  resistant  glass  len- 
ses with  mirror  effect  for  really  bright 
conditions  and  Sunsitive  rapid  lenses  for 
all  round  protection  are  available. 
Childrens  young  set:  To  complete  the 
1980  collection,  there  is  a  range  of  six 
styles  of  sunglasses  for  children  retailing 
at  £0.79p  and  four  "young  set"  styles 
retailing  at  £1.99. 

Also  available  are  eight  clip-on  styles 
retailing  at  £4.29  and  £4.99.  These  are 
fitted  with  polarised  and  gradient  polar- 
ised lenses  respectively. 

In  support  of  the  1980  collection  Sam- 
co is  offering  retailers  the  opportunity 


to  participate  in  the  Italian  dream  pro- 
motion. Over  250  Italian  style  prizes 
are  offered,  in  this  promotion,  including 
an  Alfetta  GTV  and  a  weekend  trip  to 
Lake  Como  to  be  presented  with  the 
keys;  an  Italian  dream  holiday  for  four 
people  including  first  class  flights  to 
Venice  and  a  chauffeur  driven  car  for 
the  week;  a  suite  of  Italian  furniture 
from  one  of  Italy's  top  designers  and 
a  six-piece  suite  of  exclusive  Gucci  lug- 
gage. Additional  prizes  include  cases  of 
fine  Italian  wine  and  food  hampers. 

Marby  Lloyd  to 
extend  range 

Marby  enjoyed  considerable  success  in 

1979  doubling  their  turnover.  Prices  for 

1980  remain  the  same,  but  the  range  has 
been  considerably  extended.  CR  39 
acrylic  lenses  are  included  for  the  first 
time  in  new  "super  skinny"  frames,  and 
join  the  already  competitive  Reactolite 
Rapides,  photosuns,  polarised,  mirror, 
graduated  acrylics,  impact  glass,  clip  ons 
and  children's  numbers.  Also  very  heavily 
featured  in  the  catalogue  are  the  market- 
ing units  options,  designed  to  suit  a 
very  wide  variety  of  requirements.  Mar- 
by are  looking  forward  to  1980  with 
considerable  optimism.  Marby  Lioyd 
Ltd,  542  Fishponds  Road,  Fishponds, 
Bristol. 
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Our  totally  new  selection  for  1980  features 
over  75  exciting  models  all  offering  top  quality  at  realistic  prices. 
The  range  includes:-  Reactolite  Rapide»Sunsensor*Polarised« 
Mirror«Graduated*Glass»Fashion«Clip-On»Childrens» 

4%fU\JSA  brand  new  "Super  Skinny"  ^QtUiNFive  high  profit  special  marketing 
line  fitted  with  high  scratch    \ X)r"  offers,  all  fully  detailed  in  our 
and  impact  resistant  new  1980  Catalogue. 

CR39  acrylic  lenses.  Send  for  your  copy  NOW! 

MARBY  LLOYD  LIMITED 

542  Fishponds  Road,  Fishponds,  Bristol  BS16  3EX.  Telephone  (0272)  650432  and  658036  Telex  44625 
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